TRIEBBREE F£174 H£328 19945 114 255

A79Yuss 5@ Fu9 EF3 5
A7
A study on the standardization of

o #%

AN

advertising through the appeal means change

g A

Abstract

This study does present things to suggest to foreign multinational corporation or domestic
corporation through the empirical study on the standardization level. If we summary this study, it is
as follows.

In chapter 1, we did institute the problems and explain the objects and methods and system of
the study.

In chapter II, we did explain the universality of the culture and international advertisement. Next,
we did explain the backguround of doing specialization strategy and standardization strategy. Also
we did study the previous study about the arguements for and against these. Lsat we did institute
the hypothesises as follows.

- Hypothesis 1 H, : The use of westerner appeal means has been increased than 11 years

before and is able to increase continuously.

- Hypothesis 2 H, : The use of westerner model and knowned has been increased than 11

vears before and is able to increase continuously.
- Hypothesis 3 H, : The use of the English language has been increased than 11 years

before and is able to increase continuously.
- Hypothesis 4 H, : The use of the west short piece and background has been increased

than 11 years before and is able to increase continuously.

In chapter I, we did refer to the method of this study. First, we did adjust the measure of
standardization index, and we did work coding it, such after the two coder did check the freguency
of the appeal meanstype about the advertisement of four daily report. Then we did select eight
production as high involvement production and seven production as low involvement. We did test
the coder’s trust degree on the such sample to be selected through the 't-test’ of the SAS statistic

program and regression analysis through the spss/ pct statistic program to approve the this study’s

hypothesises.
In chapter IV, we did analysis the results of the empirical study on the high or low involvement
productions.
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First, the results of t-test to approve the coder’s trust degree is that it is same statistically
attentionly the distribution of the sample between coder at 10% attention level

Next, the results of the regression analysis on eight hypothesises are as follews. In case of high
involvement production we are able to speak that the use of the English language appeal among the
eight appeals is only standardized. And incase of low involvement production, we are able to speak
that the use of the hard-sell appeal among the eight appeds is only standardized.

Therefore we did conclude that the standardization level of Korea newspaper advertisement is low.
Also this suggests that it will do plan and do the specialzation strategy or localization strategy
foreign multinational corporation or domestic corporation in Korea newspaper advertisement.

In chapter V, we do present the boundary of this study and new study methods.
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ZAANFY HAARE N1GBFS 93 G YL v Utk od@ JYPelE olB Rl IFE
wA gede AL HE EAssAn loen oiAE Al 249 EF3(standardization)t A3}
(specialization)®] AEE ZAASNIZZH 7ide 0)d-& SUAZIZ Ut FAARY Ae42F F1
= oAREEL Fysted ol 7ol AFdeE A bod F nAE BARS AFAAM 438
9 gaddg #HAZd R FHEde BF3 d=d(standardization strategy)3 BAIZ e 1 AR
e A=kl WA (HS3) HA(specialization strategy)e] Ao oz 3-8 zter),

a8eg 7idAY 84 gl FA siARARE FaREOI O WHE AFE B o HZ &
gutg} Faargdel AW e s 2 FAL A (internationalization)$t o 3H(modernization)
o] EAlejch ol FHHF AR AAFH WE Ro|dtu glon A3 Aldle] o] mtjolst FH Y
Q&o] Tz o EEE £ JAUA w27 gEoirt

53 o= 7199 vhAR S Fae FAEE AlgREo] AFH AL Waled A Fad RES
FAE T FFUFY AF otdlM EAINTTE HEES HEAA EXE @4AAH Yrte H3]
o, olRA& 7|4 viAES Fnd FAlsle Algo] FnAYE AAN Uris #Hol 2 Jda o
271 wi&d AA3(globalization)$} A 93 (localization) 2, FF3}(standardization)® HZR]3}
(specialization)®] &A7} $83% RE& 2R gt

A AAHez FunE AAd=H deld Bm dAAE w3t wyer AL F BE

2

Zro] ¥ #3(standardization)st= FH} Aol wal M2 th=A ¥ 3}(specialization) st FHFT
A o= wyo] t& ARAHAM Y g g =3 I7E ot o= wyel © AIAHIAE
BT £ ges AE2 H£dA 423 AAE @ Yo} EE3(standardization) T HRF

(specialization)] Fxo] i3t =HL& FAFE A3des FAS0 2X2 &3 Uch

a8inzg $vete] Ae 3o txE Jde gHAM B o, SavetdAa Fart &7 ¥ 9
3te} w2l ¥ F3}(standardization) AE 9] WHFAH X o] o= Fx AXE & AT 1984. 6
- 1994. 5 (11d) 71 Bt U} AEF(FM, Fol, T, FULYHL)E o2 427YY, 2d
7} -5 A celebrities), 2 &3 WA, 9)Fo] §& HASHoz Hopse 4= ¥ Fyg dFFH 74
o] FaHBLYPA Ego] HEE Sux g

