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Abstract

The consumers, who are characterized by gathering a wide scope of information and by
putting into action immediately, have come to the new group searching for emotion and have
played a leading role of market. The characteristics of consurners are the fact that they have
followed the street fashion with no-concept, independent of the trends which the brand has pro-
vide for consumers, Therefore it leads to a big gap between the fashion information for
enterprises and market formation for consumer class,

The principal purpose of this paper is to get closer the distance between the information
which is used in merchandise plan and real market for consumers, and to suggest the new direc-
tion of information management system in order to enhance the hit rate of merchandise plan.
The results are as follows:

(1) It is shown that enterprises should divide the information data between fashion infor-
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mation and market information, and understand the mutual relationship of them, and re-
gard the statistical data related on the change of sensitivity and desire in market
specialized in attributes of street fashion as the emotional expression’s view, and manage

them by the feedback style.

{2) 1t is shown that enterprises should fully understand the fashion factors in the line of
fashion stream with the independence of theme in order to plan the merchandise
effectively for market which are specialized in the duality that it has both conservation
and innovation at the same time, and detect their change.

(3) 1t is shown that in order to predict exactly, enterprises should reflect the statistical data
and the emotional factors in planning the merchandise, bring up the systematic

organization, expert system,

(4) It is also shown that enterprises should make an effort to pursuit the d:scnmmated brand
through the feedback management in which the consumer's lasting desires are reflected.
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