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Studies on the Use Characteristics and Satisfaction
in Kayasan National Park, Korea(II )’

— Visit Motivation and Satisfaction —
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ABSTRACT

Paticipation motivation and satisfaction were analyzed to show the relatonships with various variables, From
the factor analysis, 4 dimensions of motivation were identified: activity paticipation, religious / scientific inquiry,
landscape enpyment, and social contact. The motivation dimension, crowdness measure, and other related
variables were analyzed to construct satifactrion model using multiple regression. Behavior of each variable in
the model was disscussed with implications for the future research,

49 119 309 Received on Nov. 30, 1989,

Zdlen Fathsl  College of Agriculture, Chungnam Nat'l Univ., Daejeon, Korea,

gt F& 2 College of Agriculture and Animal Science, Yeungnam Univ., Kyungsan, Korea,
gty &Y  Graduate School, Seoul Nat'l Univ., Suwon, Korea.

R N



108 a3 -

M2

19703 ol &4 E Aol AF e PE el
Behavioral Science) 2} &0 g HA3o] Y E 8435
I fdoh 29 85 H 29 (Behavioral Approach)&
o} A} 7kxje] 8§ 22 (Activity Approach)o} o] &2}
o] olall T&Y Pulg 9] (Overt Behavior)ol FH
TG st viske] o827 o E 9l FAR
o0 ojujg FPel A& xzH(Perception)st=rtell
Aol 2148 231 Ut o2 g H 2o A7 ke
JEL P gegre 4GV ES ol ve F7)
(Motivation), 4% (Preference), 1+ (Satisfaction)
Soll 3 A1E Sl HHony #AAF o] A

W5t71 98k HEA ol2 ol o] At
g Aoz vldEo] Zck dushd 3ol
3-?! G 2 A 2] 7] o}r] o}-'7 o Yol "EX 8
| Zodol] b o] 8 AP wERAu"E 5] 7)
olch ulztAM 77U o] of a]ﬂaﬂom spojofl Fof
oluj gt W& A E Sl ¢ES sl HEAE
"h‘= A B Fotel 7| 2AT Falolxt TR
a].—1 ;(]7& %} 2 olq‘
_,} mugy]q = Eg] ;'r-z«] m ;j_o]] [I}»%-
7o 79 27 o84 Bl S A B
;6} IE slt}. T2l zbe} g gol A o] &zje] R
oj ¢
2l

Aslde s 2128k FEdeye dadely
o] )
| 2

o g o (‘

:lr:
X9 nh.. oﬂ. H "U lo
"|° 0?0 I
r' -v-’ _.g_‘__‘
A

It

gl A 2 vl Aga 2 2 AL B
°]—“1} A¥e] AL FRAFI7 A KA
N F579 798 Eato] dA o] &3}
1243l A5k A171R] ek wigdlelA 53
< %9 ojf2cr RE ¥jA A=
£ 2 F Uk ol P vidE] niAG R
?j%.‘il £ Al #A3 A A e (Demaketing Strategy )
Qe T} o] g0 g BAE 1
S X dae Y3 gy ol 84
’1‘391 dEoz ApEHE 4 Qdon 2o
THE] B AT TY olf9 FFHAHL
ge "3‘-01"’4\—‘} A& \?4%‘“11 9]
. Be Ve 5&
I %’455} A a4 ?%Ei ol
zscrepancy Theory )& #|23tc}, o] ojg o] 54
= oS 2ok 92 3 ile Yzte g 17}
”}%‘01 e ofgt A 7 Qutcome) o} A = 9H( 71ﬂ1 ), A A
2 1A 4rp(E )9l Relg AAAYgE Holc),
wetA Fd st dastodx ol 7?£Hi1% A1)

EO}HJQHE

s — m°

o

1o
| rC r':\'))"
W
o ‘Q‘
o f?-l
i)

=
0%

o rx k2R 2
fo M O o g 2 off A
ox 0 op oﬁimtoioz oft
.23; o
2 do g

o oy ol

"‘\.n‘l )
"L Nl

i‘."h
paca

)
i
tlo
hit

o J

(

ru.k' rhu

& 4ul 7 3(1) 1989

BEshE Od A o) QXS BEL SAs
g 4 Yokt a7 4P e ol oA tx 9

TR Z23E dAagold o] gol wZ wiEo oy
ol AYAAE A)s] Fdsta] Bata ot
© AT i el Bl ol2 v ahgo) olg A
,BE0 Al A A a3 o R A

1 5ol 71dske Aoz QoA k. webolg
ool v1alg Al

o &
Y
X qr

Lok X 2R X
)
ku Y

slobt Bl

gl gEHol
2 e g

olollmbe xhel, Mu| 2 gl pe] o] Wil
# o] gz}l & SstE TR F U Ao

e HAE £2E 4 Ao
A

[—l Activity participation l

Religious &

L Motivation for Visiting l—‘

™| scientific inquiry

L‘-l Landscape enjpyment !