I. o]23 wi7j

23 7199 Bndee FH HEH A(standardization strategy)@ B3 A ZH(specialization
strategy)©.2 b 4 Utk ol&telM tF g FuFTol Bus mEsie WA Htg AAsE
olfst AANETA & uf mE T AFa9E AWEIA o

7199 FaFEe] F1E e ol &3 A= (standardization strategy)® BRA 2} A2k



THELEBEE F174 HE328 19944 1173 257

(specialization strategy)$ 2A|3tE olfr e
AAlol v A=A 4 239 F1F AAEGH

‘“%*(Standardization strategy) 9}
BE g &
2 elsle A4I3 MEHge AL F UL IA

T duax ¥7H4 &%

g 3ras 2 o] °1‘a*°ﬂ o FAHor &
dejd Fae 71RAH FuolAA 2R, AR Sl 2ol %11»3% FAE 5 310l 2A o
P ABHL FAY 5 UL oA Agusdeld T g At 47} 171 W&ol

o

2ow A3 AL AAST ofEE BARH Fus Z}%/‘Pe}fﬂ 2720 44 HEH F A

AAE7 Eold AZ BolZUlE olEF U1 AFAF FRIES 3%%"—‘“1‘4 A Ao o
23 Fart AAFHEZ AZATSL FolEr] fEoln #HAF FF U I %"ﬂ?ﬂ B 2§ 7ol
AojZ %71 glo] A ZA ARBFoU RFRTEAM Bt Rl nAE HFE £71 AU
ot}

AAFTAYe 19703 3309 23S ok AFFPAT, 198830 EHAT 2,0009 g7t 4%
ot A HAR g osw n2e Fuiade 10089 w9 FrRz AACAdM Mdwe BIHE
Agsa Yok A oy 20%e F1H F7heS B YE, GTo] zzh 2398 3 AFe] 499
Bagch 190 Bauie 2o AAARL e o, A ZE YA AL Fuvie F}
5 719 £ g R 2gD

O2d 71958 2AF ndce FaAD a4 2 DAL stz lov FaadAAs ZA
A BAasel g Ad sl Agstn Utk FAH BA=F 7 e afF E3aes @Al AA
=R ML} B WAooz guizelAe AToae WEGE WwA, ool 3€, FAHE WL
71 o] F& oot

gy T AlAe] 2A3 2E Levittdl ddel® E7ET IAA EJA=S o go] ATHAUE

ARol:, olAF ZAH BHAse BE3 S¥E RS0 Utk ojH AlF /1Y F4H AL
B ZAF BA=r} 23 7]2E T3 d=ustE Aot vEde A%, Uz Ads AAF
BASZ AFo] YEL o, 252 Uteig o3 Ao g A3 AS fﬂ%i‘l‘:} AGAFELS A
Zeg Bude Wy get Aoy JPL e dutdez B et AREE 2] 5
9 FHAAS 2t g @ed Fhunhg Hdste Faude AL 4 ?41‘1017‘1 23 dojd, B
WEAE 2§ Aotk ©R me g2 ATEo] orAEA THHAA Rolrh wtA thE E3H
= ad Bgsie 223 B2e JHEs Zo] nig Ao

A, ZABTe] 75 AdE Levitts] Tglobalize or diey 2 EHO2 T3y AZAE Ao 44
52 29 Kotlers] 7% Tuhe AAAZQ uizlele] dr7e Mg AYE 47199F ddAE
Pary Molgtn AZtFch, 3 TN HPAE ¥GErIE o

aa} A AR EEA wAe] ME o AA BZE Ehutel AReR He
zoch oldd AN FAFuAFTL FuuAAE Eri}(standardization)"‘a"
(specialization)® A7} sl EAl ¥&AsA g 2

ol oidt & A7t ‘3}%}%°ﬂ o ztzte] AlztelM A5 giA HIAA $EHAG B
9o FHEAEL BT LT(appealel UoiM GE e F42H7sl ez AR 2 (Green,
Cunningham, and Cunningham, 1975) ¥%%¢] gt &84E2 3o o £ ZP7} FuE A4
REe WL AolttE AL wAHTHUnwinn, 1974). Unwinne A E] B Ad2 AAHelx, A F
75e 2715 298A FABIAT AF FEHI SH T U4 It W}E} 4%d gzt
F A3t E A fﬂzli} Ae 3810 Ut Marquez(1979)€ Fn9 £33 &9 W& 248 TN Fn
7F E3AH0 a4 ’2}‘:‘3] E23 gyoz wogsn UoeE g 9D EES T2 AE AR
7] Aol z 29 Eé‘— o)l 232 HAsel gty FAAH Boddewyn F(1986)& Al E % 4 H(brand)
% F3e FF3eE WHE o] A HE AL ofUd, AFolU FRETE Fuo EF3r HE B

