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Abstract

Self-image is an organized structure of perceptions of one’s self and it has a direct influence
on values, ideas, goals and objective. And It is generally agreed that consumers engage in
buying behavior that is consistent and congruent with their self-image. With this assumptions
numerous researches have prove that consumers tends to favor the brand or store image that
is congruent to self-image.

According to these results we can assume that self-image also can have influence on
consumer’s information processing, especially in advertising process. Because one of the main
factor in forming the brand or store image is advertising.

Thus, this study is to propose it’s effect of self-image in clothing advertising process. In
specifically to find out congruency between self-image and clothing ad image’s influence on
ad recalling, ad attitude and buying intention. And also it’s difference between ideal self and
actual self.

This study suggested that when there is a congruency between self-image and clothing ad
image, consumers have more positive attitude toward the clothing ad and have more
intention to buy the products and also can recall more frequently. Considering the charac-
teristics of clothing goods as a symbolical goods, ideal self-image is more effective than

actual self-image.
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=5 7158 kg oA, Aoz A bdsted §iot
(=2, 1992). e}, olzld) AL=q] WAz 2
Toha A7) AA, F4 Fa slabe] 432 2ol wbE
=4l ga AR A =
Ao wheddh FAH e Z Q3o A AllollA] A4
7 Az ARAE 23 e (E9 2, 1992). o
AN AlSE= 7] Aok A1) Ay, 43
# 3}ehe Anlate] cefdt 875 F54]7)A] Asha
glo] o]l #Ha rk w3 Anm|abEe] A +F
o] gAEa Fael oig AlY FH ol "’E}GHX]J-
9o} Awlatel A Mot w2 Zlojs s, F&5= F
2 Azpslr] sal= Foel #tast, A 5t JL:I"Q
wheha] o1 o] wj B o) o] Aw|zlel] gt AAje] I
g3, AulAbgo] og A Farol] Wt 5 4y
2}2] “‘*37-7‘13]4’“ of] T%*J o] _3:7‘54‘4

£n A5 i kFA E Fav JHE
e Zo] ohel Fnd AdAoz A|sie 7““]
olct, £u|akE ARl diR Ay AE sHe A4
] Foll 25 Fad FE5A Zala AdA A A
(Selective Cognitive Process)-& 7x7 =cf,
Folal AEe|AAE Lulate] AWA xF, B4l o
& W ldelehe dule] & ARG (Severin &
Tankard, 1988), ol2idt Al=i=l 1A sy Fael
e AFES Atwj ], 4nixle] o], Aol AW,
2% g5 e AR AAAE wlF As, Bk
MA, b, AREA 9 RlA He § *Ja]‘i}’%’ w2l
of o] Abolgh AHE FulejAbAe] ofFolx glrt
aL goh(Aub, 1992). &, AHalel Ay ifd e
A o.qlah A3 8 ahe] BARRE A EAE-E A WA
alx] #A el AlAal Abelrt ehtA Hei, 53 A
wAe Aol AAlolA Hge g 7hA £E5F QA
A)A] (Cognitive system)-& 7fubslod dulaq]l A 9}
£ o] AAle 9y g) Fdale] glv Huy v A%
A e ste 733ke] ok (Bourne, Dominowsky,
Loftus®} Healy, 1986), co}&} wall, Zu|xp52 33
of x&=n] 41 2 HaF AT vlsasie, 24l
ul Kol UAFeiam oIAR L HFare] et FeoHl
2¢ dojuf, urhwzA 5&3ta 7iodsiA ek

AE g ¥5 5 Fag
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A -] B4 &, 2 AFol 2 AAA oeizp 1
ner, o FAFe] Ayt
& F Aol 2 A Al ofelA 9 zP%iF ofujgh
Gn 4 ok 4£vAEe 4 Eel 9B %
A 2Ale] olulA|F AR 72 275 FEHEax}
gheh, ofA] el Au|AHEL zAle o)v| A9} x| s}
= olr|AE FhA o] FAIF ZolAql W& ehd
H, o AEFE Follske gkl sloh(delg, 1989),
ol wf il ZfF =] A Al der FAE
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b}, owe* o) F-3430] SlojAl elmlx & oS Fa
2 ool snlxfe] xj7)olulxg} 2
S ol )Rl o3&
JFRIAAE FAH] 4P Dok B
4 oleh ez oFane Aelsbgolel 7ol
wlxle] 9%, melm Arlelslxel of fabiole]e]
AR 4ol 3 7o}, B3 B vhobs}t ol o xjol vl
At ol ik AT S EBT AUHE AU T2
@ Az ol4d 4 g Holch
b B ol Fol At ofeldh Lulhe] AHH Yy
A2} spgol 3gg vlA L WalFel shpel Ablolu]
Aol Al M3 A oln A7} vl zbe] dFoA
ofwf g} YL 4ASIEAE FohL Sol o FHasl
o A7lelvlAs] AR 4ol wlAE Jupg olEHez
2aehnA) e,

Gl 282 2]

o|m] 2] =

II. X{2|o[n[X|
L. xp7|o|o|x|e] He|

Az ehs AR Az B4 HE Alejehd =i A
A g oA e 2 Fbg Al Eel ool A Al
Fo] shutel & 4 gich

Zp7elul et AlQle]l diak, Malzale] =}r]apAls)
FalshA sEA S gl Aol =79 45 9v)s}
o] (Rosenberg, 1979), Alz]gtoliAls “xp71z}Alel] 3}
& 7 AHslel Aoy} il a3l Ao R Aefst
AL gleh Aziele| Rl AHglel AAlE A 2bshE Ao
‘ofulojujsiol . BAME 2 R8HE 4 9l Aolti (Al
g, o]&od, 1996), &, Arleln|AE HrHH Ao
Fo 52 o], xprje} Puiste] A2 £ Qe A
oz Fu9dtn TFAQ Adolch(Hald, oo
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1996).

