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A Study on Image and Consumption about Instant Food of
Homemakers in Ullungdo, Hansando, and Daegu

Young-Sook Park
Department of Food and Nutrition, Daegu University

Abstract

A survey on images and consumption for Instant food for 450 homemakers in Ullungdo, Hansando
and Daegu area were summarized as follows.

1) The tought of homemakers food took ‘easy to cook’ and ‘save time' as the best advantage
in the image on instant food, while ‘tasty’ as the lowest one. It appeared that characteristic variables
as household income, homemaker’s education, homemaker’s age, and area had influence on the image
about instant food.

2) Processed food(ham, sausage)was purchased the most, while fermented food(kimchi, gochuchang)
was purchased the least. It appeared that characteristics variables as household income, homemaker’s
education and homemaker’s age had influence on the purchasing degree of instant food.

3) There were positive correlation coefficient between homemaker’s image on instant food and house-
hold income(0.247) and area(0.211). There were negative’ correlation coefficient between homemaker’s
image on instant food and homemaker’s age(—0.171).

4) Homemaker’s purchasing degree about instant food had positive correlation coefficient with home-
maker’s image on instant food(0.389), household income(0.247) and area(0.211) and had negative corre-
lation coefficient with homemaker’s age(—0.190).

5) Fat intake had positive correlation coefficient with homemaker’s purchasing degree (0.281) and
homemaker’s image(0.144) on instant food. Energy intake had positive correlation coefficient with home-
maker’s purchasing degree(0.206) and homemaker’s image(0.138) on instant food.
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Table 1. Characteristics of Homemaker
Charaterlstlcs A 7 Group i Frequeni&(i% y
Household income o “below 200000(won) 34(88)
210000 — 400000 32(8.2)
410000 — 600000 61(15.6)
610000 — 800000 75(19.2)
810000 — 1000000 105(26.9)
over 1000000 83(21.3)
Job of homemaker =~ have 1133(30.6)
o . none 302(694)
Education of homemaker ‘none B 120(27.8)
elementary school 103(23.9)
middle school 126(29.2)
high school 15(3.5)
junior college 28(6.5)
over university 39(9.0)
‘Age of homemaker - below 30's old 43(9.8)
31's—40’s old 121(27.6)
41's—50’s old 127(29.0)
51's—60’s old 145¢33.1)
B “over 61's old 2(0.5) i
Type of family nuclear famlly 355(81.4)
extended family 81(18 6)
Résid;;ié; ‘of homemaker Ullungdom' ‘ (37 0 N
Hansando 1] 1(24.9)
Deagu 170(381)
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Taste ; 9.50%**
Be health 072
Be nutritious ? 0.65
Be expensive 121
Easy to cook = &@+—t———————t————— - 113
. [ —
Be sanitory | K Ullungdo 1.07
Save time | ;— g 0.51
i e ‘ ansando
Eat often 1 [T g g
! Daegu
Show | = O~ 1170
soc1oeconom1c level | Mean

***

: sngmﬁcantly different at p<0. 001.
Fig. 1.

Image Degree on Instant Food.
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Table 2. Factor Analysns of Image on Instant Food( Varimax Rotatlon)

e 4% gt 94 g 2

ole B oF

41

' Like
Taste
Good for health
Be nutritious
Be expensive
Be easy to cook
Be sanitory
Save time
Eat often

Show socioeconomic level

AT FAAACL §59 5 Ak AT
AFol AR QAR FH] dbatael wiet
AW o]zt QA E adohrr] fAste] 2

dzpell sl FH-o UdubAlge] wE AeolE
BA% A3t Table 39 7},

FHA LS gty ZlEAdRbd A Fo %
a}o] & Ho| 1 glon Scheffe-teste] A3} zfo] &
Xl vk 20ukd migke] Axgh, 21-407H4Y ¢
Ak, 1009 o149 Fwto] Feoly Aol E
vela glem FAA A= 208w RE
Acko] vl A chol vl H-A A o R Holr
A7k at M= F2gt 27} vhehd A sk

£ r

5o AdAdd L S el ©dE TFEA
AA) Zof] #J3F Aol 7} vpebrtA] ket
Fro AgfFv bFAE &
XA eFgten gt 34
AFAe g g F 7hEA
AR AR AFE FR7 HE
E0] ol A&} n oh?
el e AFY FdA 24
FHEe] 7hEAEES Y Wel &
B3l o2 el o]y 74l Eo] o}
72 Sejvtelel e dAbAe =i Al Fo)
2}7] Hohe aFAEe g 71FE7] g el
FHo REFE dEbe gl o F

olatol 4] 715l Askel WA vhebtom

oﬁ.