[ Socil conta |

Figure 1. Motivation dimensions,
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Table 1. Factor loadings for motivation items.
Item mean Factor } Factor 2 Factor 3 Factor 4
To climb top of the mountain 2.8 0.70
For the exercise 32 0.69
To develop climbing skills 24 0.67
To establish friendship 38 0.52
Religious purpose 1.7 0.70
To observe wildlife 22 0.68
To observe wildplant 28 0.43
To enjy scenic beauty 4.1 081
To visit famous temple 38 0.65
Because there's no place 10 go 19 0.68
To escape from daily routine 38 0.63
To spend time with family 2.8 Q.57
Eigen value 2.46 1.51 1.23 1.15
Vanance explained (%) 205 12.6 102 9.6

AL $A4 898 FaPAL, HYEF B, Tel2
q992= P4 ok FaAA el $719 Lhof
A 5 §7loke) WAt vl geht BH 2 H9A gre
ez Belg + Aok AR 290e S A
4e1n, fRAEE BEAN AR $12 F450)
Ak, FU2E AHLS FYAE $EEV1% FaPA
o} 5719 Ajolth mebA Tl AL YR AL
e Al FH vl § HdsA 4L ¢+ Ao
W, olelgt Al 221e A, AR Y BA 22
FRE. ohAet 290 2R QlolM, U4 A
9w, 2202 A4S P e Bl 9o 7y
sgo} Alth, & 2Q1e Aghe) Azdel el de 7+

Table 2. Satisfaction, perceived and preferred crowding, and attitude for use limit.

. i Perceived Preferred Attitude for
Satisfaction Freq. crowding Freq. crowding Freq. use limit Freq.
Very unsaitsfied 1 11 (1) Varycrowded1 105(2) Verycrowdedl 26 (3) Strongly unfavor 156 (18)
8 (1
g x5 :4; Crowded 2 378 (45) Crowded 2 211 (26) Unfavor 295 (35)
Neutral 4 237 (28) Neutral 3 197 (23) Neutral 2 173 (22) Neutral 119 (14)
32
5 O g pde 4 U5(7) Soitwde 4 359 (45) Favor 189 (22)
6 150 (18) .
Very satisfied 7 133 (16) Very solitude 5 26 (3) Very soltude 5 29 (4) Strongly favor 49 (6)
n==843 n=849 n=798 n=805
mean=5.05 mean=2.54 mean=3.20
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Table 3. Importance and performance measures for facility and service related itemns.

Performanse Scale Importance
Item mean
very bad bad medium good very good mean
Park ranger 112 (14) 219 (27) 395 (48) 73 (9) 21 (3) 2.6 41
Trail@ 28 (3) 131 (16) 440 (54) 185 (23) 35 (4) 31 46
Shelter / rest area 52 (8) 170 (21) 423 (52) 142 (18) 24 (3) 29 43
Entrance guide 148 (18) 248 (31) 319 (39) 74 (9) 25 (3) 25 37
Direction sign 41 (5) 129 (16) 285 (35) 289 (35) 75 (9) 33 46
Map / guide book 78 (10) 193 (24) 366 (45) 127 (16) 46 (6) 28 4.3
Toilet / trash can 70 (9) 135 (17) 254 (31) 271 (33) 87 (11) 32 4.6
Display of scientific 95 (12) 230 (28) 358 (44) 97 (12) 33(14) 27 39
information

Camp ground 40 (5) 157 (20) 390 (49) 165 (21) 45 (6) 3.0 43
Accomodation 49 (6) 151 (19) 381 (47) 175 (22) 50 (6) 3.0 37
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Table 4. Satisfaction model.

