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Abstract
There has been a large increase in research interests in clothing and textiles area as

reflected in increase of memberships of the Korean Society of Clothing and Textiles and the

number of issues of the Journal of the Korean Society of Clothing and Textiles. The main purpose

of this study was to examine the articles published in the JKSCT. Subject areas, funding
source, length of article, and authors were examined for all articles published from 1977 to
1992. References were examined for the articles published in five selected years. The results
showed that papers in textiles and sociopsychological areas accounted for approximately 40%
of all articles, while the number of articles in fashion marketing has increased significantly in
recent years. Professional jounals were quoted most often followed by books. Importance of
master’'s thesis of PhD dissertation was a unique phenomenon appeared in the JKSTC. The
JKSTC was the most often quoted journal, even though wide variety of journals were used
in different subject areas. Some suggestions to improve the JKSTC and research in clothing

and textiles area are made based on the results of this study.
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