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A Research on Kimchi Culture for the Koreans in CIS
1. Dining Habits in Relation to Kimchi
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Abstract

To investigate the dining habits in relation to Kimchi for the Koreans in Commonwealth of Inde-
pendent States(CIS), a survey was conducted to 199 Koreans living in Moscow, Sahalin, Uzbekistan,
and Kazakstan. Most of the respondents answered that they keep the Korean food lifestyle, and
especially the old age group and Koreans in Sahalin showed higher ratio for Korean food lifestyle.
In the Kimchi preference and Kimchi consumption, 85.9% of the respondents like Kimchi because
Kimchi is our traditional food and its taste is good, and 95% of them consumed Kimchi once or
more everyday. In the kinds of Kimchi, 99% of the respondents had experiences in eating or seeing
Chinese cabbage Kimchi, 91.5% cucumber Kimchi, 88.4% cabbage Kimchi, 82.4% white water Kimchi,
75.4% sikhae, respectively, while the frequencies of kakdugi, chonggak Kimchi, and leek Kimchi
were relatively low. In connection with the utilization of Kimchi, many respondents answered that
Kimchi is sometimes used in cooking of Kimchi cchigae or Kimchi bokkum. Most of Russians like
Kimchi in spite of the hot taste and it shows the possibility that Kimchi can be spread throughout
foreign countries.
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Table 1. General characteristics of subjects
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. Frequency(%)"
Items Variable - -
Moscow Sahalin Uzbekistan Kazakstan Total

Age 20~29 9(18.0) 9(18.0) 4( 82) 5(10.00 27(13.6)
30~39 14(28.0) 7(14.0) 5(10.2) 9(18.0) 35(17.6)
40~49 8(16.0) 11(22.0) 18(36.7) 10(20.0) 47(23.6)
50~59 11(22.0) 16(32.0) 8(16.3) 11(22.0) 46(23.1)
60~69 5(10.0) 6(12.0) 10(20.4) 9(18.0) 30(15.1)
above 70 3( 6.0) 10 20) 4( 8.2) 6(12.0) 14( 7.0)
Education 0 0 1€ 2.0 1( 2.0 2( 1.0)
level 4 0 4( 8.2) 6(12.0) 10( 5.0)
(years) 7 3( 6.0 11(22.0) 10(20.4) 7(14.0) 31(15.6)
10~11 18(36.0) 30(60.0) 18(36.7) 12(24.0) 78(39.2)
above 12 29(58.0) 9(18.0) 16(32.7) 24(43.0) 78(39.2)
Occupation having 45(90.0) 40(80.00 37(75.5) 42(84.0) 164(82.4)
none 5(10.0) 10(20.0) 12(24.5) 8(16.0) 35(17.6)
Monthly below 50 1( 2.0) 0 0 1(0.5)
family 50~99 6(12.0) 3(16.0) 8(16.3) 10(20.0) 32(16.1)
income 100~199 12(24.0) 34(63.0) 30(61.2) 24(48.0) 100(50.3)
($) 200~ 499 31(62.0) 8(16.0) 11(22.5) 16(32.0) 66(33.1)

above 500 0 0 0 0
Emigrant 1st 0 5(10.0) 0 0 5(2.5)
generation 2nd 10(20.0) 31(62.0) 21(42.9) 18(36.0) 80(40.2)
3rd 22(44.0) 9(18.0) 20(40.8) 22(44.0) 73(36.7)
above 4th 18(36.0) 5(10.0) 11(16.3) 10(20.0) 41(20.6)
Total 50(100) 50(100) 49(100) 50(100) 199(100)