Z
?}
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2
7t

rlr r_{n

rﬁ.m

W
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A f¥°

A]
AR weg zZtEtn Mo Green T(1975) HAA, ZgA A uFe] Aujage] v &7
A2 AR, 2 &FE FFATNE PPS M2 Fold A& AP Ryans F(1969) FnAH
A2 BZe A3 A AHE 24T Ag FAFnAE B2 F4rt Bodty Bago

Mo ode rle

o]A & o “globalize or die”, "HIZA X, 1990. 7, p. 62-63.
2) 0193, "=H 7dFn AIFEHRF dF &fa Ap-m7tEe BB FACR- "FnAHE,
1993. 2, pp. 49-50.
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Colvin £(1980)& A3 F717ke] o] L AF A43 52 M3 Ao|AEL Wgste Fuyek
& Jlestgtt, Homik $(1981)e ZAF 310 SEF AHE AF3r] s AEsS ddo] ofFA &
£&8710] sl =9 gch Kaynak(1981)& FAFie] Ao glotr B £33 Wge F844 o3
ZAE vk gk a2y AFARY g d7E nEE HAT RE vt AL BAFHn
MM LG E derEZoln 71&ZQ Ad BT £ B2 @A g FAEY dFE
AR 2R Holojut 2a o] 7] WEe] ojd AEg ALY AUslel i AL olFx de @
3 A7} ol ti(Whitelock & Chung, 1989).3)

Yutxozn Fa3 AEL Hdn Y EH 7Ydezte ZIEss gL T3 VYL € F
At 22lm WA AL B=E 7]Yo2E Nestleth Volvo 22 g33 7jd& d=2 £ 4 Aok

T 2F Ve FAFuAS B YIRAEL] AFZEAAE TEII <F 2-1>F EYW o=
A 7195 #A T0dddE 2 EEHE IFAZnALE FPsigort 30dd FWelF ZE: A
2o A FAstn HEHS) A FFF ol FHd XA Yz FAAF §7H9 GFEE
Zersty % Hekel Fzrdel el 749 wizld mal i1 ol 2% IAFuASE FYEH 3

+2 2 4 Ut

<E 2-1> ZABne ¥F3 L WA} (dY : %)

4 & | F2 Bz A | Toidoy 2tY A% | 32 @A A
1976 70 10 20
1986 20 3H 45
1988 8 56 36

2} Hite, Robert E., and Cynthia Fraser, ’International Advertising Strategies of Multinational
Corporations, "Journal of Advertising Research,” August - September 1988, p. 12.

ZA Fand QoM BFE3s BXINE ZASI Y SN AE oA A YA 2 E(F A
3 2 AAE &F use dpd

g, 4% slsAde A% A AR F4A g9 FR3A LI F MR FR A E
Z FauA 2 Fuciairle o)&rtEA, 2T Avxte] Bulg S0z ¢ BE utd ZA ®EE
38 Fug 24 23 A7 Aok oy o#E mz ade deleltk o 7]Fe] 23 A
g2} Walez oge g9 & E23s A AAYHE AL otk adER E O 17
8% ¥4 dF o] Folo} ¥ Aol

AyrHow o)9 e AINE ZAFE=H AHJA 71Fo] AL H=H, AUAT EFEI FuY HAA=R
313 w4l M7 Adoltt FHA 7FE& AR JAAR Rt AdA 7FES EF3 AT
F8 718 A8A FAY 7R Y gFAdolth

a3B2 ot e FHE 3, AujAE) FHHH EFIE F1E HAEE el o &
F3HY FHoldd, a2} AvREo] FAH] old FLoe EEIE FI1E od vt AdAgAS
Haszxe Fuzt B 4+ don EXnAEAA AAFA £27HE AASR 7] A2 HEAARH
2 Fust E 4+ Uk

wia o] ke Ao AAAdo] AR o) FLFE BAA A (negative effect)’} AR
2 EE3 AEgg HAsls AL AREZ dado HEale 221292 EFEI AFado=ME
A FolgzHe o], AREA, AATAGA, FaaL 2+ Ad APAE, AEL FHFEAde] 9H,
AR, HHAGE T2 zol7} Ut 8

3) MR, “FAFIY E3e A7 "FudF, 1992, ALE, p. 7.
4) Onkvisit, Sak, and John ]J. Shaw, “Standardized International Advertising: A Review and

Critical Evaluation of the Theoretical and Empirical Evidence,” Columbia Journal of World Business,

Fall, 1987, pp. 43-55.
5) Robert Buzzel, op.cit.,, pp. 108-112.
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ol 8%lo] FmAH nlX = FFL <E 2-2> Lo

<® 2-2> FngE3 M=ke] Afadd

¥23 Ak a9l s R ok
k] oA o] &7t 54, 71%F, ZALED
© EAEA Helde Waw, HufdF
@ ZA 2 LA A Ao, EulE, AN
@ E34 A8l
e Ebsl AEUA, AEZE, FHYAL 1
© ol =, AtelE vl g AR FaHAlA
@ 34
A e Ax self - service?l AL, vl o] &
O #FBA2H b4, A, Ay F85x
@ FnoiAs FudaH
H z] gov) 2 Fa AR g §F
T A A ARs

A& : Robort D. Buzzel, ibid., pp.108-109.

