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A survey was conducted of 1,454 customers to investigate dining out behaviors at fast
food restaurants of Youido department compound, Myung-dong and Gang-nam district in
Seoul, in April, 1988.

The results are summarized as follows;

The majority, 85% of customers, were aged 14 to 30, consisting of junior and senior
high school children, college students and company employees. '

The reasons given by customers for patronizing fast food restaurants were the following,
from most to least frequent; “convenient to dining,” “the adequate place for the
companionship”, “the surroundings and dining equipment are pleasant and hygienic”, “to -
be able to stay as long as I want”.

The fast foods purchased by the customers were mostly for a between meal snack or
ice cream or drink rather than a full meal. The majority of the customers ate the purchased
foods at the fast food restaurnats. However, a limited number of female customers preferred
to take the packed fast foods to their homes.

Tast Preference was a major factor in food selection from available food items. Ice cream,
juice, French fried potatoes, salad, fried chicken, rolled rice with laver, and coke were
high on the list of liked foods; in constrast, lower preference was for porridge, fish burger,
doughnut, chicken burger and rice cake. Preference by food nationality was highest for
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Korean food, then Western food, Chinese food, Italian food and Japanse food, in that

order,

Customers offered suggestions for better fast food service, such as lowering the price,

greater variety in the menu, increasing the propotion of vegetables and fruits on the fast

food menu and developing fast foods from traditional Korean foods. -

The customers, in particular, emphasized a need for the development of Korean traditional

beverage of malted drink and persimmon punch, as well as mungbean pan cakes and

sweet-spicy rice noodles(docbokki), as fast foods.
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Unit: N(%)
Year|  Under 13 14 10 19 20 to 30 Over 31 Sub-total Sub-total
Location Sex male | female male female male female male [female | male female location
10 14 43 184 47 131 27 29 127 358 485
Gang-nam .
(27.9) (359) (334)
Myun ’ d 2 2 16 70 76 248 23 29 117 349 466
~aon,
yungeon @7) | (30 | (320
. 6 7 37 92 123 169 46 23 212 291 © 503
Youido
(46.4) (29.1) (34.6)
Total 18 23 96 346 246 548 96 81 456 998 1,454
(39) | (23) (2L.1) (34.7) (539) (54.9) (21.1) | (81) | (314) | (686) (100)
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Table 2. Reasons the customers patronizing the fast food restaurants

Unit: respondent %

Year Under 13 14 o 19 20 to 30 Over 31 Total

Sex male female male female male female male female male female
Item (N=18) [(N=23) |(N=96) | (N=346) | (N=244) | (N=548) |(N=06) |(N=81) | (N=454) | (N=098)
Convenient 4(22.2) | 8(34.8) [31(32.3) | 118(34.1) | 110(45.1) | 278(50.7) | 46(47.9) {34(42.0) | 191(42.1) | 438(439)
prace dorPeer | 3(167) | 11(478) |56(583) | 239(69.1) | 69(283) | 209(38.1) | 4( 42) |10(123) | 132( 9.1) | 469(47.0)
Pleasant 8(44.4) | 6(26.1) [24(25.0) | 144(41.6) | 67(27.5) | 217(39.6) [ 35(36.5) [24(29.6) | 134(29.5) | 391(39.2)
,ﬁf,;f, bletossy | o 00) | 3(130) |130135) | 81(234) | 57(234) | 153(27.9) |21(21.9) | 15(185) | 91(200) | 252(253)
Tasty 13(72.2) [14(60.9) | 14(14.6) | 91(26.3) | 31(12.7) | 105(19.2) {21(21.9) |21(259) | 79(17.4) |231(23.1)
Quick service 1( 56) | 6(26.1) [11(115) | 51(14.7) | 44(18.0) | 113(20.6) | 28(29.2) {12(14.8) | B84(185) | 182(18.2)
Hungry 3(16.7) | 3(13.0) |21(21.9) | 70(20.2) | 36(14.8) | 48( 88) [10(104) | 3( 3.7) | 70(154) | 124(12.4)
Reasonable price 0( 0.0) | 1( 43) [11(115) | 31( 9.0) | 19( 7.8) | 45( 82) | 6( 63) | 6( 74) | 36( 7.9) | 83( 8.3)
Good service 200D | 2087 | 7( 73] 21( 61) | 14(57) | 47( 86) | 8( 83) | 7( 86) | 31( 68) | 77( 7.7)
Kind 5(27.8) |.5(21.7) | 5( 52) | 15( 43) | 11( 45) | 17( 31) | 6( 6.3) | 7( 86) | 27( 59) | 44( 44)
Nutritious 4(222) | 1043) | 1C10) | 16( 46) | 9( 37) | 23( 42) 7( 7.3) | 9(111) | 21( 46) | 49( 4.9)
Between meals 1(56)} 00 00) 3(31)| 5(14)| 6(25) 7(13) | 1( L0) | 2( 25) | 11( 24) | 14( 14)
The others 4(22.2) | 0( 0.0) |22(229) | 42(121) | 34(139) | 28(5.1) [11(11.5) [12(14.8) | 71(156) | 82( 8.2)
Table 3. Time of the day the customers patronizing the fast food restaurants Unit: respondent %

