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A Study on strategy for Retail Marketing Communication and
Visual Mcrchandising
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ABSTRACT

Marketing communication is becoming a
critical element in today’s competive retaill
environment. Consumers are better educated
and discriminating in their choices. Especially,
now in the totally opened Korean market
situation,establishing proper retail marketing
strategy faces many challenge and require
special attention.

In this study, promotion media
application strategies are mentioned in order
to help retailers who need to develop their
own promotion plan.

Among the media mix,visual merchandising
is becoming effective communication system
for retail promotion.

various

Because of its complex development process,
both need to
background of

retallers and professionals
understand the theoretical
VMD and application method.
As a guide in developing systems for each
use, it might have some limitations due to
the method of research and data related to
researcher’s choice.

In spite of above mentioned limitations,this
study will serve as a practical guide for the
retailers who wishes to achieve marketing
goals in order to survive in this competitive
retail situation.
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