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oneway ANOVAi 7B o Hol 23 ol
T-test 2 s7r#rstgd o v ) AT o] 7} v x|+ o 3k
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Pearsone] Ab3Al 42 G4 - #RE St o] oi
GO FFL p<05 p<.0l F7HA & 3t}

IV. BF3Ess R & £%

1. A Q#eet By B HO| 2 C([AZEYH 0| 22T
off CHEt 47

(F£3)< tjaFdolo] et BA=E A, 2
A, &8, AATTE, A EA N S AOHKHEY
#E ol wtet et A E AAFFLp<<0BFT
ol 4 vhed ] K E-L p<.019] +FolA HEHU
#po] & el it |

tAaZd olol 3t VA =+ Aol Be} T2
2ol 7} gl =, 20/l A 40, 50K E A7 o] F7}
S4E daFdolo] it BAEE FAdd..
olg| gt A A o] FALFE ool & o
o] gt HFA o] Foj= & Zlol AAAQl F3FE L
o2 AT 4 gk

Ay 2 & 2 Ao 4], T4

w—

_t

R ERE]



19914 5AH 215

o} o] & FAS FHRE Yoba vEelxton] o] = ARl =3 B ¥oot kg e ZARlE )
FE 7HA o U+ A FE VG F2e 4w T H o7 #Ho}
9] Z 8l & 7} e 3| ALR] o]} AU E-o] o] Hof P&} o} {3} 74 3= ] A2Fd o] Ae 7} 43 WA
HdAlel w7 wFelzta a4 9ot o L} i of F-ol o] 7] o 2] Aol A R}F 2] B-& Fulf
gredof ubE Gifrol M= & o] Zr1a4E oA Sl Tolf A A Bl oFEA S Aol &t
Zdlojofl et A S A 2 Srbel g o] ki b= o B-Fuf A o] Apoloff 93kE wlE Flo g
v KLY A ES 7FA Feko o] AR A zrel 4 gl oml zledol Qe oA & o] F L&
ot 223 LS PR TV 4 o} A2 18 =] ¢F-2 of Aol w3 AL3] - A A g-F o]
-3 7R oA B o AR} Forovt KfE 2 oA S Y3 AS) - A A FFo) =EFE
oK o oh= AR 7 He o g e W3t ol G ol Hofjo]F AL ol 3=
Stet, ul-go] Hofsn 3F Ao A ALY Hol o9l
w3 74 Al ol ubzf vl AFd olof BiEt FA = zlod & LA oA Aodg A ¢4 oAyl
:4 Abel-5 Ho|E=x ol B A cfHE 7)A Wl sl Aol A o) ol & A 38kt gk Kefgen™ ¢l
F]lo] F7E4E | AFdl oo o & HA 7} o +74 25 ARjsiFdt & 4 ot
(R 3) AAFETRp) #HO| 02 C]AZY 0] A E (by one way ANOVA, T—test)
T M SD F val d.f
6:—:}' -I_;li- edarn . value A,
o 204 ~ 29.4] 19.27 1.96
N 304 ~ 3941 18.98 2.34 005 -
" 40 A ~ 49 4) 17.93 2.54 ‘
° 504 ~ 594 17 86 236
2 3k 2B 18.76 241
k2 S | 18.91 2.42 - ag 3/ 365
o = B 18.57 2.36 '
= 2 18.60 2.21
5 Z Z o) 3} 16.73 2.41
X Z 18.39 2.48 054 3/ 365
o A = o E 18.93 2.33 /
) Y o A 18.60 2.49
9 50uty o]3 18.50 2.50
N 502+ ~7912+4 18.81 2.59 267 2/ 365
T 67
o 80ut 9 ~99ut ) 18.90 258
H
1005E o] A 19.14 1.73
F ¥
X Mean S.D T value d.f.
g 5
& |
7_3 d & 17.89 2.57 _4gom 367
k- ol 3. 18.94 2.42
p<.05
p<.01
ol Aol tjAEdo]oll 3 HAE ZAlollA] o el 2ol 88 AAgF AEAH EFoF o
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LA o2 KERSG O 2T o7 KIHE
180l A= F =) BB A e7lol s =4
A3, F SR 369% F 2199 (59.3%) o] B2
VT Yeotn AR, 24 2%z oy
g A1 897 (24.1%), M2 3FS A gE
ohal s A7 619 (16.5%) o2 AL A ol
PEo daEalole & 9FE vHE Aoz
YEbE el 23 3697 5 1949 (52.6%) ©] o A8
olel 23 HEER S H el AUctm st
Hgdolof oo s Aalo 2 il g o] e}
3 g gt SR A 273(74%) 2 el b A4
ofel &3 AFFEA o AfFAEAE oS-
T Aoz A7zt