Ag7A VA stst EEAFaol disl 4w wEstEd, qriME A2 A2 FuPFe wHHE
WAes 3 Y E(T. Levitt)e] AAH(E2Y) 823 vA" 2 FueEs ol vwAHA & A2(G.
Harris) 59 &g ¥z, =922 o

HolA~E(D.]. Boorstin)e 19 38& <ulXA>(The Americans)dA, %8 AldE, 71383’
(the republic of technology)ol ©)Z2 1 Ut o] F#=9 HuYe TArHMconvergence)oltt. &, B
E o] golAgie AL Lt "n At O

HulEE, “AAY AHASE oj= FEA B, M2 e os on £ E, 7|£e ATES
Y1 ATEL AA7YL ez " FFHRAD. IF, FA wg2 Dojgel HAAY FE
Haeo 9, A& TS sn Yoz dE AFEAF gAn FA F& AL AA oddxy
FoutA nidolalm 1E RAsAG wakA, ol2lF AAZUAES AA THd dAEE TEH 4
b (homogeneous consumer clusters)o) Al A FRT ohegt £330
BUFAlolAE e Wyez HIE & dus oo D

Hules, AA7Igeze) A3 A (the global stage of evolution)d] o1& g9 2 A AFe] AA
A Eazrt o]2olR 1, AEo] AHRFHE dolst AATEHI HeplA 2L £ Uckn Bk 2R
o Bx7)22(high-tech industry) ¥oFS ¥l E3to] A7 88, Hlg, Ak, Ax|, A4 Fokg x33
oo Amstgch o uols), ol2ub 'IE’ (high-touch) EotlME AATEDY AHgL dA F
glo] 2751 Q1o v, 715 (taste)® A E(preference)® MA 3 7S Bolm ke Aeolth 8

6) D.J. Boorstin, The Americans. in T. Levitt, “The Golbalization of Markets,” Harvard Busines

Review, May-June 1983, p.93.
7) D.]. Boorstin, op. cit.,, p. 93.

-T. Levitt, “The Globalization of Markets, ” op. cit, pp.92-102

IAA Global Media Commission, Global Marketing: From Now to the Twenty-First Century, 1985,
pp. 1-54.

-Steve Winram, “The Opporunity for World Brands,” International journal of Advertising, March
1984, pp. 17-26.

8) ‘I AEolgd Aoksell)e EHA REZAM 2, HFE, 717, $8F, 28, BHE 1D &
2 HYEE Y5 UH

-T. Levitt, “Thinking of the World as One market,” Interrview with News Week, September 19,
1983, p. 52.
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oA, MAle £uAE ‘tatt s e AF 7)1ge Bt
CAAAFEH 71HE] EL AL 22 PHOE wE e diF o8 FAs, ofd e AP
a3 o

% 477 gesk? aean Aol AFAIAL HALVY ol® o} YA " sals
(G. Haris)e $2@Th A&dM 15, "H2 AZEZH7} 43holdn Bwd 299 duAE, 3
ok el "n gET ofd olk, "ok FE TE 4N

27k Azl REel BE + Un E W
Ed AF---EZRAAFAANE---& 233 7R)e AfFot"2tn A4 Aot} #Aw e ‘B3
2REe AR (culture free)7t 2k &, ARAL etjelre] 7|3 Fag K74 £27EE FEL Y
oA z(H)e] Mo & golel o} a2lm, 2RL WS SHFT Iy, EuF @5y 7P AT
Bte] Azt A £02 Ho 043 zEdol Fth Fad YoM, AT HIEAS AolE 22
% Ut

dAd, AU(Sony)e FERH(A: AaM)s} AR AL YT o2, AA o= ZeMu} AR
AHAE BE £ e FARZACE U AAFH 523 UH“‘%‘%‘_%*;Z AL &HPt 28y, Ae
(Canon)ely} T 8 E(Toyota-<}; 'fun
to drive’)& "R FaoA cigo] AAA EZZE AYARATN, 2Ue oA ASd FEA
#lo]A W(laser beam)XF FAE £ YAF F8 AR /HES FnATE HEst 4ot 9 1 )
43 =AEL F2Pd 53, AFRe 7T, TR elsl EE glo] AHEA xdys a7HE B
A E A A A(monopolistic competitive market)IMN T2 33tk 10 & Z=olt},

