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- Four Basic Courses and Recommended
Professional Electives
(D) Tourism Principle Course

History of Travel, Travel Motivation

{psychological and sociological), Marke-
ting, Planning and Development, Econo-
mics, Organization of Tourism, Resear-
ch and Future perspects

® Marketing Course
Marketing Methods(World Tourism Dis-
tribution System = 4], Specialized Marke-
ting(Travel Agency,
Hotels and Auto Clubs)

@ Planning and Development Course
st FEAAME FA AdL BEERRLY
olofof &

@ Tourism Management

Tour Company,

Management of Travel Agency, Tour
Company and Public Carriers, Public and
Private Tourism Organization(such as
Convention and Visitor Bureaux)
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b FAe] 5y EBHHEHEY =294 mE
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St FHES MzAz, 2 (7
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Aetels sty el RAEIAs) ez Astel IHlAES wakslel ® el
{Z 3> The 21 Courses and their Percentage Selection for each of Three Board Areas
Areas of concentration
Courses lgaﬁfaﬁf;’;;;t Education | Marketing
(% %) %)
1. Administration of travel and tourism services 92° 372 | 49s
2. Advertising 17 17 {1000
3. Analysis of teachipng ¢ 92 0
4. Business representation and lobbying i 92 25 42=
5. Communication skills and interpersonal relations 33 83° 33
6. Economics of tourism 83e 42 67
7. Human behaviour in organizations 50° 83c 422
8. International marketing 33 8 92°
9. Introduction to information processing 50° 420 ! 75"
10. Introduction to travel and tourism 75" 67 | 83=
11. Marketing in tourism 33 25 100°
12. Marketing research 420 422 o0
13. Perscnal management 750 g7° 25
14. Planning for tourism 92° 50 422
15, Principles and problems of public relations 33 25 g2s
16. Programme planning in adult education 8 75" 0
17. Systems analysis of tourism services 33 422 75"
18. Sccial and physical impact of tourism development 83 o0 17
19. Socio-psychology of tourism 420 50 17
20. Tourism policy analysis 83~ 420 i 33
21, Transportation in tourism 920 17 50°

© One of the 12 courses selected most often
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2oz R AA B3 2T AR A W
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FLBEE A (core) o2 A=dtgrl

- Eight Core Courses
Practicum
Iniroduction to Travel and Tourism
Marketing Research
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8. Introduction to Information Processing
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