A7lola e Aol ha Azeletn @ 4 Uk
olg]dt BAL sAl ATFAES A En, Mead
(1934) &= Aalel a4 Ay ezyis g4sle A8
4 gagzd A7 Adeletn sges,
(1966) & AH4le] E4, 53, 24 o 9wl B A
zolud, 7] AAZA A7l SHE AL FE
8- A wheleba stgich. Reeder(1977)& 74l
o) SiRish A2k} Falekn AR, AEEAN & A
Aol g 8 A els, AAEAL] G FEolH,
Aolekm A7sHE Arlate SEG Azelsta
o}, olgh o] & uw] Ar|elv|A = FH AL s3]
o] ol gl FuA i ARH ez sHAE A
ztoleta & 4 glth

Ryan
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2. Xf7|o|o|x|2} xH3

Ap7lolel Al i A7k} 43l mebd ofel 7h
A Qe heck & AololulAE A9l o vl
3} @24 ao\l_ bz xb7le] AAlA A% waisiol
gliz7h, o4 AR} Faislel Yibol sheba T
2+ an, AAA Aol A A a2} A4
o) @A mgol i8] Lot ojnlxolu, ol4bd 2]
Aalol s FFeke B4l ofulxoeh,
Btz Aele] YEpRA} ShE, B Uehbe 24

olulA &=

BEKIREEE

o249 A7z A FZulofre] 7)o osfct,
AEEY A7olu|| = vlAHA 288 27|z AL
2 B At A4S 3™EE &, AHEH Al
o & #4=F o|vjx]olck(Munson¥} Spivey,
1980). Schenk®} Holman(1980)-& Ql7+e cjekdt =}
Z1olu| A& FAlol 7pA L glew, Adel wtebr] A2
o2 £ xprle|w|AF HRE 3to] sigle] Aol w
2} e}glo] zAlel] dial 7hAdF 7] vlebes oln|A] F, 4
3 olm|AE FAEAt

oe] dFxEol £H3 AprlolvlA o] A& Al
Bl o3 (F 13} #ch

(E Dol & 4 gl vhokat #rlole]z]o] ¥
FollA s 7t 7)18=gl e AAA 2pr|o|n]=| %
o] 4A zl7|elu|xeleta & 4 ek, AAH z}7lo]w]
A= 7lele] =7}l &Alel diafA 7AAla Qe &2t
Adlel wbs oA gl zhrlelm|AlE AAA A7E
ulsshs 7|Eo g9 odghs fgdl= olmlx|o]r),
o] 5§ Apzloju]z]| Alelollal Eifde] EAfgetwd AlA
o 2715 Algle] wietm gl ol4kd zbrle] Aelz
A A7l sl e#o] vjehtAl v o]z ofu]of
A ol abA 2pr)= ARAlE g 7B AL Bl E]le] |
ok & 4 ek & AEE S5 AEAY £ gle
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<E 1> A7lolnir e Feh(zdA, 1990 A<UE

o a4 7 # K] 2!
W. James HAA Ao}, EAA o, AlAH Ao}, ALz]H Ao}
Cooley "lALA & zfo}
Cattell dx g =po}, €= F Ao}, F2A zpo}
Hurlock (1978) AAH Ao}, o] 4 Ao}, AA Ao}, BAH Ao}
Rosenberg # & xjo}, wlabz] g xjo}, A|A] Ao}
Burns ol A5 zpo}, oA =bo}, Eizbo}

” Roger5(1§51) a2 o] zpo}, o] AbA zpo}

Ryan (1966) KA A Aol A4slH =po}

Schenk & Holman Abzld =}l

Munson & Spivev{1980)

AL _;Uq =}o}

4 44} (1985)

CALAA Ao, ARR)H Apol, £HA Ao}, AAH Aol shaH Aol

—1004--



Vol. 20. No. 6, (1996)

s} ol 4l 9= Apelo] EFFol EAThY o4
o Aest 517 e Az dFATE Fohsiel
277} A28 4 glehe Aoleh mebd 2u1%
3} Reisted £ W) Arlolulx ] A4 F ofuly A
lolu]Ale] Aflucke AAA 7Sk ol4H #7]2)
gelv} Foale] A1 239 el @ 4 ek

ot rir o o

ot N

. 2H|X} #So|A{el Xprjo[ojx|e| A&
1. Ap7iojoix|2| 24

a7 olvl A= Alsl A sLa ek BAVL BEe] TELR
W) 3t o=} = F-rlholn (Engels} Blackwell, 1982),
=g AlollA Ackat 7bAE ARl ez ook 4
ol Qhof A frx| €l o mofE|o] o} sl 7HA| A Al 2 A
o] 38k 3o} (Newcomb, 1950), whe}ad <1zke] =
E Y52 AriolrlAE fAlsta »g ety mofshed
a3 7] EAQ FAe] A A,

ol2 g Aol A% frxl, X3slw, ofdle WA
A zp7lolm| A= 5 7bA 715E s A, &
ZlelalA e dFo] <4l &9 718 zA{Feln
g4 g, A, Qe e sMeta, Hoh &
Sbzull ALEE = £A 9 Fol sk (243, 1984),