K

m\o

2

x mlm ol

2
_‘:_1‘
}.

oo 4 T o o
k3

ofw (= o o qr 2 H1 fo oy

}‘J (B lo *‘)’ ﬂllm B
oy o B

i
)

Factorl Fact0r2 Factor3
88576 12281 —01114
75962 29189 04485
31616 75921 — 02397
24551 81726 05071
06522 02450 65223
20804 06759 82281
10712 55731 24143
10107 12757 80168
71910 11214 18345
00120 64079 02358
AENE Y FFolA 24 Jelyton 27tql
zZke} EFA el s = o7t A7 ek
F- 5 2 = 504 0] 3} 3 wte] 504 0] 4
Actd ot 7] 3lAtel] s FA Jelgen A
7Falal @ FAlate dialMe f g zr)
Aok

e drAde] £5% % s A

Auct 7| Ezpel) el FA vhebord A%
A7 P FAAA] HANE FAE A 9
sleh.

A F HE AMo] T S e
Aol AR LAY Ak A xS ko]
Fo)% "ol7h vhebigek,

3. 7134 &2 TelAE)

% zAbe) JBAE 29l WEE Fig 29F o)
JEAoR 244 2 VL AT ATNES
4 ol Falstedm theol ALY E(}
AR ), ER (e HH2elD), 4

HEELLE 2,

AN, FEHEFE7

£, BHFR) 283 1‘17“”1" F(x2F3, 2A2)
ool et °121?& At wbE® o] zARE &
= AY FHEe) AF olgde HEFEL 7
THES J AR EAF L 7MY AA Pl ke
7Hg A BEAET A A Folge

2 w2} 7‘%% e

BojF glov] 5 of



ook Al oh kAR

42

ET=4d

c90=1

8LT=4A

100=d

69C=4

V=4

anfea

(891)06°€
(901)90'%
(LVD)66E
(LL)00Y

- (158)96
(2)e8°€
(ZEDI8E
FZ)L0P
(011)26°€
@Iy
(2€)66°€
(82)€8°€
(ST)L0Y
(811)96°€
(96)10°F
(F11)86°€
(082)€0°F
(LZD)P8E
(£8)58°€
(001)26°€
(69)L0%
(FS)ET Y
(1£)60°F

(1£)85€

10300]
Anend

cE0=4

180=4d

600=4d

aneA

(991)0%'2
(WO1)6E2
(SEN127
(2L)827
(02)¥E2
(2)SLT
(821)622
(FI)LET
(0)PET
(2V)2€T
(1£)962
(82)8LEC
(§1)50°2
(L1127
(¥6)06°2
(Z01)2ET
(892)1£2
(V21)8ET
(28)66°2
(16122
(992672
(1)82°2
(82)8VC
(0£)602
1012€)
nRa

V990 =1

+.x0L'G =

#0668V =

¢60—o

YA

onfea

(991)L%'¢
(06881
(LE1)¥2T
(6L)227
(0¥E)¥€°C
(2)007T
(OV1)S0°Z
CrAR s
(T11)T57%
(TV)L5%
()61
(82)89C
(STHOV'T
(611)65¢
(86)€7°¢C
(611)91°7

(822622

(621)2ve
(£8)09C
(201)9¢
(12)eee
(96)L1°¢
(IE)11%
(€€)¥PTC
10308}

UL

T000)d 12 WAIOp ANUEdJIUBIS | .,
TO'0yd 1B Juarepp Apuedyusg ;
GO0>d e uarepip Lpuedpudig

n3ae(y

opuesuey

o opan[in
AIuIR] papuajxd

Ajrwey 1eaponu

PIO .19 19A0

PlO S,09-S.16
P10 S,05—S.1¥
P10 S 0¥ —S.1€
PIO S,08 MO}3q
\,,twpmw.in I3A0
a89y102 Jotun(
[ooyos Y3y
[00YdS J]ppiWt
Jooyos A1ejuawa[a

auou

uou

aney

0000001 1oA0
0000001 — 000018
000008 — 000019
000009 - 0000T¥
00000¥ — 000012
(UoM)00000g Mo[q

anouisy

“(Aouanbaiy)uedjy a1e sanjep

Iajewaioy Jo AouapIsay]

Apue] jo odA

Ioyewawoy jo 23y

I9yEWBWOY JO UOEINpY

Iasjewowoy jo qof

3WOOUl P[OYISNOH]

SONISLIdIORIEY D)

J9YWIBWON JO SOnUBloRIBYD) AQ JOI10B} AMEND) PUB 1010Bj UIBOH 10108} 2US49)3ld £ 9|qeL



>

Vol. 4, No. 1(1994) F 3 EAR R dadE Afel did oy Aule) e Q7 43

Purchasing degree Buy very Buy Buy Buy Buy very F-valuer
) seldom seldom usually frequently  frequently o
of instant food 1 2 3 4 5 * (significant)
PR [— P - - - - - f e
Seasoning . sauce, 1 22,91
spice, MSG )
\ \\\