Ag7A 2] FZAE HopA, shtel JFol AAAF oluM 4R 7|TE yEHeR 3h}
2] tA Ao AAYE & Udd, dvrgoe g 1 FAHA=9 A (goodwil)e ForA:, Zujddr =
712 4 Ag FHog. ‘

THEASE, UF S tFAHYGEC] 2 239 37} 2HAES T FASe stm, @A
1]'31*}—4 2 Ag ol 7o ulmlA BAle] AL, AF 2 A7 doiA guin 3P WA Zw)

=, dA 7] “sdz HBa3, vz 1, 32 Bol"(one sight, one sound, one sell3te £2 A2 M
%—?}9—] o9& YAt 2EL FA )FAT(HAAH, AY22A}, o)R)e] F71 Zrtdle] A=)
Bl 7lx &8 2 8 B3, £3, 3 g0 Aol Ayl BEo = gL mjAlg #HBUA o)
A ¥y wio azle] siesidy wEn WA R olUg, -3, LdHE O YFAAE dLEHZ
o oy, o BRAEESY T Y FAF(internationalism) W EQ A, oldAE Ax frim
3l 212 (G. Harris)& ®l®stgith 1) 0 7122, B35 go] o] BIA=ES ZAF Az Hojde dn}
1 olnlka] A 2 AZE YuigiA F3E 5 glon, o] AAY] HgHL FUEY $5te A}
4% 4 e AR gdoe Aol

AAH oA EAEC] FAER], FAH FALUAF] BAZTE AL JASFAL o
HA de oY FAF1ne sjwdEtE ¢33 AE AFAYBRNA © 2
g2 F g3t FagRse Ay

‘WA 2, FRZMY § TP BEAE, ALY, vate AF, 285504 20 gERZES A
FA =FAHYE Hade 29 HE.*]Q} T3 o 28 Holth sy, JsRIEe AAFH F
AR F3e ARG B, 252 v d2g. o] AU BM(cues)= FnAT $989, 0 9F
st Ao wa¥x oy gH@sn ARUAESE e oA dad"a saas sty
12)

el & slajae v@ge HE AE AFHS HoAe EF3 nAEE 423 BRERTL, B
£aFads e HogHd YA Han UL ¢ 4 Uk 2FAD, A AAE A2 L AAE
E&3 FIEAREY 71ed WA $FTV ¥$3 17 2l de 3y 92 &5 ofa ¢d HA
Y713 AES 7HAL elatn ddd b gled, 29 ddL 2dx A 2rA 84FE] AFsig

&2 ¥AY¥ £ g

H}
=1

= o
==
i 3

9) G. Harris, op. cit,, p. 229.
10) HELEF—&R, "2 viAE « =2 H olH®" Brain, 1984. 11943,
L G AD A AECE - A] - of=> 1986. 34 %, 23-254.
11) G. Harris, op. cit., pp. 224-255.
12) G. Harris, ibid, p. 226.
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ol2g AAA Wiy} wEadds BAUY F woitol g o] 8T MAA AAuA Y AAA
BA BF-E o] A& AH Al £3ho] AQAE F£3] FHUsE O omiAGn e A
o}t} 13)

a2)3le] Abolxl sl AlolX|(Saatch & Saatch)Ale, AAIE E£3 slA® 2 FudAc oA %
dd ddgndge] /TS FRIch F A, & Frht okde AAe MA AN sAEUA 5
42 4 dT 1 ololdoiE Folule Hxo Ae g Ad FFAA(creator)®] ¥oko] 4 =M, £
Ztedttn 2EL Redt 2ex, IAAE2IA7IE 38 22 AR Ang dFRIM Algz2E
Yoz FHELS AA A4 719 . "‘Al%‘ o A o]t} 14)

SAM B FAATY AAFR #$4tu diHYyged $FTVY BEH3s) o]RojAY, #xe BEAREL
YFHoz gold H(dl: 42d<&a HFte A7ore] 43-T4% BT A & £F2o2)o] FAHAE
ok ey, AAA niA RN e BE(E: AE AH)EGE ZH7EF AFo] A1, Bt %9
Ao ol2He FugH E—"Ei}%—"— A3 2 AF H o] ¥E o FEAT

ol ol A BEE3e} AAY AFS I LHEAT Fue UM E—ri}ﬁ":h} HA 2 e
AA A g FA e i3y ?1_%6}31291 EE3h Aol g Avi=gL AHE g

m. 7Hd 9 443 E42d%
2 A9 BAAYE 19848 695 E 1994¢ 597HX 11d7te R Y 238 AR HAFHAL

o £3 oo n@e =A@ AFol EH/T %°?°ﬂ HJE ] "*7651555 7] Hste] FEAA S
A Fol vzt WA 2 AEojAE dxd FEF 3-1>3 <E3-2>0)A HE uig 2ot