A7 ojn| x| o] Qg 48|}t YEo| WA Ay
H, 2 A WA 715 ArlelnlA e &7, FU1ES
Tl ol st 543 73 (purposeful pat-
tern) 0.3 F@#A|7]E d4EE Yohe Aol (Engels}
Blackwell, 1982), =, A}r]elv|z]9] F=z|, ¥v&, 1
oFol Frlste] FAlAA =He, A7|EFE7) (self-
esteem motive), =} 7] %] Z 7] (self-consistency
motive) 7} Z3HEc}(Sirgy, 1982), o|xal AL &
Foe 8, A dE, Alng A=A FAE
He AollA T 5715 2235t = Ae] #r|els]
Aelet, Awjxte] Pelgrl= A 2aty FelEs)
(operational buying motives) 9} A}3] Alg]®d Fo %
7] (socio-psychological buying motives) & }¥& 4
Ack(Udell, 1970), =2pd Fui57]e 459 24
aholl il Zlchol Falsl Frlolw, AlglAleidtd F
a7l AEe] 4£F, AHRozXE A He A
A, Alg|A gt 3H‘4, = 5 Fad 571E o
o] ge}(Udell, 1970), of Abz]Aleishd o 577} =}
71elu] Aol 2la)A] 2A8te]= Zlo|vh, Levy(1959) ¢
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2AE, “AEL B ¥ 4 Ux A Bak ohiet
= R W&o Feldcl(People buy
things not for what they can do, but also for what
they mean). oJ7]A ‘zz7le] ejm|dli= A’olgl, ]
2t} zp7)elul A o A W efE A Fe AF
o] Al AAA oulE Uity Zog 4wiAEL A
2, AL A=A ALY zr|elm]A] e} FALGE o
ol& kA AE, 4¥, FZE A g (Levy,
1959). o] w &Ml Ap7jolulx| et A F, A4¥, HE
Atololl FAAE 27 A E 5L folr} AEA], Y3
7)Aol (8%, 1982) A7lolulxe] §4, w3,
ool FhsaAle,
A 715 AlolelAE B4 Az A
$5& 7184 Z2ANAZA S 4GS SR ol

c}, 2lzke A4l (what is true) o} B3jA17} opie} 2
Ao ]B}:ﬂ_ 2= 7 (what we believe to be true)ol cf
a4 w23, ]lZ }4 AAE =A43817] Y8l A7) o]B]

A5 F79 &2 AlE3ciE= Boulding (8212, 1988
AelR) o] wxa mE AEL 25 2l s
AA 3 glw Ap7le)wix]e}l B4 Sl Yeko g §%
sk} A7lolulAlo} Al E AYEE 2 sdgez
#HH3te] olF FAlFtAY, AFPozA A7|eln]A
2 wiglgNE vt BFsle)n gk (Levy, 1959),

ol#| & 7152 F AN FHAHle] FAT 2
Sl B gl ] o AeldA AAFET) ke
AldA 2%, A o, Aidd £8 5o s
% A4 slE o (Kotler, 1980), =}7]o]n|x|7} A 3% 3
A3tol Qo] Ajlo] AHgahe nHH FA8 T4 2
&%k & Rogers(1981) 8] =) A%, A%, A=
7 wal" HYEL xrlolmlxg] & djej] AlHA
27 x%&, 485 zojc}(Engeldt Blackwell,
1982). o] viopr} 4w|AELR Ful & 7FH gleiA
AAA F285 FHaAlFE dtx xHde e e B
olc} (Engel#} Blackwell, 1982),

Aot A2 Azlele| x| o] dakg & ] Lz} g Fol
oA Az olmlR| = A E, A%, HE Fo| ATz &
vlakEe] HB e F 5 Lw=te) Ful oAb A oA
A Aol FTEE Aot & 4 gich

2. Xt7{0|0|X|2} oE2| &EH 2onj2te] HA

d%g oA e

avl Aol glof4] AlgrEo] AEL Folohe 5]
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g Bolgi 1 7 #lglel Al%slolA %
19 Fu)Eo1 4l sersiels Aau el
Al xA A %uw Aol a4l ZA Hle
anlxte] A7IAETe] A $AsHE Aol
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| |z A zoll glofa] Aprlelw] 2=
P2, me A oluilete] AXAI 3 ais A
of diaa] EHolw]AE Fodlz s|Fe] k(AT
. oolEigh &2 AR 274 A=Al A7
oA Hek, chal oAl vl lolnlxg]
Dorg SleiAl AZIFAA S Baed, v ol
W EFel Atolvish Uit of 4FE AlH, AHE3
Aol A= o] ol2lgh ofu]x g}
Nog 4E, AEE QAL ool E 3
A XP7| olr] 2] o} -FAlslA AFA 5hE] A
£ AE FARAY B & ek [2
1ollA] & 5 2d3e] AFeolu]z| e} 4u|zle] =}7]e]
Ao AEel AA ofulE =lete g Fhe] 4unjxr)
I ojwl A zhe] dA Ao whel ¥, AE9
# Apgo] o] Fofz & Zolet,

Grubb®} Grathwohl(1967) & 2

ox.
ke o#e 2o
. R
o

o

FH

i

o,

03; —{u‘,
o
wd

¥

30,

o

o‘__l ;‘4 st VAl o]

0.
kel
p

A 2ol o o 0o Wodo gl @ osfr M ogm o owo%
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ERENE]
%] ! (Grubb $} Grathwohl, 1967)
(a2 1] Ar¥e] A ou), AEo|u) x| 9}
=z} 7] 0)u] 2] 9}-2] 24

GERAFLEAN

Ao A ofujel A7jojulx| o] §4 - Lopsrie
24 AEL Foists 483k (Grubbst Grathwohl,
1967). %, #HAle] 7pA| 8k} zp7)olu] A F st 4
o] Hi BAA shx| 9} Aol A4l ERRlAA &R S
Aekshes el HxE e AEe] 4, AHe F
& Azjolm| Al FA|, w7l Yoz AFH=

