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1) Laurette Dube, Leo M. Renaghan, Jane M. Miller, "Measuring Customer Satisfaction for Strategic
Management,” Cornell H.R.A Quarterly, 1994. 2, p.39.

—104 —



B BULE E RRREREIS] BIERIL o 3

A &4 Yol HiFT E (M2, A7M82h, AR 3E A9 & Bxjdlx BN & 49)L Ak
B EE R BRI $odo] 4 o adn & 4 o A28 AT AL s "ad
Aot TRAQIS Al AE o) F SAMNAE £ Q08 Y2E Y Bog E4d gt oW
S-S EFT AET 7Y Ao 39592 32T £ 91 RAolghe WS 73 WAo) g
oY A28, 3 BF, 22m vl vle} Uo|ESH L 23 (RN REEHIES
& gt}

a2t ARl £ EEHERAMNE S8 o] A4 ula) YR vicksiin). v A
AREE AAFAY] 0% 48 715392, 4 SREFE A 20-30%9) $9uhe 7| 28qn}.
ol 2 WEHI AY Rolth F, 2 FAME YU, G, go|E, ]S 28R gon o
A AL ATEETE ATk, AU, Bet, 3A 5o 49 Aulart A "t glnt. o)ajg
olFE B, B A iAoz Ao Afkite 2o —#HYR) 39 (transient hotel) &
EHH 02 ol F£UAY 4 glo} whie) A% o} F UajHe] Hr},

N FRREL TFY T8 20} A4S doisked ofF x9S s Q. e}
2A Al 91218 3R o oA 4 glom, AgagYdnie] £4S AL 237} Q).
BE T7IAS FEEtisgell slo] Ado] a S JHA R Tt MR ou|X & uln A RAQ
A4 o] HejdlA ot AldE Belslein & Aotk aeud 123 FARs AdE 880 B
7A%EE T8 2EE 7 Ak nFUAERE Belshs ZAS 24 9 Aot ngsy
AL 25 HP BifirS H2EF S S $gsher A8al7] oy AL o

A AFH = A FEAMH 2 AAGG S WP o|n|A| 9] AR Bolr} 22 s B3] 7
2 EAAA AEEEF9] Ao o5 BHHAD. o|nlAl, &4, u g BAM B e $Fo
A8 39 A7IA717F /A E Rol F88 e AURE Brlehe ag5de Wy ge
AU AE AT+ Yok AE3do] TFALFERNE 248 5 Yt AR vz ot

oj9t 22 Td AEREERS I8 AR E 08 4L /3 gl T2 9z 1
2|3 P Bl ol 4= gl}

WA, BUSEIRL oo, tiR-Re) TAEL AT dle] EMuA HAEY, BAu A, @304
o AYE Al 223 Aolw e e deeAE Sdan it Be FHEL Aug A
2 & viyret 714 thol Y §, v, a8l QAN S 25 RES S8t glok 3 W )
BE2 dAolg g n A S A Q) ol HAL| % g

=A, 529 3T FAN 2 dFY Ul 94E Fthe Aot BE 39 e ot @

fole

Ho i

2) Arno Schmidt, Food and Beverage Management in Hotels, A CBI Book, 1987, p. 2.
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10) Hubert E.Visick and Peter E.Van Kleek, op.cit., p.59.
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22) 7ARY, AU A4 R, U EHAL 1992, p.115.

23) National Institute for the foodservice industry, Applide Foodservice Sanitation, D.C.Heath and
Company, 1978, p.137.

24) Lewis Lehrman, DINING ROOM SERVICE, ITT Educational Services, Inc., 1971, p.4.

25) Joseph D.Fridgen, op.cit., p.281.
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28) William B. Martin, Quality Service, School of Hotel Administration Cornell University, 1986, p.31.
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Cornell H.R.A. Quarterly, 1990.11, p.43.
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ABSTRACT

A Study on Tourist Hotel Food & Beverage in Korea

Kim Ki Yong

The result of this study will be influenced on hotel food & beverage to large extent. And
that is linked with what the government is pursuing. What This study focused are
followings.

First, this study is tried to survey the role of tourist hotel F & B as eating out industry.

Second, this study analyzed the most important factors when selecting the tourist hotel F
& B.

Third, this study looked for the further alternatives on the issues of tourist hotel F & B.

Such focuses as these can be expected various effects, and several of those are as
followings.

First, this study can expect the understanding on the flow of F' & B in the world and the
development of ingenious management strategies.

Second, this study can promote the developing effort of undeveloped korean food, and
have an largely effect on from the tourist hotel restaurant to deluxe restaurant, public
restaurant, and home.

Third, this study will provide the opportunity to confirm the role and direction of tourist

hotel, which maximizing affirmative effect.

—125 -