Hagale] 7t AAl Foig 5ol vx& gt
a7]% ad(H), 24 23 H(M), #H(L) 2 ¢
of Arte) 2rlo] @& lFA s} AABEHE
¥l AE (& 5ol AA A

tjaFdolo] i BA R Fas F= Ao <019 FFoA FEMoR Frygl AAAE
bt o vy o2 3l A= KBRS ol Fdo] 7} veldiglen] o o] Iz} A A A 7bol =
Frk sl obd H &R (target) o] EAE 4A M F o, p<.05 —%‘-oﬂxi FEMNoZ fmyel ARIAE
I HYE AN E W =5 T2 T 4 Y 2ok ol FHFFAI Nl At AMRHE
o}, o] A aﬂo]oﬂ o gk FAlo] o, A Zﬂf‘é-% ol
A B ALRRE t A F oo 3 Al =) et
2. CIAZEY0| A T2t KARKERE 7H2| AMREEHA| g vl ghe} o] 23 AMA & A A FFo] B
HiFH ol 3t FA RS} FHFFA, AMA, —8—%&4%#—3— t] 2 E-e ool g FA =7} Bk
BAAS B =t ARAAE =AR) A AbAd st A gkr) o} A zHd 4 Qlot, o] Adwp e Al
B (FE 9} 2ok = o Fa g gAaFd ol gk #Ale] 9mu}
tAZdlolof il BAELE FHE2ZA M4 o] Boll thidlk HJAloflA v EH ks Ag A4S E
A e KREES AdAA7) s 1:1] o},
HiFdo]l FA=e} FRFFA, M7=
(1) CIAEY 0] HAIT2f KiRREE 72 AOlAH| (by Pearson’s correlation)
DA E S EEA A A 73 A A
DA = 1.00
FAEFA 0.29 1.00
7 A 0.28" 0.26* 1.00
2 A A —0.16* —0.01 —0.03 1.00
DRAE : faFallo] BAE "p<.05
| *p<.01
3. KEMS C|AZ 0|7} ZKARMEE THHOfl OfX| ] & Ed o] 7} A A KRS BATE) Ol v %] = 3 8
= ¥R o] 27)& A8, AE o Fof A= p<.0l5FA

A Fof wetA = p<.055F ol
4 HEMS Folok Yk

401, 50£t.2] fott .ok 2018, 304¢ otk o] Bl
Saolof &g FGe go] B Ao dehge
o, 3493 sho] & A et B AABEA
S vhehl o] 37 o] o] 4 o| v} 31 vk KM H A

7.} o-l 15']-8:1 Ve x-]]

I (o]

faZaolol % 39E Bol Ui Aoz e
o m3 Bdo] $44%, Y4o] BEEE

t]aZaolo] of3kg whe] gty o
7| & oA vl AA KREH v X+ d
o] dg# o] ati stgich
ol2{ gt 2 = tj 2F 8 o] A ol gk 2AHA
ol ARt Aoz tyaFdolo HAe] =& .
AlghE A A ol Foll A = o 3 Bol et
RS Bk}
ulzb4], g AaFd el& E%Z“ﬂ-—l 2 & W
AlAl Follof]l B o= A S BB/ Vel F

Eoj 4ol
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(F5) CIAEH 0|7 KIRMEITEI0 OiX|= XEH (by X* test)

4 = =7 H M L X2 df.
o | 204~294 90( 78.4) 28(31.9) 14(21.9)

3041] ~ 394 65( 60.0) 23(24.4) 13(16.7) .
. 4041 ~ 4941 39( 46.9) 24(19.0) 16(13.0) 148 ©
) 5041 ~ 5941 25( 33.7) 14(13.7) 18( 9.4)
. & 9 49( 42.7) 17(17.4) 6(11.9)
) 5 4 9 38( 29.1) 6(11.8) 5( 8.1)

. - o 14.57" 6
. # 3 112(124.0) 52(50.4) 45(34.5)

2 %) 20( 23.2) 14( 9.4) 5( 6.5)
N Z % o] 3 26( 36.1) 14(14.7) 21(10.1)

ko = 60( 60.4) 22(24.6) 20(16.8) o
By U ICASE 112(103.4) 48(42.0) 14(28.8) .73 0
i dAA Y P E 21( 19.1) 5( 7.7) 6( 5.3)
a 50ut9] o) s} 27( 30.9) 16(12.5) 9( 8.6)
N 50uE<] ~ 79112 72( 69.4) 26(28.2) 19(19.3)
+ _ 16.50" 6
N 802H<] ~991F4) 80( 81.9) 38(33.3) 20(22.8)
) 10094 o] 4 40( 36.8) 9.(15.0) 13(10.2)
7 7] z 83( 67.0) 14(27.2) 16(18.7) L04G" )
& o] A 136(152.0) 75(61.8) 45(42.3)

