23] s @Al R Selvke el
FAlgtol A ko]l A A7 T

AOBE ot

A Study on the International Marketing Strategy of
Korean Shipping Firms for Uruguy Round

Han-Won Shin

................................................................... (E /k> O RPPTT

Abstract 3. AEEH

1.4 & 3.1 sl 27|sle] FAlnjolAg e

2. |24 wi A o] s
2.1 s &A8]2 vlolAIE] A& 3.2 127138 AulaE Q14
2.2 s} An|x mlolslE] Al 4. 3 B
2.3 ) $4jn)A ulolAlE] HF FuEd
2.4 A7

Abstract

The purpose of this study was to find out the most approriate international marketing strategy of Korean
shipping firms for Uruguy Round expected to be agreed among GATT members in 1993. In literature sur-
vey, the service marketing philosophy was reviewed to clarify the functions and roles of marketing concept
in setting up the international marketing strategies for shipping firms.

The marketing concepts are characterized as follows ; 1) production-oriented stage, 2) sales-oriented
stage, 3) marketing-oriented stage in the order of historical development. An comparative analysis was car-
ried out to examine the differences in marketing strategies among Korean shipping firms and UK. ship-

ping firms.
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(E-4) W$59 2% 312 (B3~ B26)
| = % 8 A 1 2 d 2 8 4 3 AR e
B 8 —0.17930 0.44180 0.24437 0.28706
B9 —0.77751 043212 —0.28689 0.30054
B 10 —0.29908 —0.12278 0.58867 0.45106
B 11 —0.00244 —0.12548 —0.00174 0.01576
B 12 —0.08476 - 0.31772 —0.56557 0.42800
B 13 0.55324 0.42546 —0.01563 0.48733
B 14 0.50853 —0.25527 —0.30928 0.41942
B 15 0.15481 0.60764 0.16375 0.42001
B 16 0.85892 —0.02330 0.25684 0.80426
B 17 0.46028 0.45687 0.02750 042134
B 18 0.22481 0.45632 0.24183 0.32647
B 19 —0.39431 0.79288 0.00765 0.78421
B 20 —0.06864 0.72782 0.09205 0.54291
B 21 0.35338 —0.24553 —0.08405 0.19223
B 22 0.62508 0.15395 0.02934 0.41529
B 23 0.79112 0.10898 —0.14521 0.65883
B 24 —0.00458 —0.02377 0.11371 0.01352
B 25 —0.20961 0.01552 0.68460 0.51285
B 26 041934 —(0.18806 0.60463 0.57679
(E-5) gAul2 ol g 34 89
2 Ql
kil 5 3
. B 16
B 22
B 23
B 26
B 13 0.30
‘B 14 041
B 15 0.59
B 17 0.36
B 18 0.46
B 19 0.83
B 20 0.73
B 21 —0.32
B9 —0.38
B 10 0.60
B 12 —0.62
B 25 0.66
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