Zolet,
IV. X}7[0|0|X|2t AH|Xt S 7

A @A A FE Aol cheiFEl A7lolw]
Aottt ATEE bekelA A unA ek,

1. 23t

¥z} g ol =2prleln|x| e} P AFES
Zz)olul Aot AE mE AFolvix], HLolvjx|9}e]
93z} viaE 9GS e 7|4 (self-con-
gruity)oll 3t A7} /-5 o|F3 QUch 7 gL
AR, AZTRE, Fojdal, Tl FFolv]A]
W3} ohE AZ o]& Soloh (R 2ol A4 T
9} AFabEe] A7 ANE Hste] ¥ g 2L
TEAQ Axg aAg & gloh AM, & A 4
FAES 259 Ap7|olmlA 7} o] FelE A Felv]
A9} Fabstebs Zolel M, & 4% £FAER
2 AEFFIe ohE 435 Tuigh AlghEe 2)pr]eln]
Ao ob g Ap7lelu|A % AR giglen, A, 7}
A A5k 4R onlAlE g AdFehA e AR
o] olu]z] s} zrielnlAo siztels Aoleh WA,
A2 glolM e £n|atE9] 249 A7) o]v] 2] 8} FA}
3 o|n] & 7hAl HEE T o] &3} oA, 4w}

& AES TEIs] Aol AAle] apr)eln|x| e} 7pg
A 435 AP EEolm, T Folx AFS
127} 25-2] #Ap7)el=llell 7} FAlstetn %713}
ohe Aolc), o3 d aFA o4 2b7)ole] A& F-ol
ofabg ST 4 gl shie Fog Hlde YFI
3ogleks & 4 ook

a2} o &p7lelul A7} L6} Gl Aoz
o B dgHg YAslabe] FAoe d4g AR
< U™ F7) gich oful o= AAE 277} o)
A 2z et 2vR gl ol E dgHg YAl
3t 3l 5L (Ross, 1971) 42 d-follAle = iviela

2 o an
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<E 2> A7loln|Ash AFolulA o] YA EAe) B AF
dEA [A 4] AERY | A IR
Beeh & [ E&AA | BD | Foea | AFE 480 2 AR ololAE Asleln sk A BHA,
aAq | 1 oa | TEISAtOl RIS AR, ol4d Alelulxztel AehH g
Belch (78) oé]»g].g H];H wf) 2] A} iu];{; r]ﬂ.Q};]zi]o{] .0,]]8]] RN 4
Bellenger |y | owam | AT | Al SUN AR ol sk sz 2qizet 4
Parstwell AAH | AER | AFaF | AreluA 45 A elv) A} A,
Delozier & A A A A ¥ HE A7) o] ) 2] 9} 7}77}—9- ola| A& 7}A AR A", FHF AEoln A
Tillman(77) |44 | & & | A% € A7)olul A gt FAL
3 Aal;.\ BZ’;"%B - Ad“.E/KoL_g_onz z7o]n;<o{\: ]. o] A , AlA
Dolich(69) | 544 Az | A AESE ARl AL ool £ g o4, A
Domoff & | 448 | oz gy | yugw | AU g IS AGE dRE TR 22
giu;})pb(s%) Al 3] AE A} AL :{;j: %%‘9] AEAE A5 AARES 77 & 2] oln|A &
London(78) | &AH | WA e | A4 AA AZIelRIA dod Fode AFfeh 2
Ross(71) AU AFA | apgs | QA7 PIMIAE A4 Al 2 ATk S
simyis0  A4F| AT amas | 3lliRs, A4 Gude shesd 4o gE gl
s TS| 3| A45E 2E0 SR 0 A e
4 | 1 A | 2hol 9)d dE UL
Shavit & g | 5 pasa | ZOSILE FuSER el Ak gl e Ysisl
zeeien  AAE ) Awaz | meaw | PULVTAIECRA G o148 A7/ AEelA A
Aeet00 A0H & oa E94d | A/ 29e00%e dAEE 29 A4S BH 4B
712 £-(88) ﬁﬂg AEH | Fojelat gﬁéﬂ%—@ﬂﬁ%~¥#%ﬂﬂl%%%UHW%%%&ZPVPﬁ
AREE) | A AER | FHA | A/ AFelo Az GAYL T B,
ense) A3 Awa | wesa | PAEIIA e AR 9 oidE A
o A ) % ; - A AEolu)z| AXE, oA, M Eolu)x] ol x
spaen | A9 Awa | mpaw | AL PLATNA YA A4H, A/ ARl A
ause) | 3] Asa | Feaea 4Es Arlelnlx ANYES 245 FoGEel ¥2,
gaeo) AN hadx | AFAE | AAelolxsh AR 4EoIx AFE v o} A5
duten | FUE| ABH s A/ AglelA 4R 245 T 3

—1007—



64

S (A&, 1988), L3 D}L ol Fol A= AR A 2}
7]9}' IA el 7{}7]7} Oé 1:—% ]x:lr;}_l —é—]_(/)i‘;}_
(Dolich, 1969, Sirgy, 1985) ol x}7lolu]x]e] &}

ol wh FojshEol ulAE ojgelol B QiFel

= Aol AT AR el AL AT Y, 2
A7) A chepe 48 W) aeidhA el #)

Ho] 7Zez B 4 9olc}(Dornff & Tatham, 1972,
Landon, 1974, Sirgy, 1980).
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o