<E3-1> 438 FudAE BE F(BEAAF)
(2 9 2)

WX | 846/ 8 |8 |8 |8 [8 [90 |91 |92 |93 945 | A

£ A 111502721126 | 121 | 190 | 175 | 259 | 311 | 263 | 256 | 185 |2273
% o} | 83210 | 126 | 132 | 160 | 157 | 231 | 300 | 264 | 226 | 322 |2211
g = 82 | 205 | 122 | 127 | 165 | 148 | 230 | 276 | 310 | 212 | 278 |2155
5 % 1105|235 125|133 | 190 | 166 | 250 | 263 | 248 | 185 | 193 12093

A 385 | 922 | 499 | 513 | 705 | 646 | 970 |1150 11085 | 879 | 978 |8732

<E3-2> 4Ad FaaAE B F(HBAAE)

U [ 8468 |8 [87 |8 |8 |90 [91 92 |93 945 | A

Z Al 741110 91| 88| 92| 174|134 1132|122 | 56| 127 {1100
= oF | 701 95104101107 | 67 1341125] 101} 96| 131 {1131
fis = | 711107 92| 83]112 | 56|134 1241 94! 73| 681104
% & | 611117] 951100 112} 72| 157 | 163 | 74| 87| 851131

A 276 | 429 | 382 | 372 | 423 | 269 | 559 | 534 | 391 | 312 | 411 14358

@, A AZLZ Agstdd. BFe(nvolvement)s Fn AT A dlg 83
= #E(product) 4 ¥ (situational)®] F71A ZWeiA NFHo2 4o él & Ut
A Fue Y4S E4357] die BoE A¥HoR 2ASA 43 AF FAE A
239, oo AT etz oz 71Zo) v, AthFH o2 7t ¥F (infrequently) 7o & &0, 4u]A}
E2 dolg gdg HERAL a7E AT Utk Aol AFL AR 2& 7HF9] HAA

13) “Global Media” , Advertising Age, December. 3, 1984, p.51.
14) TAA (International Advertising Association), Grobal Marketing, op. cit., p. 16.
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e AFER A2¥AEY Foish NN AFge] glon AR 293 TFo] oklch £ AT
A AHE AEL A BTz AFA, ¥4, ARE, FH& A E, ABAAFLR FHF,
e, 28, AAS 24z 4714 4Rt 2HMYE, FFUR, FoldH e F4ARe] 19849 69 F-EH
19943 5¥7A Uehd n@d L @S AEE HAH AEHEE Yt BT AE BIHA
£ #71A o4 F3y) dAsHE Asdes §X 2Jd=e FuRHARE Solr] & dhie Faw
AR89t 28z Sl Aakste] ZuledlA @uldte AELE AR ofE B IF AU
AZpTe NT7H L2788 E geotsies AAd B AIFdAM A3ty FUlelA Aodte AFS A
AP ol olu FEI MTH 4LT7¥HHgE AL FEoR oz A7ARs A4ddE AL oid
Rol7] HEolck RE Fuv e Ehol¥e g8 717 299 F e =T (coden)Ect 23 245
Ren 2me] IEE Al mye] B w&g Wgten IoEdAE WS HIs) Hs FIAH=R
T 359 4A Y FmEo| Folzon drie Fue WA ATHYE IFHNEE FHEd o
AAT Fuge] AMAH 278 Z2ASGEE gpHo T Fud] ALEE doldeie] 24 7 F2
E 9] ¥ =a}2l(headline), A H 3l =2}2l(sub-headline), 719 (copy)E H48le] mdgslgion Had Ao
9} ooty odojde] R ASE AAEAT thel FnEELS MFY Edd {FoAAY AL
o] sl mPsgen, nxgdez P43 FESE nF4 AFH wF Y AL dis 2P A
FAAMR Ygeze 4 Ty mujge] AAT FEA ozt N HAL Qste AFHgFEE
2 grouping®td® & Fn4L T w}E} SAS SATEZIWEL o] L5 t-testE AANFAT. S £
A7gA e NHEARE Y8t ATBAS S B2 2 FuLrrYejo] wat SPSS/PCY SAZ=H
£ o]g3te] FEARY ) 2§ 3]AE M(regresstion analysis)E HAEFIE. olH AAEAL 3Tl
3 zoj2d] i dxz HdAE #AF AR ¥ AL Agds ZRY 2rly m=ri28] #F A
3 AeBFFE B2XE law dataZ 3] AH2ldes @S e,
T AR EE3 AT A7 BET B A7 AL E S go] AAstnx ik
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a2z ols} St AR 18 AP HoE o3 o] YFrnA 3ot
714 11 HO : AZAY4LF9 A4S 119 Axd F789n gde=x 718 Aok
744 12 HO : &=-4 A7 AH42 1149 dHo F718a ¢ezs 1% 3ok
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Rolch,
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ok,
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gy 4D AFAAL 1 FFAEFI e
I gezr 718 oty Aotk addH o
E33, st=-4, AZE-A A7 N JARA
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<E3-3> ATA A7 dE AAEH 23