2l 219 89 61
A4 22 2 (7] 7)) Hoogarmel 25 =
( M: o] FA s o)} p<0l
L: ojgkeo] o}
i gl 5. CIAZEN O DO LIS MEFS TFHE

4. C)AZ 0|8 EHO| U2 KRBEA| M
MoZ 5= BF

o BtufA] LA Mo g nedlE 29lo) Ha
dlofol] 27 J& =)ol wpa} el 1
2L =l ((FE 6)), 2 A= HE e oo
FErey A7) FulA] S-AH o2 wefdE 8917
o= HEM A gt Aoz velyge
- od3ke] A 7)ol BAglo]l KIRBE A 7 $A =
2 233le 2918 Tyl o # 46.6% = =+A| )
o], o}-&o g A ale] 217%, FA o] 12.7% 3 v}E)
st o] 213 A sl A, FoRA] AT o] of 3}
= Bol W FolRle} 28R 4 Feljal BF
Aoz n8sls BERES A9 v Aor
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(® 6) C|2~Ed0]el REHO HE KRWEA| RUNSZ T2ist= BH (by X test)

o o =7l H M L G df.
A A 59(26.9) 13(146) 8(13.1)
g a2 <l 98(44.7) 47(52.8) 27(44.3)
5 e 27(12.3) 13(14.6) 7(11.5)
7} e 22(10.0) 14(15.7) 18(29.5) 12,767 10
A} k3 9( 4.1) 2( 2.2) 0 0 )
7} E} 4( 1.8) 0 0 ) 1( 1.6)
b3 2) 219(100) 89(100) 61(100)
a5 (w]B2) H:olgado| =z} ns : Not Significaat
(M P g o) F24 ot
L:odskzo] 2t
(R 7)) CIAaEY 0|8 N U BE & RABZE (by x° test)
vz = 7] H M L X df.
TUH
o 7 EabEdo} 91(93.1) 45(37.8) 21(25.9)
ax 2% 90(84.3) 27(34.3) 25(23.5) 10.38M° 4
A2 atEgc} 38(41.6) 17(16.9) 15(11.6)
Al 219 89 61
] H:9&a o] act Ns : Not Significaat
AR B ‘
9 R %25 (7] 2) (Mzogﬁg,ke_iﬂ el
L:odgko] e}
V.8 #® s+t MRl vl Aol & ehul gleh 204l A
502 ddwdel F71E 4% o F dadaolo A
A RN = RALHES Ao 2 VMDA 9 AL FA4EHL, gYol TE55F, AAFFol

KBRS A LE o]ol sl Qut £u] 25 0] 71%] 3 = Eqkon PR

2 9lE BA =9} v AT H o] 7} Al A KRS HATH) v 2] o] otk ks 2 Al oMﬁiia:A B4
oAl Bl A= ol h3ted zAL3LgY) =

- B ol g aFd o] HA =9} o B-Tol g5 Big e o S RoaE Moﬂ o3k BA o]
of wl A= FaFo] A, 3, A, AAGFF, AE 3

l

Ly T2 T I A .
o ¥o} e ADBKEEE WEo uel xo| 2 2. aFalolol B FAEY FAEFA, )
Holer] ZAStGow, R FohA] S ejste A, AAA S KEEEDLY ARUAE 2D
2ol FolFe RIS} HaZaole] @ AN, FREFA, Mol Fowd vxI .
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ABSTRACT

“The Influence of clothing
~ shop display as VMD on
clothing purchasing behavior”

Chang, Eun— Young
Dept. of Apparel Design,
Sang Ji Junior College

... The purpose of this study is to examine the
effect of the fashion shop display on the clothing
purchase made by the sample of 369 adult women
living in Seoul area,

In this study, the interest and the effect of the
display are investigated through such factors of
demographic variables as each individual’s age,
educational career, vocation, average family income
a month, and marriage status. |

And the relationship is also examined between
the person’s interest paid on the display and the
clothing attitude related variables of fashion
follow tendency, individuality, and the way of
practical economy:.

An additional examinations are performed in
the first reactive factor to be considered at the

time of the clothing purchase, and the inter—
relation between the discontent after purchase
and the effect of display before purchase.

The major findings of this research, thus, can
be summarized as following :

1. Demographic variables of women reflect
differences in their interests toward display and
accordingly the variety of the display effect as
well,

Less interest and effect are caused by the effort
of display for the women in their senior age.
However, a group of the character women and
young college women pay relatively more attention
to the display and give more effect to the purc-
hase, The examination shows alsp that the unm-
arried and better—off and better—educated are
more sensitive to the effect of the display.

2. The higher is the individuality and the fas-
hion follow tendency, the stronger revealed the
interest in the display, while the economic women
have less interest in it.

3. The first factor considered at the time of

purchase 1s not absolutely affected significantly
by the degree of the display effect in real purc-
hasing act. |

4. The discontent after purchase is not related
with how much the degree of display effects in
the act of real purchase,



