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ABSTRACT

A Study on the Sales Promotion of the Foodservice Industry

Na, Young Sun

In order 0 promote a foodservice professionally, the operator must carefully plan of enterprise goals
and how to meet them This is especially tuth of foodservices in which both production and service
aspects take place under one roof, In such a case, the foodservice operator sells products and services not
just one. - ,

It is up to the foodservice operator to package the products and services in a manner that is most
pleasing customers. The first step here is to  determine who the customers are and what they want.
The process of  answering these questions and devvelopping a program to meet the needs identified 13
called marketing. This study deals primarily with intemal promotional concepts, in this study 1t 1S
important to cover a few of the basic concepts of markefing as well.

Thus this study is trv to present the merchandising food. In this study, the merchandising food is
hased on traming employees, planning special promotions, featuring special menu ifems, creanng
atmpsphere, developing good public relations, using promotional materials.



