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{Abstract)

This paper intends to examine the relationship between the consumer’s enduring
involvement toward clothing product, fashion innovativeness, and fashion opinion
leadership. Specific purposes of the study are : 1) to identify dimensions of the
enduring involvement toward clothing based on the theoretical framework; 2) to find
out the effects of clothing involvement on fashion innovativeness and fashion opinion
leadership; 3) to analyze the relationships between clothing involvement, fashion
innovativeness, fashion opinion leadership, and demographic variables.

The Likert Type questionnaires were used to measure clothing involvement, fashion
innovativeness, and fashion opinion leadership.

Samples of 389 women(college students, career women, housewives) living in Taegu
area were analyzed by factor analysis, Pearson’s correlations, t-test, and multiple
regression analysis.

Main results of the study are as follows:

1) Concept of the enduring involvement toward clothing is composed of five
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dimensions: fashion, importance, pleasure, self-expression, and perceived buying risk.
2) The clothing involvement is found to have significant influences on fashion
innovativeness and fashion opinion leadership.
3) The relationships between the clothing involvement, age, educational level, and
marital status are found to be statistically significant.
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