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of Fastfood Stores : The Case of Kangnam — Gu, Seoul

Lee Hee—Yeon-Lee Jung—Mi
2 of

2 =8 GIS7IHE 839 Aulaie] A Feid ZAhxtol2 Ao H2EF=He] YAE ¥4
g Aotk HAEFE AAHE ol&she TAEY Pe At Ao HLEF=EHY FEE T A&
EF=AY gAladg A%H 7Ye Hestd dXAHos F&Erh. 2oy XMoo njARd XA g
Ag $487] A8 B AFolME GISTIEE FEAAT. £24 SR AAEF=g dxo] Fue
Felg} dAsEe TR ALEDT FHATIE B2 2R, 22y IUE dgg olnE gxg R
BHES AL T JATIEATE FEARAT T FFAL FHAN ExAT, A HE2A 28n gt
A 8AEE 8l oln 228 AR ATE FH HFHA FRYAATE A o1FA A
ZEF=Ho] JAE F U /MHA FRAT ZA] HLEF=HY FXE AU 2 Ao AA
A2EF=gel 80% AEL A FRYAA T AT e Hos et AR £ A7
A=} GIS7IHE &8st GAE £HolA AF3] o] Fojof & AuT5He LLAE =3t

ABSTRACT : The purpose of this study is to extract the main locational factors to affect the location
of fastfood stores in Kangnam—Gu, Seoul by using Geographic Information Systems. The Franchise
system, which came to be employed in full scale since 1990, now enjoying the booming period, especial-
ly fastfood industry.

The procedure of this research has four steps. First, the spatial distribution of fastfood chain stores
in Seoul is analyzed by the land use and road map. Second, the. spatial variations of fastfood stores in
dong districts of Seoul is explained by multiple regression analysis. Third, the main locational factors to
affect the location of fastfood stores in Kangnam —Gu are extracted by demand and supply sides using

GIS technologies. Finally, the potential locational zones where are selected by extracted locational fac-
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tors are compared with the actual distribution of fastfood stores in Kangnam— Gu.

In terms of demand side, the main locational factors include commercial and service facilities, sub-
ways and bus stops which have a lot of pedestrians, and large apartment districts that have high popu-
lation densities. In terms of supply sides, the main locational factors include land use types and land
value, accessibility. After fastfood chain stores of Kangnam —Gu are overlaid final potential locational
zones extracted by demand and supply sides of locational factors, it can be identified that over 80% of
fastfood stores are located in the potential locational zone.

In conclusion, this study shows that spatial analysis functions may potentially be improved using GIS
technologies. However there are still difficulties for the locational analysis for service industries to col-
lect appropriate data in terms of computerized base maps as well as consumer behavior and store char-

acteristics itself.
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Table 1 Number of Fastfood Chains by Major Foreign Franchised Companies in Korea, 1995
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Spatial distribution of fastfood stores overlaid land use and road map of Seoul.

Fig. 1
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