=R
'TT'

o} 58t Hofell 4] AbrjojulA]of qig} o= William
Jamesol| 55 &eholl o] 27i7tx] oAk A}s]A]7)e}A
ol FwollA] ciefslAl ol FolA o}, 2 AR o) Fel
zAz1e] ol £ o B AlMA Ar|o|w|AF
FAohed Fo o 833 Sl o F2 A}

sS4 A71E Ao Srbe H5RE % 4 9

iy
4
(1984) & & Aglo] AlF &l o]Bo o of%
olo] A 7} AMelH Az U siA duse] 2
4o} absichn skdow], $alr) AEeha] %
2 A7z} 3 x] ghr] wlgel AlwlE Eoiz}
01 1 9)E-% abgelx] oA "Heln sheloh whel
A7} 2Agohe B2 a1 Ao A ZahE 2}
el o},
E3] ddlof a2 o) 9loiA] 7] 3
AR 917, AAIA 917 Hekdt 1% Soz
@

O_L
vh Apalete] el A Eh ol Fa gAY

=
e

l
] ¥
o] 4]
o E

-

ko of

o‘l_g

-z

HERKIHE G

Asta gleh (23, 1982), = ohE Hrlr|Fe] g
AFolME A4S nFEds, Hhx], 7] (Jenkins,
1973) o], 7lv]ode] oﬂ%(lgssmwh fgaum e
FBoa] E3] AJAIR}e] HEA o] F aglez
Ehatoed, slodel 03%(1984)0*1*%51 zm»u 1%
2t Amst 23 18hd saolAA F2d 29loz

vebsteh 209 ol S dide s @ wEde o
T (1986) ol A 1= zpAlol A of gl HErt P F2

gk Alegclo s vebit

x5} Jacobi®t Walters(1958) = v x}2] o E-uf
59 S48 DA A4 A DA 4]
Ax spges oEFuA sulapl A, ae
o) 47 5 As) Fleed Ad A »741 2
Sha ek Z, £ulAES S FTOdEA 3 WA
2 A7) &A1 vl wdte] x}Rlol A HEHe 7S v
23 F Ao o] AFHoz A Az FolEeh:
Aole,

o] g} zhe] 4t

A Zhs eofeiAle=

AOL;d

s!

Mlab7} A Fol Hsl A = AEol Hhel
AH[2E9 X)X FHo]| o 3kg ulo
W 7br] ejEAdEelE Al EHolee 247} FEL
ghe), oleld Alz|olulxis) o FALE, A%, AT 53}
Belh) AFES 49 un CGE 33 4o,

GE DA & 5 glkel AIelwlAI g} A Feln]A|
wE gdxe] dA st w855 Aol g gy T
slelatel SlojAl FHHal e AL Aoz e
show], 42 (1987) & 1o} AdF-ol4 AAH 27l
w27} XA A B 2 3L 2chn selch

<E 3> A7lelolAst %A%, £t YL} B A7

AF A A A AERY | W % R
Stern AAE | ms A S s Lol o4 Aol wek 4AA A7lolel
etal(77) o4 elf4 | wae oA 44,
eitee  Aaia | 5% | AF5E ;1}71/741?01“11 VAE7} 845 455, o 2,
ageen FAE ] awes | AEas A/ AFeled AAss ARATe daE v,
gaaen | 403 aaes | AELE AR QAEE AF4ES FoAA U v
sove | $43] sne | T TRCVRRTE AR 7T 1 anenaia
dvieron | FNA sz HEas | Asl/AzelnA dAEe HX AEEY 4BIA,
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AlA|A A7) olv] A9} o] 4+ pro|n]x] o] Ao ofak
2 o] ok A F2 dFolrs} vpabrtx R o F Al
¥ 5 AFe 57 =] ok AAE slHget
(el 1989), zehv} dutx e AA Feoliefale)
T i A A AlZol oM s AAA A7jolv]A]
o} A8z AR HR2E o Folldlax dhe e R
Yelgte}(ge]-$, 1989, Sternz} Bush, 1977),

ojg} Fro] FW9| o} ATFES Tl B, £
HIZE-2 zAlo] A3she o F AR, oF AF9 o
vl2 = A7) olelA| ¢}t A 2o g A7sta gled
Zzlolu| A& FolgAtE & 4 e AR E}
stel, =3 ol & ATAME-E o FFnAer 4810 2
Zlolu|A] W47} deht F 2875 Fxshuls FE 4
Aol ztzleln|xlol] R3tE+= Fm-Fal, #97], =l
& AFdted A¥olv|xF LA A oF Yotk A 4] 8]
A (7] A%, 1987; A==, 1987; Fu]$-, 1989),

V. e|lF&ne} Xp7|0jo|X|

Azielu] 27} FnaAE dFsted T2 Hev)
Acke He ozl dabEel A Alxbsolgket
(Grubb®} Hupp, 1968; Delozier2} Tillman, 1972;
Munson} Spivey, 1980; Sirgy, 1982; Sentis®} Mar-
kus, 1986). &, F37} £n]xle] #7]eo|v]z] e} ofx|3}
= AFeluAE P43 = 29} of 2A ehd
Aoz Azsgteh A7lolulxg} YAehe Fane o
A8} & Farel Hl#|A LuiRbEo] o) ] FojH
o H5g SRHET sv oS madel oot
A<kt o,

