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AEHEE &7, A5 Budelt o=
ZA}, AEO|E 4R, o3 AdHggn A



2y 2H A7 53 FE g8 d5de o
zu FHAEE 7T T2 SHIE 717 o)
U B A4S o8 A FefFen A4
x &g 5 A7) W g2y SRR 4
A ABFHAEE A ABE F g @4
THA &4, 1996).

(3) ¢4 3

53 242 5 AHd A &ujAe &
o 7o, & Hlzg PF ¥ HAE FHANA AR
ZFAEE Aodz 2T Aol Day, 1969 ;
Elrood, 1988 ; Goldberg, 1981 ; Jacoby & Ches-
tnut, 1978 ; Jacoby & Kymer, 1973 : Newman
& Werbel, 1973 ; Pessemier, 1959 ; Rothschild,
1987 : Speller, 1973).

o2 4R 7142 435 fAR A $ER
7y 7V Foldts ¥ Y td g Qe AEA
#E REss 4L o83 WY (Pessemier,
1959) 3 Aol Fobste AR A7 gl& o
of QAlFA R FAHRE FHs= FEEYA
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(E ) AESMTe} TEAIE Haote] A N(Column?)

| F ¥ F AEZAAD GENFAADE X3k
100%H4 w5k 4(3.1) 14(4.3)
100~2009t ¢ ol %t 32(25.0) 110(33.5)
200~300 3t9l o)t 32(25.0) 114(34.8)
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A 128(100) 328(100)
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2 &5 5 Ao
B a7 A ¥ade A4 234 ¥
P A e 18 -‘:‘ris}c ke e g eR, B
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4 ARFARG ARaZAAw T
M SD M 5D
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O 5.07 1.22 3.87 ' 173 9.0z
Zetg 4.70 1.16 4.21 134 4.20%
P < 001
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ABSTRACT
A Study on the

High School Girl’s Brand Loyalty
in Casual Wear

—Focus on the Brand Discernment

and Self-image—

In order to help apparel manufacturers and
marketers to promote apparel products more
efficiently, and aid them in mstilling brand
names or brand images more distinctively in

the minds of target consumers, it is the intent

19884 7H 137

of this study (1) to investigate on the
high-school girls brand loyalty on casual wear
and (2) to identify the relationship between
the high-school girls brand loyalty and the
brand discernment, self image(product image),
and the buying behavior of casual wear.

The subjects were 532 female high school
students selected from the four high schools in
Seoul, The data were collected by self-admin-
istered questionnaires. The data were analyzed
by frequency, percentage, T-test, X¥?—test,
and correspondence analysis.

The results of the study were as follows :

(1) 29.1% of the female students were cat-
egorized as the brand loyalty group that was
smaller than the non-brand loyalty group(70.
9%).

(2) In identifying the relationship between
the demographic factors and the brand loyalty,
the monthly household income and the month-
ly personnel expenses were statistically signifi-
cant. Namely, higher household income and
the monthly personnel expenses there were,
higher the brand loyalty was revealed,

(3) The power of discernment was statisti-
cally significant according to the brand loy-
alty. That is, the brand loyalty group was
more outstanding than the non-brand loyalty
group distinguishing the latest fashion brands,
the high-price brands, and the better-style
brands in terms of design, color, and fabric,

{(4) The self image was also statistically sig-
nificant according to the brand loyalty. Wher-
eas the brand loyalty group preferred the uniq-
ue, high-quality, sexy, and active self-images,
non-brand loyalty group revealed to prefer the

not-noticeable and feminine self-images.
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The findings of this study will assist apparel adjusting their products, brand image, and
manufacturers and marketers in better identif- promotional activities in order to reach the tar-

ving the target market, and in subsequently get market more efficiently.