Year Under 13 14 to 19 20 o 30 Over 31 Total

Sex male female male femals male female male female male female
Time (N=18) |(N=21) | (N=88) | (N=323) | (N=212) | (N=479) |(N=85) | (N=T74) |(N=403) | (N=897)
Anytime 0( 0.0) | 3(14.3) |24(27.3) | 57(17.6) | 38(17.9) | 82(17.1) |14(16,5) {11(14.9) | 76(18.9) |153(17.1)
8am -10am | 0(00)] 0(00) | 0(00)| 3(09)| 3(14)| 0000)]| 0(00)| 0 00)| 3(07)] 3(03)
10 am, - 12 1( 56) | 3(14.3) | 6( 68) | 31( 96) | 22(104) | 53(1L.1) |15(17.6) | 7( 9.5) | 44(109) | 94(10.5)
12 - 2 pm, 11(61.1) | 5(23.8) |17(19.3) | 72(22.3) | 70(33.0) | 127(26.5) |21(24.7) |29(39.2) | 119(29.5) | 233(26.0)
2 pm, - 4 pm. 6(333) | 3(14.3) [21(23.9) | 79(24.5) | 40(18.9) |100(20.9) |13(15.3) |13(17.6) | 80(19.9) | 195(21.7)
4 pm, - 6 p.m. 0( 0.0) 6(286) 17(193) | 71(220) | 29(13.7) | 71(14.8) [12(14.1) | 8(10.8) | 58(14.4) 156(174)
6 pm - 8pm | 0(00)]| 00 3( 34) ( 9| 10047 38( 79) 1 9(106) | 4( 54) | 22( 55) 54)
After 8 p.m. 0( 00) | 1( 4 0( 0.0) 1.2) | 00 00)} 8(1L7)| 1{ 12)] 2( 26) 1 0.2) 15( 16)
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Table 4. Companions the customers patronizing the fast food restaurnats