Johnsonz} Satow (1978) &= 152] o4 #AbA
A o4 el b 404 dHE F FEE a4
Mol Huot HE W e 49 %A PeEokn -
A 2 Bmel Eejel WSS Holx] pe u&uaou
AA G F FREE 2 3ol g seHal
25 veldigl s skgich, Wilsond} Moore(1979)
AR oj A o] FAdle o] A4, ubet =}
lo] Aldl g Al2lstetar qlAsbA v mis 2pAlo] A4
Az 4lchd o]l Ja]' of Mot FojHdog A4S
FodehA S 3o ]l AR eoln| A& A Hejm
shadch, 3245 (1991) of 03 oA An|} ke 4
Al 2 F Aulx) Aol 52 5% %

v

=
tlo

4m & > e

o}

oz pHIYL,

65

2}A] k=
o A xn

A AFEY 27 FAFe 28}
ol o EH F /‘]T*L;ﬁl‘éﬁ' 7t A7}
2.2 yepgted, o) AFAES B8 4z
Alg= AR 3] Wgel ez 45t
%, &z} Alnke] 52.5%7) 2419 AlE-S A
& e Fael ejHolzta s4E 4 ok
9]%‘4]%‘9] Foll W Lfe A1E 3Eka wedEhe
g srdolmz o RAE FiolA

e o AE 2o o Fasidn ¥

o
c},
aE

4 ek,

g% Al T Bz F4H ¥R AYAA
2 AHle) A2A] FA71ES A7lelel e olFHn
Eoe] F9% wgolch ol 230 AREL Fn
% A7lelnl s} wlmahe HAE AN Hel, el
EoHe o] F AMe AHH ol webd wely
ek % 4 sdek, o714 ) B4 B ola)
w3, ool ha £7%, 2ol g FolelhzA
e 4 ook

1. xp7jolox|et Yo 7| Ff

Azlolw] A& 2pAlel AR HUEZ FAH 24 g
Al A7) 47]9} (self-schema) & W Estxm 9ot
(Shavittz} Brock, 1986), Markus(1977) &= =x}7]| A7)
v FAe] Aoz Ve FAH Aol dF AUt
H QAAAZA] ALY ALEA Ay Foll £3=]o] 9
+ A71a AuE AYdia 245 A4S ¢ A
olgfs Hejdta 9)ch,

A7) 27wk Arlel jt ddod AR, oln]x], ¥
A, R Y widdelA A Fo oy F9 Anz
FAElo] gjevi(Markus, 1977), 7Nl-L =}rlAa7|=}
5 AAlel i chekdt P AL E Mt o] &3
ot & A7)l AR A, A8 &4, B3
58 Z1eE #Ych ohA] GelA ") A7) ekE AR
oA HalE Hrol el EHY FoF s goln 2
23 W8 AllH o g A v, 7Ee A7)
7|vkel F3hsle] AAslan AaA| sl ALgEhchE
Zolch(Markus, 1977), =}Al#h Heig) A0 E e
i, Ariazivhs A4 stE L 7| 2pr) A vle}
dado] gl Ay 23A B AHyol wid o g
Fol 5 W Hor, Hue oldle} AAE 49 A
o] 71ol& 4414 5 gleh
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Markus (1977, 1982) 2] 9ol =p7lelv]xj e} A

wr polAshe A FEAE AL 7 84
o} A4S FAE RAHE HEE BRAES saich
o AT A A RS AR AREES A7 a7lvke} R
s 88 uck o ol Aaln B 54
olehm prkshe Hl 298 A7 SIS oo W
o i BALE Gl T Aoz Sebel, %, A%
o AlAalel del 248 A A S A 71s)
2 shxm gles], SiAFel o] Hrisvlvtet YA T
wli= AR Aesl 2AHT 7)ol FAEHE Holdh
(Friedman ¢} Pullyblank, 1982; Maki$} McCaul,
1982).

o)t x| 27|vkeh ustel WA Faol 4
A7 % oo el Bdol 3 &R Arlolv]
Ao AAeHE BaE 284 we Fuol Hd 2o

o) & 7]oje] Hckz £ 4 glew, Fasl A5 AR
o} 4719}k QA A Zld= e Holeh, wdebA o3
dtoll glejAME AbrlelmlA e} dA sk Fie 2FA
9t ol vl ©f & slojd Holoh oAdjYL A7
olnA| g} At ofFH1E o & s & A
%73e) AT 2H(1994) oA FH ez lFH
aevh B58] Zlgaste] gloide Fael s U
¢ nesfol gk, A g FobA wEE oprlAl
7l Bast AR ez FAAQ Fuuch M o F
9% 3 o 7199 4 vk Aolck(Moorest Hu-
tchinson, 1974). %, Al2ld Fpzhg B F& Aotol
o]z 9} ol A et Fae FAAQ WRE vebd o A
7| ge] bl 5
F2F FHAQ g el Fang o 7ot
A Ha vhelrt Fej Aol s e AXE A
Ql uke-g gl Fmr} ArlEe] Tl WFE F T
ot Aolch, A& Wejol g Fa=d A7
o]A193 (1992) & 7} F4AQl Fuizg 7P AR
7} Felgel e b w4 e
(1994) o] AFolxx 24 9] e}, Efgaoix 7pa
Azt gt Aoz viehd Al olujAe Fi
(A Zsts FA& 279 ol 88 A F3n)E F
Mz 7193la 9 Ao g veht Moorest Hutchin-
sone| o177 -5 A A 331 =t

e 74

BEAAREHE

2. Xj7|o|a|X[2} &0 EfE

7)ol g} A Folu| A9 Ao ANt AT A=AE
Edlg 2prlelulx g} oA F Fie ¥t F7-xote
BAE dEE F Udch 4HAES AAAFL] AR
ZA7)olmlA ol AHgEhe AlFolvt 4R, 43S AFst
v, z}7lolu] o] A&3A] & A FolulAs ToHE
T AZ 57} el s A Be ATAR A & &
URTHKE 2> 3=). &, AF olv|Avt EAE Fu
HEZALEo] Al 3 2|23 FAEA BAVE Fa
T 2%A G Fad HHA FuAFe] v o &
oAl =g 7HAA H Aoz schdch o F3 o
1‘: Z2E ARE /1Y & Aok A7 (1994) & A
o]z s} o F-Fiolu|z|e] A zol wtE Faejx
°4:r"3}9~i-‘=‘ﬂ 2 A3 Azlolr| A8t AGste R/

