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Abstract

The purposes of this study were to identify buyers’ need criteria on product/vendor
selection criteria of apparel huyers in department store and to investigate the relatonships
among buyers’ need criteria, information search behavior, types of buying task and influential
factors on buying behavior of buyers(individual characteristics, organizational charac-
teristics, and customer perception characteristics).

A questionnaire was developed to measure research subjects based on theoretical study
empirically. The questionnaire was administered to 159 apparel buyers of 11 department
stores in Seoul.

The results of empirical studies were summarized as follows.

1. The need criteria of buyers on product/vendor selection criteria were classified into five
types : vendor characteristics; quality characteristics; price characteristics; brand charac-
teristics; product characteristics and the need criteria differed significantly by influencing
factors on buying behavior of buyers.

2. There were no relationships between information types and amounts of information
search but information types differed significantly by need criteria and individual charac-
teristics.

3. Types of buying task were significantly different according to need criteria of buyers and
organizational characteristics.

4. Buying policy of department store was significantly different according to organizational

characteristics.
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