Unit: respondent %

Year Under 13 14 to 19 20 o 30 Over 31 Total
Sex male female male female male female male female male female
Item (N=18) [(N=23) [(N=96) | (N=344) | (N=244) | (N=541) |(N=05) | (N=8]) | (N=453) | (N=089)
Friends 6(33.3) |12(52.3) | 76(79.2) | 284(82.5) | 175(71.8) | 372(68.7) | 32(33.6) | 24(296) | 289(63.8) | 692(70.0)
Brothers 20111 | 2( 8;7) 8(83) | 23(67) | 15( 61) | 41( 7.6) | 3( 3.2) | 9(1L1) | 28( 62) | 75( 7.6)
Family 1056) | 3(130) | 2 21) | 3(09) | 3(12)| 25( 4.6) |22(23.2) 31(383 28( 62) | 62( 6.3)
Parents 7(388) | 3(13.0) | 3(31) | 11(32)| 3(12)| 7(13)] 0( 0.0) 25) | 13( 28) | 23( 2.3)
Spouse 0( 00) | 0C 00) | 0( 00) | 0O(00) 3(12)| 14( 26) |11(1L6) ( 9) | 14(31)| 18( 18)
Teacher 156 | 1(4a3)| 202 | 1(03)| 1004)| 3006|0000 | 2(25 | 409 | 7(0D
The others 1( 56) | 2( 87) | 5( 52) | 22( 64) | 44(181) | 79(146) |27(284) | 9(1L1) | 77(17.0) | 112(11.3)
Table 5. Major factors in fast food selections Uni: sespondent %
Year Under 13 14t 19 20 10 30 Over 31 Total
Sex | male female male female male female male female male female
Item (N=18) | (N=23) | (N=96) | (N=346) | (N=242) | (N=545) [{N=06) | (N=81) | (N=452) | (N=995)
Preference 4(22.2) | 8(34.8) [33(34.4) | 221(63.9) | 167(69.0) |424(77.8) |70(72.9) |60(74.1) | 274(60.6) | 713(71.7)
Price 7(38.9) | 6(26.1) |37(385) | 135(39.0) | 72(29.8) [132(24.2) | 17(17.7) | 9(1L1) |133(29.4) | 282(28.3)
Same as the peers | 4(22.2) | 11(47.8) [32(33.3) [ 117(338) | 53(21.9) |128(235) [19(19.8) |16(19.8) | 108(23.9) | 272(27.3)
Nautritive value 8(44.4) | 4(174) | 4( 42) | 24( 69) | 26(10.7) | 48( 8.8) | 14(14.6) | 25(30.9) | 52(11.5) [101(10.2)
Large amount (167) 3(13.0) | 9( 94) [ 39(113) | 16( 6:6) { 17( 3.1) | 4( 42) | 4( 49) | 32( 7.1) | 63( 6.3)
Special taste 0.0) | 00 0.0) | 2¢ 21) | 15( 43) | 16( 6.6) | 36( 66) | 9( 94) | 4( 49) | 27( 6.0) | 55( 5.5)
i‘;‘;‘;f"' food | g11n) | 0 00| 3(31) | 14 40) | 15( 62) | 350 64) | 7( 73) | 4( 49) | 27( 60) | 53( 53)
Sightliness 2(111) | 0( 0.0) | 5( 52) | 12( 35) | 8(33)| 11( 20)| 3( 31)| 2( 25) | 18( 4.0) | 25( 25)
Table 6. Do you think nutritive batance in food selections? Unit: respondent %
Year Under 13 14t 19 20 o 30 Over 31 Total
Sex male female male female male female male female male female
Item (N==17) [ (N=23) | (N=96) | (N=346) |(N=242) | (N=547) |(N=05) | (N=80) | (N=450) | (N==996)
Always 3(17.6) | 0 0.0) ; 2( 21) | 7( 200 | 9(37) | 32( 59 | 7( 74) |20(25.0) | 21( 47) [ 59( 59)
Sometimes 11(64.8) |16(69.6) | 32(33.3) | 153(44.2) | 107(44.2) | 293(535) |53(55.8) |42(52.5) | 203(45.1) | 504(50.6)
Never 3(17.6) | 7(30.4) |62(64.6) | 186(53.8) | 126(52.1) | 222(40.6) | 35(36.8) {18(22.5) | 226(50.2) | 433(435)
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Fig.1. Preferences of foods in selections at fast food restaurnats
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1. coke 2. ice cream 3. shake 4. juice 5. coffee 6, milk 7, fanta 8. cider
9. cocoa 10. the others
Fig.2. Preferences of drinks in selections at fast food restaurants
Table 7. Frequency the customers patronizing the fast food restaurnats per month Unit: respondent %
Yéar Under 13 14t 19 20 to 30 Over 31 Total
Sex male female male female male female male female male female
Frequency (N==16) | (N=20) | (N=88) | (N=326) | (N=223) | (N==500) |[{N=86) | (N=75) | (N=413) | (N=021)
5 times and less [12(75.0) {14(70.0) |52(59.1) | 212(65.0) | 152(68.2) | 345(69.0) | 68(79.1) |61(81.3) | 284(68.8) | 632(68.6)
6 to 10 times 2(125) | 4(20.0) | 13(14.8) | 61(18.8) | 35(15.7) | 89(17.8) | 9(10.4) |10(134) | 59(14.3) | 164(17.8)
11 to 15 times 2(125) | 0( 0.0) |10(11.4) | 30( 9.2) | 17{ 7.6) 33( 66) | 3( 35) | 2( 27) 1 32( 7.7) | 65( 7.1)
16 to 20 times 0( 0.0) | 1( 50) | 6( 68) | 16( 4.9) 7( 32) | 19( 38) | 5( 58) | 0( 0.0) | 18( 44) | 36( 39)
21 to 25 times- 0( 0.0) | 0 0.0) 0( 00) 2( 0.6) 7( 3.2) 1002) | 1( 12) ] 0o( 0.0) 8( 1.9) 3( 03)
26 to 30 times 0( 0.0) | 0( 0.0) 23) 5(15)| 1(04)| 5(10)[ 0(00)| 0(00){ 3(07)| 10( L1)
31 times or more | 0( 0.0) [ 0( 0.0) ( D000 313 510 0(00)] 1(L3)| 4(10)| 6(07)
No response 00 00) | 1050) | 4(45)| 0000)| 1(04)| 3(06)| 0(00)| 1(13)| 5(12)| 5(05)
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H-gol 714 ¥k, AR AL, H2d HAF
A& A deke vlgo] ¥4tk BdZdAe o 8) HAEFE A% AH AT |
E2 dhe v o] ok g AEFS RE-E FASE 5 &7