Jou]z] 9 °éxl—\-7} %-’T—% ZoAq] Fueieg 2t
Ao vepyteh ofr|oh wh-23(1995) &f ool
12 #as -471'7'“?°] 2ZALS] olu] At A4, Al#A
WPz} Hale] gle AT (e A Hed) 7yl %
Alge] Fadx, 43ewet AAV} Qe Hog e}
stek & Abr]eln] x| e} FAMGE o frarel] kEH S
avabee FaAEe] ARE | =4 =Ha 4l
Fo] B} o] Fao dHaix &3hg 2
32 vpolrh AR AlEel dsiA TojH]l HEE §
A51A = Zo|ch(Holbrook® Batra, 1987; Burkes}
Edell, 1989; o}&t4l, 1991; MacKenzie, Lutze} Bel-
ch, 1986),

rr ox_ rulm N

>

s

= %o\_}ﬂ-o]

Nl

3. Xp7|00|X|2} TojelA}

Landon®} Belch, 248 % Zue d7474(KE
2, 3> FAx)oll 23w, zbrielu|A= Fefefrtol 5k
4 u]Ackn dgich ol#g A7 AHAE ol FFi
Hgshdd, o FFanols FaAExe] zrjo|wz|st
A FA BAME AES 23 A S Al slEA T
oAbz} gA Hrkd Aoz A 4 ok o] 74A
2 2574 (1994) & od-FollAl lFE s Arjeju]A]
o} o] F-Faojn|z|7} AXEFF Foio ke AAE A
o2 Jelgtek(r=.34). =3 F5ulet b (1995)
o] adFol A A ¥ FaeM Arleln]A,
Al o2, A= gl Faet el A gkel= 3
A7F e A& velytet
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Fojelapol vl A JHL Aol A, FaE
7 Aplolul x| sk o Fatolelxs| AR £uch Foie]
Aol o AzAole] B 3 RHS 2= Aoz vehyd
S(A47, 1904), 5, FohelAlel olAE FaeEo
Hxdel Jde r= 802w, A7lolnlxs} %
grolelxe] A s} Fuhelalel wlAE JoAL 1
=022 Faeisol o7 1Al dgHe] o & A
o2 vhehgteh

4. Xp7lojo[xiziel oo Faot

A A =}7)oln]z] 9} o] 4A x}r|olu]z]e] Abo)A<]
Aol dsfMe A AT dlE A okF AT
Azpz) Jebsta webA A =8 5w sdled 718
How Az AFe FAH WA £ 5 Uk

AAA zp7]olw|x] 2} o]4kA z}rieln]zl o] A<l
3T w=3b7] A% 29 sl &bl el 57138}
(motivation) o] glct, Apr)elr|al= 28 AlgtollA F
23 oA A A o]z wiiol AlgER Y Arlelw
g FA, B33t e =z o2+ o] 4H
Az Foiglan ste Fd4dE 7l ek o]
7 kR AE AAAR] 5715 A A2 R g e 2
7Z1€%FE7let2 3 o (Rosenberg, 1979; Snygg &
Comb, 1949). =7|F-=E7]e =p7)0ju) x|} A A5 A
Y5t E712 HFATE g W Arjeln|AE
HEA71A] Y FA e Friolw, AVEFE
gk 27| ZRFALE olwl FlFelvt B2 flEhe AHE A4
21718 € Heloh, whebd A2 A5 717F S-A& 74 5-
oA AAA A7lelu|A7} A2t FFol o] & FTgE
13 Zlolnd, A7|EFE7]7} AT A9 o)A &
Z)olm] A7} o & d&E A Rolekn MY 4 9l
o,

o] 5 5713 AAA zr)ojn]z| et o]4A z}7]e]
o}z 9] ztolr} AL Wl ME AXY F o AA
A zp7)ojuiAigt o] AbH R}7le|mlA] Alols} F Wt
Mz 454wyl gk 0@ AFse A ¢ oWl
F717F $-AM g 7l Al et oh2A Y Ao
o} (Britt, 1986), z2lung F39} Uslx Abglelif
T+ E7|5ke A volr} Apsle|n| A7k e &
off eiafiA AFsfwa)

1) 7| &3

Sirgy (1986) = ol A& F Fuof viehd J=2

]

s}

67

£ 13t E 2 EgE W AAA Apr|oln|Al g
Ao] o]4hA Aprlo|n|A e HYuct v F How 7
dElchn ek 2 ol ARFER ARl i A
uhebs] AlAE 27| a7]9HE 7R o glen, e]Zie] A}
1ALl sl A FEaE 8 AAFE TS webi
A7\ A7lubsh GRSk Farel] HEA o Be FoE
Z1golA slm o A Fa A A4 HF &
oAl sl+ ZHeleh F, A UdE AAA Ar|a7]0)
o} dxFhs FE vrh o A 7|qeA =] (Lecky
9} Prescott, 1961), Folxl Fael A=A =}7je]u]x|
el AH7b $A"er Y Holehn ¥ 4 3ok
247 (1994) €] Qi Fol A 71ofshe o §3aols|xl/
AAH A7lololx)ske] x| £} F|she o Faao]
n| =] /o] 4k Rp7)elu]a]ete] AX=E vlwt A}, 7
sl o fFFae olu|A|s} ojabd Arjeln]z g} ¥
QA B e vEbste)