Processed food : ) e T 16.13***
ham, sausage
Instant food : ramun T o || - 11.15%**
soup, tea y
Frozen food : mandu, -+ - - S %48.25"‘**
pork cutlet, pizza e e

N —

Ullungdo
Fermented food - E —O— | 28.92%*
kimchi, gochuchang Hansando

-_._’.___

Daegu
Convenient, food : e O--- | 9.04%%*
snde dlshes, chun Mean

ok 51gmf1cantly dlfferent at p(O 001.

Fig. 2. Purchasing Degree on Instant Food.
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Table 4. Purchasing Degree of Instant Food by General Characteristics of Homemaker

‘Characteristics Group Purchasing Degree " F value

‘Household income below 200000(won) 191(53) -
210000 - 400000 2.11(30)
410000 — 600000 2.20(46) F=3.52*%*
610000 — 800000 2.20(66)
810000 — 1000000 2.25(97)
over 1000000 2.48(81)

Job of homemaker ' have 2.36(124) 7 F=274
none 2.20(265)

‘Education of homemaker none 2.10(103) -
elementary school 2.28(88)
middle school 2.45(116) F=28.69***
high school 2.43(15)
junior college 2.54(28)
over university 1.68(31)

>Age of horrrlem>ak7€7r”7 - i below 30’s Orld - 2.28(472)7” a 7
31's—40’s old 2.37(102)
41's—50's old 241(114) F=7.27%**
51's—60's old 2.02(13)
over 61’s old 1.86(2)

Type of family ~ nuclear family 228(339)  F=208
extended family 2.14(78)

Residency of homemaker  Ullungdo 224137 -
Hansando 1.88(90) F=26.64%**
Daegu _2470166)

Values are mean(frequency).

* : Significantly different at P{0.05,
** * Significantly different at P{0.01.
*** . Significantly different at P<0.001.

Table 5. Correlation Coefficient of Purchasing degree and Image degree on Instant Food with
Characteristics of Homemakers

Characteristics ”Purchaﬂsinrg dégreé ' ” Imagedeé;ée -
Image degree 0.389% N 1000

Area 0.211** 0.144**

Household income 0.247** 0.144*

Job of homemaker —0.088 —0.022

Education of homemaker 0.063 0.029

Age of Homemaker —0.190** —0.171*

Iypeiof family

f —0108 0.024
e+ PC0.001 ** PC0.01 * P{0.05.
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Table 6. Nutrient Intake of Homemaker per Day

Sodlol] @ A7 45

Nutrient Ullungdo Hansando Daegu RDA
(Mean+SD) (Mean=SD) (Mean+5D) F value

Protein(g) 69.6 + 20.0 79.5 + 21.2 839 + 832 F=294 60

Fat(g) 453 + 16.1 424 + 147 503 + 123  F=10.67***

CHO(g) 3714 + 854 3548 + 943 3414 + 575 F=271

Fe(mg) 164 + 4.1 198 + 44 180 + 89 F=893** 18

Ca(mg) 8038 +204.8 8419 +2495 7929 +1961 F=197 600

Vit A(RE) 7316 + 1640 7405 +1535 6674 +1593 F=135 700

Vit B,(mg) 1.15+ 0.29 1.36+ 0.30 117+ 062 F=838** 1.00

Vit B,(mg) 1.32+ 0.34 147+ 0.30 139+ 063 F=346* 1.20

Niacin(imng) 114 + 28 137 + 31 111 + 24 F=3386"* 13.0

Vit C{mg) 51.7 + 184 616 + 586 612 + 183  F=7.49% 55.00

Calorie{Kcal) 19565 +282.8 21186 +301.2 22031 +5085 F=186 2000

* ! significantly different at P<0.05
** © significantly different at p{0.01

*** _ significantly different at P<0.001

Table 7. Correlation Coefficient of Purchasing Degree and Image Degree on Instant Food with

Nutrient Intake of Homemaker

Nutrient Intakg

Purchasing degree

Im;ige degree

Protein
Fat
CHO
Fe

Ca

Vit A
Vit B,
Vit B,
Niacin
Vit C
Calorie

—0.019
0.281**
0.004
0.025
0.088
0.070

-0.022
0.115

—0.010
0.055
0.206**

—0.124
0.144*
0.046
0.038
0.112
0.119
0.034
0.118

—0.010
0.063
0.138*

* : significantly different at p<0.05.
** . significantly different at p<0.01.
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