7) A2EFCE

ZEFCE HE B
HEEFEE He Fhc ‘REAAT getd 52,
6%, ‘A Ev Holl 7HA1 7H4 Hed 437%, A
of 7HAx 7AMT Hett 21%, ‘e B (48,
T4, #a)dA Hetd 16%40 H2EFS & 2

YEehd vleh o] 5¥eldl7} 688% % 7MY B,
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fratEgcl BE wirEEe] #RE ®109 Yl
Utk ‘FoldbE 308, ‘BEOITHE 208, ‘4
APH'E LoMoR st FHEE ALNE o,
ol 22 KRo2E FoolexZl, Ays, ¥
AAF2ol=XHo|E, ), ofo]2a Y, F92 F
gh, 7@ A, 5z, BT, fFREy, 987§
OUL, MEFEe] W KACRE THE, W4y
A, 35, 5, 299, AT A, 9 Folct. Az

Unit: respondent %

Year Under 13 14019 20 to 30 Over 31 Total
Sex male female male female male female male female male female
Item (N=17) | (N=22) | (N=95) | (N=340) [(N=238) | (N=542) |(N=95) [(N=81) | (N=445) (N==085)
Salty 2(11.8) | 1( 45) [13(13.7) | 32( 94) | 13( 55) | 55(10.1) | 3( 32) | 6( 74) | 31( 7.0) | 94( 95)
Adequate 15(88.2) |21(95.5) | 79(83.1) | 298(87.7) | 213(89.5) | 481(88.8) [90(94.7) {72( 889) | 397(89.2) | 872(88.5)
Saltiness is not
enough 00 0.0) | 0( 00) | 3( 32)| 10( 29) | 12( 50) 6( L1) | 2(21) ) 3( 37) | 17( 38) | 19( 20)

Table 9. Comparison of preferences of homemade food to fast food

Unit: respondent %

Year Under 13 14 0 19 20 to 30 Over 31 Total
Sex male female male female male female male female male female
Ttme (N=17) | (N=22) | (N=05) | (N=345) | (N=241) | (N=538) | (N=04) |(N=T6) | (N=447) | (N=0981)
Homemade food 8(47.1) | 10(45.5) {46(48.4) | 151(43.8) | 147(61.0) | 288(53.6) |56(59.5) {32(42.1) | 257(57.4) | 481(49.0)
Fast food 4(235) | 5(22.7) 120(21.1) | 65(18.8) | 33(13.7) | 85(158) |17(18.1) | 19(25.0) | 74(166) | 174(17.7)
Indifference 2(11.8) | 7(31.8) | 14(14.7) | 64(186) | 29(120) | 76(14.1) [12(12.8) |10(132) | 57(12.8) | 157(16.0) | .
No response 3(17.6) | 0( 00) |15(158) | 65(18.8) | 32(13.3) | 89(165) | 9( 9.6) [15(19.7) | 59(13.2) | 169(17.3)
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Table 10. Preferences of foods among customers Unit: respondent %

Food Like Indifference |  Dislike Never ate Mean Score T-value
(3) 2) (1) (1) Male Female Average :
Fried chicken 63.9 21.0 6.4 27 24 25 25 -2.28*
Beefburger 56.1 36.0 42 37 24 24 24 -0.75
Cheeseburger 495 36.8 77 6.0 21 23 22 -3.02%*
Hot dog 426 439 105 30 22 22 22 -1.96*
Chickenburger 39.6 36.2 117 125 19 20 20 -2.16%
Fishburger 30.2 383 13.3 182 16 18 17 =227+
Salad 68.6 246 36 32 24 26 25 -5.89%x
French fried potato 65.2 298 37 13 24 26 25 -2.89%*
Mashed potato 497 35 65 103 21 22 2.2 -2.59**
Doughnut 284 490 175 51 19 20 20 -0.81
Pizza 65.1 26.6 50 33 22 26 24 -7.13%%*
Bun 55.3 39.4 45 08 24 24 24 018
Spaghett 29 293 105 73| 20 22 21 -41Gews
Chajang noodles 358 535 10.0 0.7 2.2 22 22 179
Noodles 319 55.0 119 12 2.1 21 21 0.10
Rolledrice with laver 67.0 279 27 24 2.3 26 25 - -5.05%**
+ 54.1 371 6.1 27 23 24 24 -248*
Fried fish cake soup 383 51.3 9.3 11 22 22 22 142
Like Indifference | Dislike Never ate Mean Scote

