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The Hifect of Product Involvement
on Consumer Purchase Process

Jung-Moon Young’
Abstract

This study is to analyze the effect of product involvement on consumer purchase
process. From review on previous involvement literatures, enduring product involvement
can be defined as "a person’s arousal and motivational state activated by product on
the basis of his basic value, objective and ego-relevance.” To evaluate the effect
of involvement on product purchase process, 11 hyphotheses concerning behavioral
aspects which is expected to comprise consumer purchase process and to be influenced
by degree of involvement were constructed: prepurchase information search, alternative
“brand comparision, utilization of product attribute, brand differentiation, brand
- commitment, product knowledge, influence of reference group, dependence on price, price
awareness, cognitive dissonance and purchase optimization.

Hyphotheses are tested with data from 388 housewives through 20 item involvement
scale developed with multi-dimensional perspective on involvement. The scale
successfully provides rank order of 8 selected products expected to cover the spectrum
of product involvement: formal clothes, coffee, washing machine, shampoo, perfume,
vdetergent, soft drink, pain-reliever as the order of product involvement.

Major findings of this study are as follow. First of all, incresed differences were
found in hihg involvement product like formal clothes with respect to the degree of
prepurchase information search, alternative brand comparision, utilization of product
attribute, influence of reference group in any method of analysis. Secondly, invlovement
should be interpreted as a consumer characteristic rather than a product one. This
means that consumers involve themselves with products, instead products themselves do
not have any involvement.

* Associate professor, Department of Business Administration, Sangii University
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