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ABSTRACT

The constant evolution of society, culture and scientific technology, coupled with changes in life style and behavio-
ral patterns, has led mankind to peroeive diverse needs for space. Particularly, the rapid structural change in the
field of marketing has entailed changes in techinques for construction and presentation of space for an improved
marketing environment.

To satisfy such new, diverse needs for space, interior designers will have to redefine the “mankind and environ-
ment” concept and examine their design methodology anew. The question of how to design available space for
a certain purpose will remain a daunting task for designers in the future, as it has been in the past.

In the pursuit of convenience and conformity to mankind's surroundings, every nation has, in common with
other nations, basic design elements, design skills and other factors. In designing camercial space in a particular
region, it is essential, however, to have a proper understanding of the social economic and cultural context indigenous
to that region, as well as the impact on environmental and ecological change and marketing strategy.

This study discusses design metholdology for the comming camercial space on the basis of the space concept
and current status in Korea, with méjor emphasis on Korea’s regional characteristics.
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