Food (3) (2) (1) (0) Male Female Average
Docbokki 534 385 66 15 | 22 25 24 -4.60**
Mungbean pan cakes 44 46.4 77 L5 24 22 23 255+
Rice cakes 29.6 523 16.1 ‘ 20 | 20 20 20 -1.34
ponidge T 29 126 223 B2 | 19 18 19 167
fice and small red 271 458 u5 26, | 20 19 20 185

porridge

:,‘;i;;;f sqush 192 374 200 | 134 16 16 16 078
lee cream 654 295 44 07 25 25 25 220
Juice 642 324 28 06 | 25 25 25 193
Coke 585 320 90 | 05 25 24 25 1.63
ape e besn 520 | 369 o5 | 16| 23 23 23 140
Coffee 554 320 04, | 22 | 23 23 23 103
Fanta 392 485 111 12| 22 22 22 231+
Cider 36.4 51.7 109 09 . 23 21 2.2 3.32%%*
Cheese 51.8 376 90 . 16 22 24 23 -2.69*
Ham 489 417 78 1.6 23 23 23 -1.90
Tomato Ketchup 419 480 89 12 21 23 2.2 -2.14%
Chilly beans 2.09 319 14.6 326 13 14 14 -1.69
Chilly rice 16.6 290 159 385 11 12 12 -140

-+ boiled rice wrapped up with fried beancurd
#*¥¥: p<0.001 %% p<00l *: p<0.05
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Z, dzjgolAe Holiz] othe Aol £% 32
6%, 385%2 UEhdch AENsTd g duizt
o) 2}o]& Lolr 7] At T-testS KT #5%8 ™
757 JEEEE AYE AY 2 KEBINA &
FE9 A&d g BFE7 BFET o #¥Udoh
wFE°| Y EEFS = KR F yAge], Ay, 3
g, W7 ASAE(PO001), AZWA, FAXE
Zolu¥Ho|E, Aoz, ujHrXHo)E(P0.01),
iz, Feolux7], g4 A, ofoladg, X371
WA, EvtEAF, Sq=2(P{0.05)04 2 z}o)7t H
FI BEEC] o #iFste KA FodME Aol
(P€0.001), WIthE, FEH(P0.05)NA =1 Aol7} BE
et

2) &8 K&l W mFEE

SE kA, FEKR, PHKR, ollelkR, HAK
ol g HAEE RS #R, KK 295,
TR 24%, TBIKAK 238, olHKK 228,

Table 11. Opinion for the application of Korean traditional foods into fast foods

Hafg 2129 JEeI2t) oltielfkko] BAKR
of Wa} & AT AL AR FFPo] A
A Selgae AAFFAA ol aAgol
B% Folats A B wH HEKAS &9
3 AAdZoA #BiFsle Ao Yeista, $H
A BTl ek kTEC 2T O &
gste Aoz eyt

6. MKisk&S| MAERCSOf CHEH 42t

Mitk& ol HEEF=d g FRE WEY
#RE &11% 2ol vAsiy 444%, ‘Bgoly
35.8%, ‘A F oIty 198% 2 WA 2 HEMA e
£ 2% vt SHE AMEdA o &
ME @& TY, ZFE49 AS, FEEE MY
4 ohzwA|, iy, feEste &3, +dE
Ao BT oAUtk