2) 1 i o}

Fa A% F Fao A% sz F3 459 7
o] 2H = BFLE A FAF NG AVNEF
717b o] & gsE& 71 zlolel o FAH Fol
7he 2 wiAbe] 2pAle] olml A& ol AbE]l AelE
F A7l webA dhzA Jepd Reldh F, =4l
olu| 2] o]Abxel A g A4 wele £2 7
o] HhAlELA E|a wheba] xpAle] o] 4bA Q] Apr]elu]z|
o} A3t e AHA Ar)oln]z]s} dAste F
apct o] ooz Hrhy Helch 247 (1994) 2
o) F-a et Hadste] AAA Ar)eolu| x|} o] 217
ojm A o] AbHA Q] o 8ke-g Alw| Mokeh, 2 A3 o] 4
o zp7lolm| x| eke] A 27} e ol v|A= F
2 20% 01 AA A xprloln] | oke] PAw o] G
4% 2 el ojabA Apzloln|a] e} JAsle ofFHa
7} Bt 2SS AAIES L

3) FofejAto]| o|jx|= FB}

ool Aol Bl A& Eafol QolME ¥ 7H A7)
vebd 4 ook Qubdez AaE Azlolulx o
o] 43 ztrleln|Ae] ofge] & Zoz st ¢
viab g el s A oll4] 25 o|4bA zfole]u]A]9] o
gkejo] Zl7] w-Folck elu| e AFolA Fzs} y
4 g E 55 Fae g elerl FAHAFE ol
o °3dkg vlH k= Ze] Fw =t (MacKenzie,
Lutze} Belch, 1986; Holbrook®} Batra, 1987; Burke

oz

2 o8 o o

?‘7&
¥
o)

o
Z
o

)
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9} Edell, 1989; o] &hAl, 1991; 71473, 1994). u}e}Ad
ol 4 Aplolola|sh AR e ol Faae] AEE Fol
W ojabrl 2 oldh A4 (1994) ) AFE ol F A

Aska ek, v o] $-(1989) & el ojabel ALA
Tl gt A= e, 9fefol BAIe] AAA A7) e]
o]z gte] QYA T} o] FaFe] Arky st F A7t
ksl A9HE AjA sk ek

o2 gl F AT Aol A FuA AMEI EE
B3 1 AR 7L avlRke] AAA zplele] ] s}e] o]
Aot A7 ek & & gk AE AAA A
olujA| g} & Aol F BolA| & Hfoll= AAlE FH
olg4Agl 42 TolLelyE &7 F A/EFTE77
S-Ajsto] ojabA Rprlolw| et A= Fi AFE
Felste 3 & Rolvh vt AXA ArjolulA| o}
a8 o FAEZY Aolzt F Agolle Al oEE
A 9% Rolehn gghslan AAl Fofefrbe Folw7
AeH(FA)$, 1989), ol M Fam ofFAFolrlA|t
#A z7)olm| 28] R}olst g wol& o4 Aol
| Rj o} x| sk Fay ek AAH ApetolujA| o} A
sk Fae] A Fol A FeleiAbt o 58 el

ol &7tz THRE AA7|oju] Ao} o F-Faste] HAE
EA18}ste] shte] myg A AR 4 9ok

Fax
v

z7) o] v} A ot} w] |

oA %le Ry

Gf SRA ¥4 20854

417] o
[m:ﬂ/ A>T

(Rl A
A> 1 (A St AFole|A ) Rol7} F 39
A<T(A st AEolulA g Hol7t 4% 59)
A AAA ArlelelH e G,
1 :olabd 7] o]u] <o) of el
R A% -oh 3%

BREAESET

VI 2 =

# AFAAE Alolel A7} IF 2o A I8
o A Eelataleh %, Fmold Lot dhe
clolA17 47l olol A5k} A3 ol ek ool ol3
£ gl o Aoleked] FUHE F3 A7lolu|A
o agloll wheh 5Bl vlHE JE
Sabehn ol% Bl shiel 2HE Al alsic,

o] maol g BhAL e R ES3 A7
Aol iR 4B AFE BHA AEHoiA} sl
ek o] 1 ag Faj4l whrlE Aol 7]oln)
A FAe AAGL E3, x7lolulAol
ZulA 4% ATl ABATEG FolelAbel] b3 e
o4 3ol a4l o] Foi oo} 7ol Hld| =AY W
Aol 4l vk AdAel £2E F 4 dokedl 2 9o
7 Sleh 2zt o] 28 % sk BARE 22shel
of ghek,

A, A7lolol g Eelrle 45, FReAs %
o5 ola ek Aolek, Alolnl A w9 EBH A
ez A7 A4l B oA Azten FAE,
22k el FAols) Wol e F@e) ofz
o & W¥E 3R Adels] WEel elulgl %
oz olzig FUAY AEL ZAeA % S of
7] Wgolck £3 FmolelAshe UNEE FR
7 SshA £ A7lole] Aok Haelul NS HHTHE Wy
o FAR FRANE FAstolof sh7] wRol Bt
=8} AHEE AP AlelulA FREFE AU
Aol ol % F27 FA Rolo,

A, ArlolelAe B} 4% gEapE Fol o
21 50] A3 e) BaIg Ropi7l7) olefch
ofek. zelu} Apojolul | A3} whgAbole) aloji}
£ RE e AN F 4 b didadolr] Wil
AF A Eol Al AT FAZH ALH oD holA o} @
Aeleh,

M, 2 ege

olB2H o 7

AES A4l R Fag
Az 3 HAolmz F& dFZ AFo] A Holx] @
AFo|t o Fe FHol weby FAHQ) FaiH
Ztol & ¥islof & Aok,

~

12 rir rJ_
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F, AL AR ey

Zu)ed(1988), SFAEREE Tl BY A7
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AASA8T), A Aol AFololx GG BAA T
oAb Aol n X & Aol i AT, Aigm
AP e
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