DThe percentage is the ratio of the frequency to the total respondents in each region and the percentage of the total

is the ratio of the frequency to the total 199 respondents
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Table 3. Kimchi preference

o o o353 Characteristics Frequency Percentage(%)
= 3 R Q o Alo
& 3 88 ¢ U F, Ao] WA Ao} o o =
olF F AUE AdxF 2o e} oA Average 27 13.6
QAE oA P4 029 HEHgo] Fobt AL Bad 1 05
ot & 9)c}. Total 199 100.0
Table 2. Food lifestyle”
Frequency(%)”
It Variabl i i 3
€ms ariable Korean Korean superior Russian superior Russian Total
to Russian to Korean
Region Moscow 22(44.0) 16(32.0) 8(16.0) 4( 8.0) 50(100)
Sahalin 43(86.0) 7(14.0) 0 0 50(100)
Uzbekistan 23(46.9) 24(49.0) 20 4.1) 0 49(100)
Kazakstan 24(48.0) 21(42.0) 3( 6.0) 2( 4.0) 50(100)
Age 20~29 8(29.6) 12(44.4) 4(14.9) 3(11.1) 27(100)
30~39 14(40.0) 17(48.6) 4(11.4) 0 35(100)
40~49 22(46.8) 21(44.6) 2( 4.3) 2( 4.3) 47(100)
50~59 28(60.9) 15(32.6) 2( 4.3) 1 2.2) 46(100)
60~69 28(93.4) 1( 33) 1( 3.3) 0 30(100)
above 70 12(85.7) 2(14.3) 0 0 14(100)
Emigrant 1st 5(100) 0 0 0 5(100)
generation 2nd 64(80) 16(20) 0 0 80(100)
3rd 33(45.2) 31(42.4) 8(11.0) 1 1.4) 73(100)
above 4th 10(24.4) 21(51.2) 5(12.2) 5(12.2) 41(100)
Total 112(56.3) 68(34.2) 13( 6.5) 6( 3.0) 199(100)

YAll the values are significantly different(p<0.001) as determined by x 2—test
IThe percentage is the ratio of the frequency to the total respondents in each region and the percentage of the total
is the ratio of the frequency to the total 199 respondents
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Table 4. Reasons for Kimchi preference

Characteristics Frequency” Percentage(%)?
Because of a Korean traditional food 100 50.3
Because of an ordinary eating food 36 18.1
Because of a rich nutritious and healthy food 17 85
Because of its good taste 75 377
Total respondents 199 100.0

DThe frequency is the result of overlapped answer
DThe percentage is the ratio of the frequency to the total 199 respondents

Table 5. Level of Kimchi consumptionl)

Frequency (%)
Item Variabl i i
ems ariable Every meal Once per day Once or twice Once or twice None Total
per week per month
Region Moscow 25(50.0) 22(44.0) 3(6.0) 0 0 50(100)
Sahalin 44(88.0) 6(12.0) 0 0 0 50(100)
Uzbekistan 38(77.6) 8(16.3) 12.0) 2(4.1) 0 49(100)
Kazakstan 36(72.0) 10(20.0) 4(8.0) 0 0 50(100)
Age 20~29 10(37.0) 15(55.6) 2(7.4) 0 0 27(100)
30~39 19(54.3) 14(40.0) 2(5.7) 0 0 35(100)
40~49 34(72.3) 9(19.1) 2(4.3) 2(4.3) 0 47(100)
50~59 37(80.4) 8(17.4) 12.2) 0 0 46(100)
60~69 29(96.7) \] 1(3.3) 0 0 30(100)
above 70 14(100) 0 0 0 6] 14(100)
Emigrant 1st 5(100) 0 0 0 0 5(100)
generation 2nd 74(92.5) 5(6.3) 1(1.3) 0 0 80(100
3rd 45(61.1) 23(31.5) 34.1) 2(2.7) 0 73(100)
above 4th 19(46.3) 18(43.9) 4(9.8) 0 0 41(100)
Total 143(71.9) 46(23.1) 8(4.0) 2(1.0) 0 199(100)

VAll the values are significantly different(p<0.001) as determined by x°~ test
2The percentage is the ratio of the frequency to the total respondents in each region and the percentage of the total
is the ratio of the frequency to the total 199 respondents
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Table 6. Comparision of the Kimchi intake between the past and the present”