A3 58 |[AEZRAEE A £ ARAAS R’ T F

AZAY | n@dAE [-22281.1591] 11.2955 | 0.228 1630 265746
ABAAE | -1806.4182] 09455 | 002104 | 0.440 0.19345
-4 | n@oAE [-11306.0091] 57636 | 016225 | 1320 1.74312
AFAE -10664.1500] 53955 | 039632 | 2.431 5.90848
Axe-A | 7@QAE | -3891.2409] 19955 | 002279 | 0.458 0.20988
ABAAE | 75381545] -37545 | 0.12828 | -1.151 1.32440

WA npelAEA o AFFLTIY P BLAANE G (43D Zo] e & Aok

Y = -22281.1591 + 11.2955X (A3.1)

-

ol A 1137 = AEFuo] o] AZFHATEHY Aol SrtstET Fe2E F7HE Ao
gx g2E 4+ YA (A3 BAH dgae dehie RZZASIGl 02288 e Holrh &
H AAAS AT B AAE do HA FA5E 10%, AR 9 tiFd T YAAr 1.380H]
A7As Aol TS 1630122 ‘HAAL=0"ete AF/HES 71Zsolo I ohF 9 (4314
el MEFARYS B2HE AR B FoA5E 10%, AREA, 9 AT FEAFS 26622
AEFH AT WFol dxd wzt dgsA= ?'?_C}-E A& ¢ F Utk ZBFHoR A 116 @
F Aggnd o] AEFZHLTLYY AEL nHAANF FF 0% AHHE Za T
gozx FE Folgdtn T £+ £ v 5501 1wzt WEo] gicte 4H2 10% FdT&EAA F4
Hoz feolFojx Ravin ¥ + Uch gkt HRIHH Lle] ANANF FEF A= Ytk

g ABAAE ol AFFHLATYH B SEIAANL oS (432)s 2ol vEhE F U

Y = -1806.4182 + 0.9455X (#413.2)

ol adeAEH RAIZ H0 AAASE Zu o AAY AAY A Af Hs

Sh(R® - 002104) FH ARAL AT BFH AL sl MB FA5E 10%AM HAAF=0"2

= ARside A% £ gon (stu AYEARE BIHL 10% FA+-EAH FFFn A
#o] AFPPLTE YEC B2 WES 4usA 28n Utk ZEASD AT L1 slzselo

#h.

WA ngeATe] Qo] HE 4 ATRHel 9% BEYAAL T (433)FH 2ok

||H

Y = -11306.0091 + 57636X (#13.3)
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o] Hlsﬂ 3 A4 Ao PP Aoz Eoo(RE = 0.39632) ‘B AAF=0" o=
°o so)fzoA 714 5 YI(T>IR) MPEARYS g4 AAE 5% FoA5E
= QA(F>5.12) ABAAZ glol sl=-AATe] WEL 5% {FFFdAM FAZHLE

m-Ll
113‘:

Y = -10664.15 + 5.3955X (#13.4)

o2 ARM 12& nBoIAETo AS s1ZHolop ) ARAAES) A5 A solok Yot
-4 ﬁwm«l AR TBAAT Yol £TE-4 27 Agol T SAA
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< (435)9 Zor R’ = 0022792 AN dgge v don ‘JAAF-0 A= AR
Y = -3981.2409 + 1.9955X (4135)

10% Se52M 7128 & OB (T<LI) 10% F952A AANF Qo ATALE Ads
ol UEel 3 AZE-4 ATYY A8 WES 4WsHA 2aE ot FIUEFmIM AZE-A
c7dgel ALgo] nRAAES A3 A 1€ FAAHIRT FOIE FAAY RAEATANE
AeE & gee dnPo
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A £THE AR MES 10% FU5EA Mwsm 23 ek & f&i“:_—lir RS
4132 A48 5 o

Y = 75381545 - 3.7545X (413.6)

olgel MTA A7y Agel W@ AR ZEAE goEd oS3 g dx AEFITA 31
n@AAEY A AFAHAT, - dLT, AZE-ALTF ‘il%%ﬂT 0'Ze AZALE 10% &
gz 7148E AT AFZPLTRY ABAAF AE 5% FAFEAAM G=-dLTH
olpg AutHor TeIAE A 3 AAA LI 0] otEe -'.‘]—.—7}*"" A sy Tasic
getA FAEF ] o} A 11870 M7A 2Ly Age] Frtagds AT 1.& A
28 0 28 2AE o

gy AARY Y HYEHBAHE ANA £27HEFT ABAAFLE f=-A4T9] FFT FoFE 5%
dA AAAF FolHon Vet dxd we M7H L3de AMEE WES dgded ¥ 5
T R*E AdHom o} A M ofsjch