S &AM AT 3(1) 1989

{Dependent variable = Satisfaction measure, # of observation = 651, R = 157. F = 738, Sig F = 0.0)

Variable B Beta Tolerance Sig. T
FS1 0.143 0.117 0.85 0.003
FS3 0.219 0.181 0.89 0.00
FS 4 0.088 -0.072 0.95 0.05
DIFF -0.0%4 -0.043 0.95 0.25
IP1 0.096 0.107 0.88 0.00
IP 8 0.019 0.021 0.81 0.59
PERF-3 0.197 0.140 0.67 0.00
PERF -4 0.108 0.087 0.73 0.04
PERF-5 0.097 0.080 0.79 0.04
PERF-9 -0.097 -0.077 0.69 0.08
PERF-10 0.132 0.097 0.78 0.02
Numvisit -0.009 -0.010 0.89 0.79
AGE 0.005 0.041 0.82 0.30
ACT-6 -0.052 -0.020 0.89 0.60
ACT-2 0.195 0.054 091 0.15
{Constant ) 4.01 0.00

FS 1: factor score 1 for motivation scale

FS 3: factor score 3 for motivation scale

F'S 4: factor score 4 for motivation scale

DIFF: absolute value for the difference b/w
perceived and preferred crowding level

[P 1: difference b/w importance and performance mesure
for item 1 in Table 3
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1P 8: difference b/w importance and performancc measure
for item 8 in Table 3

PERF-x: performance measure for item x in Table 3

Numvizit: Number of previous visit

AGE: age.

ACT-6: Whether of not participated in camping(Dummy)

ACT-2: Whether of not partncxpated in Temple visit(

Dummy)

45s] =4 Hrt Ak 2/ 39 o) EAEL 0] & F
NEshe oz Jeldth BHEErt g g
MEHeg £33 BAE BaFn o] BUEE
AEE (¥ o} &g wiAlsl: A¥S T2 A
. BEE7IE ol 8T ERN FES v)A = A1 F
TP ARNEA BEFEs) Fhsle @4 B 5 Y
& 7SR A Al RulR QolM, B2 94
Az ye 25t & 5718 2 39L 234

Fx 281 Aokn RV}
Q4ei7hal A4 2 Mol zo) B HAAE BE] Y
o 58 BEERde] AYs o] Fol40)
E¥ #202: Uuld 2 FANY, gAY
3% 2 AAEAR, 701 FUol DY B

o} &

1 ood

ALHARA 2 ARV E} I = M2 BA7}
2o ok 2F A o)=Y Hefrpa A ¢ F

Eote] Bollzh 4 A3 AN ggol waA B}



/'.Q}L,. Sl -y 010] OIQ_FH v g3

A EAQ AN a7 ¢ NEE T
o] th 3t e}F A o] Fajojct whE ol ozl g v e
o 9 ghR o) ARo o] &2} WA A e 13%} ]
pat 7oz DUt med U 248 9
chah HEe] el Aastohi ALY SR,
o] &t Aol thet 2 A& ujoka] A7} glojol & Ao
Azt W Eol A AR E ol He] M A] glof A
J e ax sl xgo elgAddas 24
Aolth vixjeto 2 A HE Algs YFgHaie] A4
st 412l Rle 89S dojule Btk 28 Y4
Arel B zAE A3 ANl G HE Lol WE
ARNE S doz gog 479 8% &7t
Hojg Aejold S9-S A7) Wi g Ay
H3AE Bralrivt oyt vhed digteg s B
2 AR FLE GL F 8 HERAIE WIsln
Y ME B gde) v 5o ZAIHAE
FuAL 5718 Hojste Zolat ¥

1.

Diffon, R.B,, A.R.Graefe

and A.J.Fedler. 1981.

o] 98 AP([1)-0l857 9 BER 13

Recreation Satisfaction at Buffalo National River:
USDA For.
Serv. 1981. Some recent products of river recr-
eation research. USDA For. Serv., Gen. Tech.
Rep. NC-63. pp. 9-17

Lucas, R. C. 1980. Use patterns and visitor
characteristics, attitudes, and prefererences in
nine wilderness and other roadless areas. USDA
For. Serv., Res. pap INT-253.

Manning, R. E. 1986. Studies in outdoor recrea-
tion, Corvallis, Oregon: Oregon State University
Press. 166pp.

Petty, R. E. and J. T. Cacioppo. 1981. Attitudes
and persuasion: Classic and contemporary app-
roaches. Dubugue, lowa: Wm. C. Brown Com-
pany Publishers.

Stankey, G. H. 1973. Visitor perception of wild-
erness recreation carring capacity. USDA For.
Serv,, Res, pap, INT-142.

some measurement concerns. In,



