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ABSTRACT

The purpose of this paper is twofold: to identify loyalty applicable to segmentation
of theme park users and to find characteristics of the segments. The theme park
was regarded as a product and Lotte World was regarded as a brand. One hundred
thirty five college students were selected by nonprobability sampling for two waves
of data collection. Both behavioral and attitudinal dimension of loyalty were
measured in the first wave by the proportion of visit of the Lotte World to 3 major
theme parks for one year, including the Lotte World, and by calculating the mean
score of selected 7 attitudinal items, respectively. After 14 weeks, the same
respondents were asked the number of actual visits of the Lotte World.

Medians of two dimensions and cluster analyses were utilized to classify the
respondents into 4 categories: high, spurious, latent, and low loyalty. Then ANOVA
and # test of independence were conducted to find the difference in intention to visit
the Lotte World and actual visitation of it among groups. Only intention was
significantly different by the group and the mean score of intention was highest in the
high loyalty group. Although no statistical difference was found in actual visitation
among groups, the theory of planned behavior provided a theoretical support to
conclude that the loyalty is a useful variable for segmentation of theme park users
because intention is an antecedent variable to the behavior.
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Discriminant analyses showed that characteristics of each loyalty group can be
differentiated by motivations and constraints. When median was a group
classification criterion, 73.2 percent of high loyalty group was correctly classified.
A few comments were suggested on data collection, and inclusion of new
discriminant variables was discussed for the future research.
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A4Y |152% 14.3% 14.2% 13.2% 11.6% A 20.9% 16.2% 15.0%
D AR AFLY  2) 2280 I uHLLd 4 AL 5) KLY  6) Bolagl 7)) WE/FAaQ 8 Rmadl
<E 10) 2EEN
29% 2384
Potency Potency
FUNC1 | FUNC2 | FUNC3 | "pqa | FUNC1 | FUNC2 | FUNC3 | "1 dox
FCON1|  0.394 0.112 -0.376 0.163
FCON2|  0.680 -0.009 0.026 0.210 0.823 0.006 | -0.004 0.318
FCON5|  0.209 -0.092 0.920 0.155 -0.186 0.027 0.946 0.211
FMOT1| -0.100 1.014 -0.109 0.418 -0.151 0.810 | -0.315 0.172
FMOT?2 0.222 | -0.581 0.153 0.052
AGE 0.513 0. 291 0.074 0.165 0.419 0.685 0.195 0.164
ool gk 0.183 0.121 0.037 0.116 0.093 0. 020
EkE 53.7% 35.5% 10.9% 50.7% 40.5% 8.8%
#): FUNC: ®¥%%, FCON1: A3l Aga9l, FCONZ: 2189, FCON5: KL
FMOT1: &£°18¢, FMOT2: ¥3l/F2 29, AGE: }o]
& 11) BEEMo offt Z& (IS/AH, 8I8)
F9 2424
HI SP LA LO HI SP LA LO
HI 30/41 3/41 3/41 5/41 7/28 6/28 10/28 5/28
(73.2%) (7.3%) (7.3%) (12.2%) (25.0%) (21.4%) (35.7%) (17.9%)
Sp 7/21 8/27 1/27 11/27 8/34 14/34 7/34 5/34
(25.9%) (29.6%) (3.7%) (40.7%) (23.5%) (41.2%) (20.6%) (14.7%)
LA 8/25 3/25 6/25 8/25 4/37 12/37 15/37 6/317
(32.0%) (12.0%) (24.0%) (32.0%) (10.8%) (32.4%) (40.5%) (16.2%)
LO 9/42 5/42 1/42 217/42 2/36 8/36 11/36 15/36
(21.4%) (11.9%) (2.4%) (64.3%) (5.6%) (22.2%) (30.6%) (41.7%)
&3 52.6% 37.8%
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