HEEF=3 Hlod FAGE +2 9] MHKA

Unit; respondent %

Year Under 13 14 to 19 20 to 30 Over 31 Total
Sex male female male female male female male fenale male female
Item (N=17) | (N=21) | (N=96) | (N=343) | (N=238) | (N=536) |(N=03) | (N=T7) | (N=444) [ (N=977)
Recommendable 4(235) | 9(429) |36(37.5) | 115(335) | 95(399) | 281(52.4) | 48(51.6) | 43(55.8) | 183(41.2) | 448(459)
fp‘}nfgjdﬁ“ 9(530) |12(57.1) |41(42.7) | 153(4456) | 71(298) | 171(3L9) | 26(28.0) | 26(338) | 147(331) | u62(37.1)
cht:mmcndable 4(235) | 00 0.0) [19(19.8) | 75(21.9) | 72(30.3) | 84(15.7) | 19(204) | 8(104) | 114(25.7) | 167(17.0)
Table 12. Recommendable Korean foods to apply as fast foods Unit; respondent %
Year Under 13 14 w0 19 20 to 30 Over 31 Total
Item Sex male female male ferale male female male female male fenale
Beverage(malt
dfiﬂk}-l persimmon | 8(47.1) | 12(60.0) | 43(49.4) | 176(53.0) | 133(60.2) | 341(68.3) [46(53.5) |38(50.7) | 230(56.0) | 567(61.2)
pllﬂC .
Docbokki 10(58.8) 110(47.6) | 27(31.0) { 173(52.0) | 63(28.4) | 160(32.2) | 18(20.9) {25(333) | 118(28.6) 368(39.7)j
Rice cakes 2(11.8) | 4(20.0) |19(21.8) | 109(32.8) | 90(40.7) | 212(42.7) {18(209) |31(41.9) | 129(31.4) | 356(38.6)’
Pan cakes 1( 59) | 6(30.0) |25(28.7) | 84(25.3) | 85(38.5) | 182(36.5) [ 37(43.0) |31(41.3) | 148(36.0) | 303(32.8)
xg:;‘{;‘f‘;;‘jm 2(11.8) | 7(35.0) [15(17.2) | 102(30.7) | 46(20.8) | 166(33.3) | 17(19.8) {23(30.7) | 80(19.5) | 298(32.1)
Porridge 00 0.0) | 3(150) | 10(115) | 59(17.8) | 38(17.2) | 130(26.1) |31(36.0) 20(27.0) | 79(19.2) | 212(229)
Fried fish 0( 0.0) | 0 0.0) 1 0( 0.0)} 23( 69) | 17( 7.7) | 60(12.0) |15(17.4) |16(21.3) | 32( 7.8) | 99(10.7)
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o2& %129 JERS uie} o] k(A 8 1)
7} 596%2 7V EtA, HE7) 363%, 9F 36.
2%, BAF 338%, A 283%, 7 21.8%, A+
o} 9.8%<] MEoIA}.

7. WEARRO| CHE BB

RES IR, A4, FA49 53 dsjMe A
2 53 AeE YEyr JLEFEMA HE
7te, €244, 2 53 22 RYKol HRE 3
TE PR JAAT 7 81.7%, ‘1~29 ARAA7} 15.
3%, ‘3l AAF 7t 30% ATt BRWES A #H
#ps H2EFEE e RN FYHE Fe
2 AZE e, JLEFEMBAESNA Thgs
A REE AU BEEE Fokd Holth

BER, AW AEY & £RY ArE,
T QIUTH} 84.8%, ‘1~2¥ ANUTH7} 134%,
‘o) AATH 7 1.8% Atk AFHAN AR o
2e 23] KEselAT

HRas He o, ¥ AE Hkel daide &13

3 2 WAl ®A HEsl 31.0%, WAAE

g dole 1¢ Hethvt 308%, ‘EAaY £FE
o] g3l 7t 15.0%, ‘Ego] & 5o Qo] Yloz
2 a7t 105%, ‘WL 2 1¢ Hethrt 10.

Table 13. Do you use napkin when you eat fast foods?

5%, ‘BRAE ol &3kt 22% A0t
8 WAERE fE FIAR R4E B

H2EFE %S AT Fo gEiEd bt
AN EAE FWES #HRe 140 YeR) Qo W
sl 7t 6L7% %1, ‘4357 ST 13,
6%, ‘NESAE& FobatA AU 126%, ‘A5l
Z7HAtY 11.1%, 4704180 Fa3=Art 9.0%,
‘AL Y &5 gAY 66%, ‘A He
$419) F771 atAUY 61%, e A& @ o
A HAYY 50% T2 MEeIA

9. AEFCo| kol CHEH BRAWH

JAEF 0] K U3 EFHES HRE &
1590 veh} glck, ‘7148 R39l 0 w’e] 56.2% 2 A
A AHFAN 71 =A Jdeba, 2 gL el
7} ohekal oW 36.2%, ok, HY-E Bol FA
om’ 35.1%, ‘el viet 1§ LAY 32.8%, ‘Y
Bo] oS v go] FUOW’ 218%, ‘AF A=
3} 157%, ‘HWAE 2o] FUow’ 9.3%, ‘9
A 78%, ‘AT B $A) @%oA’ 35%, @ A’
3.3%9) JEoIATh, 4143 Au] A9t Hol g 7pA

(oo |

Unit; respondent %

Year Under 13 1419 20 o 30 Over 31 Total
Sex male female male female male female male ferale male femnale
Ttem (N=18) |{N=23) | (N=96) | (N=345) | (N=244) | (N=546) | (N=06) | (N=81) | (N=454) | (N=095)