. Frequency (%)
Items Variable -
Increasing Decreasing Unchanged Total

Region Moscow 17(34.0) 32(64.0) 1( 2.0) 50(100)
Sahalin 34(68.0) 14(28.0) 2(.4.0) 50(100)
Uzbekistan 13(26.5) 11(22.5) 25(51.0) 49(100)
Kazakstan 19(38.0 16(32.0) 15(30.0) 50(100)
Age 20~29 4(14.8) 20(74.1) 3(11.1) 27(100)
30~39 15(42.9) 18(51.4) 2(5.7) 35(100)
40~49 21(44.7) 12(25.5) 14(29.8) 47(100)
50~59 23(50.0) 12(26.1) 11(23.9) 46(100)
60~69 15(50.0) 7(23.3) 8(26.7) 30(100)
above 70 5(35.7) 4(28.6) 5(35.7) 14(100)
Emigrant 1st 4(80.0) 1(20.0) 0 5(100)
generation 2nd 40(50.0) 17(21.2) 23(28.8) 80(100)
3rd 27(37.0) 29(39.7) 17(23.3) 73(100)
above 4th 12(29.3) 26(63.4) 3(7.3) 41(100)
Total 83(41.7) 73(36.7) 43(21.6) 199(100)

YAl the value are significantly different(p<0.001) as determined by x 2-test
The percentage is the ratio of the frequency to the total respondents in each region and the percentage of the total

is the ratio of the frequency to the total 199 respondents

Table 7. Kinds of Kimchi eaten or seen by subjects

. L Frequency(%)"”
Kinds of Kimchi
Moscow Sahalin Uzbekistan  Kazakstan Total
Chinese cabbage Kimchi 50(100) 50(100) 48(98 ) 49(98) 197(99.0)
Cucumber Kimchi 49( 98) 50(100) 36(73.5) 47(94) 182(91.5)
Cabbage Kimchi 49( 98) 50(100) 32(65.3) 46(92) 176(88.4)
White water Kimchi 33( 66) 48( 96) 42(85.7) 45(90) 164(82.4)
Sikhae 20( 40) 49( 98) 42(85.7) 40(80) 150(75.4)
Eggplant Kimchi 17( 34) 34( 68) 40(81.6) 34(68) 126(63.3)
Green onion Kimchi 19( 38) 42( 84) 27(55.1) 38(76) 123(61.8)
Diced radish Kimchi(kakdugi) 19( 38) 47( 94) 9(18.4) 24(48) 98(49.2)
Pony-Tail Kimchi(Chonggak Kimchi) 12( 24) 38( 76) 3(6.1) 18(36) 73(36.7)
White Kimchi 13( 26) 37( 74) 8(16.3) 12(24) 70( 5.2)
Sesame leaf Kimchi 11( 22) 43( 86) 4( 8.2) 10(20) 68(34.2)
Wrapped-up Kimchi 14( 28) 33( 66) 4 82) 14(28) 65(32.7)
Leek Kimchi 9( 18) 38( 76) 3061 5(10) 55(27.6)
Indian mustard Kimchi 6( 12) 24( 48) 5(30.6) 6(12) 51(25.6)
Whole radish Kimchi 10 2 20( 40) 8(16.3) 5(10) 40(20.1)
Cabbage Kimchi in Soy sauce o Q) 11( 22) 7(14.3) 2( 4) 20(10.1)
Radish and Octopus Kimchi 1 2 13( 26) 20 4.1) 1(2) 17( 85)
Wild lettuce Kimchi 0 7( 14) 0 0 7( 3.5)
Total respondants 50(100) 50(100) 49(100) 50(100) 199(100)

DThe frequency is the result of overlapped answer and the percentage is the ratio of the frequency to the total 199

respondents
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Fig. 1. Utilization of Kimchi in other foods.
*The frequency is the result of overlapped answer and
199 respondents.

Table 8. Response of Russian about Kimchi

the percentage is the ratio of the frequency to the total

Items Variable Frequency Percentage(%)
. . .. . Yes 199 100
Experience shared kimchi with Russian No 0 0
Good 198 99.5
Response of taste Average 1 05
Poor 0 0
Total 199 100
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