4R8 AR 28 BF AR Fnd vebd A7 2d 2 fBUA s BEde 438 Aot o
L <HI-L A 119 ARBuel AMEE MrRd B NFTHFPEAA Ao g T AEA
2738 Jehix o

<E3-4> ATED B HRAA 2% 4@ HALA 23

42358 [AEBRAFE A S B AAS R® T F
ATrrd | agdAE | -2580500] 0.1318 | 0.1493 0.369 0.1364
A¢dAE | -14585364] 0.7364 | 0.0976 0.987 0.9738

AfHg | a@oAAE | -1039.5491 0.5236 0.13776 1.119 1.43790
o | ABAAE - - - - -

23 n@AAEFel o] MFRLLFEH Agol i S AA2 (437
Y = -258.0500 + 0.1318X (437
3 gorn A FYEE H2Woln ‘AAAF=0 olgtE AFNLL FAFLE 10%FEAAN A

Ho(T<1.38) 4334T dxe wat MFRD £2FAE9 HEE 43sA] 23
AgAAEFY BAtE AFEDAEA thE JA4S (438)F Zo] yed +

Y = -14585314 + 0.9738X (#13.8)
U2 grga% - 290] = 0097622 wW¢ ®om 10% frelFEoAA AAAF-0 o= AT
e 1A% BE 2EH A87) vk U HYEARY ) BT SPAF HAMF] 10% FeiF
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oM FAHoZ folHolA Yt
AEHoR AR 218 7|Zps|ofe} It

g AR o2 nBAAEL AFFFAA 27 ALl tE B3RS (4399 2o
R-2#0]=01377622 H¥Et Bov "AAASF=0 olgte AF/HLL 10% FolFEdAA

—~

Y = -10395491 + 0.5236X (#4139

1248 4 gon dxd mEt MTAEUA A7Hyg ALY WEe FAHeR fosAgd. =H
ABAANE AR B 279 P e IHEe FE YERAAES BF 0'eR FYdto AR
g FE371= FA s,

ARE ATIME 3.8 FFARJol Uehd Fof(Fojdo) e AL A
g Zoln YorT F7E FojZE Aot
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<¥3-5> JZFo] A7y g AAEH 23

2758 AZEE| A £ | HHAF R’ T F
|2 oAl mBAAE [-30047.4136] 152227 | 053274 | 3.203 10.26142
APAAE | 34832182] -17364 | 02189 | -1.588 25225

AA DRAAEY AS SeAARAAN Yebd deIA4LS oF (431003

Y = -30047.4136 + 152227X (413.10)
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V. 48
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B 199449 597H4 119 B¢ FIAR RIS} ¥2H5E S AHAAT
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E AFFAFTEE LFAAFTETOE FHHLE APAAFo] ¥ EF3HO B2 A#@AA
o A% MFAFIYG WA 4275 70T AR T A3 FuAdF Fyo] WAFE AAED
At

2% XK

1. o143, "o FAFn A2EFF P BF A7 -=71E PuE FHoER- TPFuAYH
1993. 2, pp. 49-50.
2. M7, “FAZnY E3te 948" T#mAF,, 1992, HE3, p T
3. D.J. Boorstin, op. cit., p. 93.
- T. Levitt, “The Globalization of Markets, ” op. cit., pp. 92-102.
- IAA Global Media Commission, Global Marketing: From Now to the Twenty-First Century, 1985,
pp. 1-54.
- Steve Winram, "The Opporunity for World Brands,” International Journal of Advertising, March
1984, pp. 17-26.
4. D.J. Boorstin, The Americans. in T. Levitt, "The Golbalization of Markets.” Harvard Business
Review, May-June 1983, p. 93.
5. G. Harris, op. cit., pp. 224-255.
6. G. Harris, ibid, p. 226.
7. G. Harris, op. cit., p. 229.
8. "Global Media”, Advertising Age, December. 3, 1984, p. 51.
9. TAA (Intemnational Advertising Association), Global Marketing, op. cit., p.16.
10. Onkvisit, Sak, and John J. Shaw, "Standardized International Advertising : A Review and Critical
Evaluation of the Theoretical and Empirical Evidence,” Columbia Journal of World Business, Fall,
1987, pp. 43-55.
11. Robert Buzzel, op. cit., pp. 108-112.
12. 213 & o, "globalize or die’, "#TAE, , 1990. 7, p. 62-63.
13. #LA—RB, "S=24 oA - =23 olA® " Brain, 1984, 1193,
L G AD ZAHE Y, AL (D - A - o =) | 1986. 39, 23-251.



