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A Study on S.I.P(Shop Identity Program) Design method
Task in Multi-used Shopping Complex.

& A A
HA, Jae-Kyung

Abstract

Due to the development of technology, urbanization, industrialization, etd. at modern times, even
the individual view of value has changed in variety. That means the change of each consumcer’s
life-style and even that of propensity to consume.

In that regard, the modern, commercial space became to be increasingly included to specialization
and complication. Such specialization and complication of the commercial space can be thought to
be a positive response of enterprises to satisfy the needs or desire of consumers who become
diversified.

In this study, some new models in the method of the planning and designing of the S.ILP(Shop
Identity Program).

intended to research into as follows ;

- As the background of the advent of the multi-used shopping complex, changes in consumer
life-style and propensity to consume according to social and economical changes were intended
to be studied through various statistical data literature.

- For the study of the charactcristics, constituent conditions, and planning operation of the future
multi used shopping complex in the marketing aspect of enterprises, it was intended to study
centered on the theory of consumer behavior and that of retail marketing.

- In the process of the spatial design of the multi-used shopping complex, it was tried that a
designing process to materialize a target of the discrimination and orderly arrangement of
stores be progressed. In the process of materializing a target, based on both corporate image
and 'brand' image in designing.
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