Use 10(55.5) | 9(30.2) | 20(30.2) | 105(304) | 65(26.6) | 179(32.8) {33(34.4) | 20(24.7) |137(30.2) | 313(315)
Eat without :
flagkln if :’mpklﬂ 3(16.7) | 6(26.1) |22(22.9) | 122(35.4) | 86(35.3) | 163(29.9) | 22(22.9) (22(27.2) | 133(29.3) | 313(3L5)
isn’t serve
Barwich fork or | 5(111) | 3(130) | 9( 94) | 42122) | 30(123) | 83(152) |23(24.0) [25(309) | 64(14.1) | 153(15.4)
don’t need napkin : ‘
because the food | 2(1L1) | 2( 87) |11(115) | 32( 93) | 25(102) | 65(119) | 8( 83) | 7( 86) | 46(10.1) | 106(10.7)
is well packed
Eat with hands 00 0.0).| 2( 8.7) 24(25.0) | 35(10.1) | 31(12.7) | 45( 82) | 9( 94) | 6( 7.4) | 64(14.1) | 88( B7)
n“:;k;“ PP 1 1(58) | 1(43) | 1(10) | 9(26) | 7(29)| 11(20) | 1(10) | 1(12) | 10( 22).| 22( 22)
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Table 14. Changes of food habit after the subjects had fast foods

. Unit; respondent %

Under 13

Year 14 10 19 20 to 30 Over 31 Total
Sex male fcmalg male female male female male fernale male female
Ttem (N=18) | (N=23) | (N=96) | (N=344) | (N=240) | (N=539) | (N=96) | (N=80) | (N=450) | (N=986)
Not changed 7(389) [12(522) | 62(64.6) | 195(56.7) | 164(68.3) | 327(60.7) | 65(67.7) | 54(67.5) | 298(6622) | 568(59.7)
Dining out was
o 00 00) | 5(207) |16(16.7) | 58(169) | 29(12.1) | 60(128) | 7( 7.3) [11(138) | 52(116) | 143(145)
Became to
familiar to 8(444) | 5(217) |13(135) | 53(154) | 16( 67) | 73(135) | 9( 9.4) | 4( 50) | 46(102) | 135(137)
western foods
Gained weight | 2(111) | 4(174) | 4( 42) | 80(233) | 15( 63) | 47( 87) | 3( 31) | 5( 63) | 24( 53) | 136(138)
pertinc | 30167) | 40174) | 9 94) | 3293) | 23(98) | s2( 96) | 2 21) | 4(50) | 7 82) | 92( 93)
Peaame to cat 1 1(56) | 1( 43) | 6( 63) | 24( 70) | 20( 83) | 37( 69) | 5( 52) | 1( 13)| 32( 7) | 63( 64)
boos Gnged™ | 1058) | 2087) | 8(83) | 14( 41) | 120 50) | 380 70) | 6(63) | 6(75) | 22( 60) | 60( 61)
B s food | 1056) | 2087) | 4(42) | 23(67) | 8(33) | 23( 43)| 7(73) | 4( 50) | 20( 44) | 5( 53)
peoemsed meal 1 (56) | 2087) | 8(83) | 17049) | 9(38) | 26( 48) | 7(73)| 10 13)| 25( 56) | 46( 47)
he oot (e8| 2087 | 7073 | 9(26) | 8(33)| 250 46) | 2021) | 3 38) | 18( 40) | 39( 40)
s ™ 10000 | 2087) | 5(52) | 27078) | 9(38)| 10019) | 0( 00| 3( 38) | 14( 31) | 42( 43)
Homemade food
became tasteless | 0 0.0) | 1( 43) | 5( 52) | 14( 41) | 9(38)| 11( 20) | 1( 10) | 2( 25) | 15( 33) | 28( 28)
ﬁ:gangt;‘}o?;s 0000)| 0000) | 3031) 8(23)| 5(21)| 11( 20)| 5(52)| 0 (00) | 13( 29) | 19( 1.9)
e ™1 0000)| 0(00)| 6(63)| 8(23)| 1(04)| 4(07| 0(00) | 2(25) | 7(16)| 14( 14)

AE3 Fisoz RS #Hdlo} sle NAamEE
3 MR EES HAEFC g, & @il
\isS $5AoW FAGs 2vAEY) wgo] ¥
A YeERd 202 Bol AEFE YA Eo] Tas)
2 7AQ A 2.

