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predictable variables of criteria on clothing selec-
tion. Relationships among criteria on clothing
selection, psychological variable, lifestyle variable,
and demographic variable were tested by Pearsons’
correlation coefficients and One-way ANOVA.,

The predictors of criteria on clothing selection
were identified by Regression, The consumers
were classified into several benefit-segments by
criteria on clothing selection, and then, the char
acter of each segment were identified by Multiple
Discriminant Analysis,

Data was obtained from 593 women living in
Pusan by self-administered questionnaires,

The results of the study were as follows ;

1. Relationship between criteria on clothing
selection and relative variables.

1) The important variables to criteria on clothing

selection were [ down-to-earth —sophisticated |,

[ traditional-morden j, [ conventional -different |,
[ conscientious-expendient |, need for exhib-
itionism, need for sex, fashion / appearance.
2) The important factor of clothing selection
criteria was comfort and it has significant

difference among ages.

3) The higher of social-economic status have

the more appearance-oriented selection.

2. Predictors of criteria on clothing selection.

There were several important predictors of
criteria on clothing selection like lifestyle, need,
and self-image,

Especially, fashion / appearance in lifestyle
variable was very important.

3. Segmentation by the criteria on clothing
selection, There are four groups Classified by
the criteria on clothing selection, that is practica-
l-oriented group, appearance-oriented group,
practical and appearance-oriented group, and
indifference group.

The significant discriminative variables were
Fashion / appearance factor, need for exhibition-
1sm, and need for sex.

The result of this study can be used for a
enterprise to analysis the consumer and to build
the strategy of advertisement clothing,



