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=ABSTRACT=

The purpose of this study is to investigate the price-quality satisfaction focus on clothing.
For the purpose, a survey was conducted using questionnaires.

Frequency distribution, Percentile, Mean, One-way ANOVA, Scheffe test, t-test, were used
for data analysis.

The main results are as follows :
First, ingeneral the price-quality satisfactuon was somewhat high. Second. the price-quality

satisfaction was influenced by social economic variables(age, income. education). consumer
attitude, and market environment.
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