E3 A WrER e W} do|gr Bo)
o] &H1 Qe HAEFco = e REARS
A EE A7MFE ol&sAY BAESl: H2EFE
2 Bty 918 %ol a7dn
2 WE £28 ¥RiEHZIL e H2EFEY
FATH tho] £40HRE02 Fnce F& s
2o gio] SFEmoln EA I $-2l9 o] AletA

LIl 2 ;SN

7] REE AL SddAM £38 LB AU
th

10. IRE2| Mol CHE HAEFCO| CHEE BR

HEZ 1044, AHF3 1284, 4 2 ¥ 23 116
%, 7P 1044, S0 644, T84 604, &
A 604, - AN 1244, ¥ 760%S O
dog NAEFC N HEZALE 19884 7AW
of Atk Jehd #% F 2/HAE 5 B
d, Fo A vtE 2 (Home-made food)o] S| 2EE

ERG O yoha S99 AgS A& 0] 87.0%=

— 26—



sj2Fs ARHAEe] RFTH] B8 KMMEFR

13

Table 15. Suggestions for better service of fast foods

Unit; respondent %

Year Under 13 14~t0 19 20 to 30 Over 31 Total

Sex male female male female male female male female male female

Ttem (N=18) | (N=23) | (N=96) | (N=344) | (N=242) | (N=544) | (N=96) | (N=80) | (N==452) | (N==991)

Lower price 8(44.4) |12(52.2) | 47(49.0) | 226(65.7) | 119(49.2) | 326(59.9) | 34(35.8) | 39(4838) | 208(46.1) | 603(60.8)

More variety 5(27.8) | 8(348) | 33(344) |158(459) | 71(29.3) | 192(35.3) | 28(29.2) | 28(35.0) | 137(30.3) | 386(39.0)

Larger portion of

yegetables and | 4(222) | 6(261) | 24(250) | 120(349) | 67(21.7) | 231(424) | 33(344) | 21(263) | 128(283) | 378(38.1)

Pevelop Korean | 5(27.8) | 9(30.1) | 34(354) | 80(233), | 93(38.4) | 188(346) |38(396) | 26(325) | 170(37.6)|| 303(306)

; i ! I

. . i ' | |

;::8" portion 1( 5.6) | 9(39.1) [28(29.2) | 100(29.1) | 53(21.9) | 110(20.2) | 5( 52) | 8(10.0) | 87(19.2) | 227(229)

g:gﬁgd as 7(389) | 6(26.1) |23(240) | 50(145) | 41(169) | 73(134) |14(146) | 12(150) | 85(188) | 141(142)

R it 0( 00) | 0( 00) | 60 63) | 22( 6.4) | 20( 83) | 65(119) |120125) | 9(113) | 38( 84) | 96( 97)

Decrease saltiness | 1( 5.6) | 2( 87) | 7( 7.3) | 27( 78) | 11( 45) | 53( 97) | 5( 52) | 7( 88) | 24( 53) | 89( 90)

pess brovaing b7 | 0 00y | 0 (00) | 4( 42) | 17(50) | 5(21) | 21(39) | 1 10) | 3( 38) | 1o( 22) | 41( 41)
De :

crease 1(56) | 00 00) | 3(31) | 11(32) | 8(33)| 22( 40)| 3( 31) | 0( 0.0) | 15( 33) | 33( 33)

W g, t(F9EA, F34, 254)L o
& Agqlel vsf JAEZCE HFsiE Hooh

HAEFE g §7, A4, Hu)2d daMe
4] AANG &R Y vl R A2 BE3n
A},

HYAEXT ¥ E o| R F, A4iFol Wiyl QL
AeAd dare dHdos B o, 780%7} ‘¥
Bt $HH, 53], A8 digt - gistey
& 2 Hgo] A Yo,

HAEFS o] Aol M E 785%71 HEolt
21 $E3le] Az ¢S5 e, Uy
FPL H2EFE7) Al n SEY v g ¥
@ dile HEERCY] 7|37} At Adis
9] Qlgte] g oujjtd, a8, FUAYR F
g HAEFT fio] ®Wol 4 Aol s
FAHY 93-¢ Bk HAEF =9} Po] HE £
ROEE HAFoR ¥ o, IRl A= ¢
Az g

JEEXE £ HANA Yo S99 A

HEA 1 olfE ZARIY Fde oy 2
AEF, PR Mu| 23 FAAE HAEFEI} 7]
Zof A o3, 439 EA7I7E 4oAA'E olf 2
EAL, AHRAS MRFREL FHo HA ol
g T3 HEEFE 4Fo] ¢S] 7|5 B
A @obA o] 8314 Fedt'a Ack. tig - A4
€ ‘BAHY FoAM JF MR, HEEFETL 7
B oA gko} o] &3tA Fehn SHA

N. B¢ o &R

MEAU Fd, 9%, A me] HAEFE
RS R 1454489 BES HROZ ARTHK
BE WAEY BMAXMRE BEHdME 53t 2o

BES 32939 93 14~30%7 Bk,
A 847 ARt Ao ¥&o] i

HEEFE A%S ¥ BMic H2EF= M
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e e WM 7 AR K 18 S
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