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= ABSTRACT =

The purpose of the study is to identify some factors affecting the consumer
behavior of the Oriental students in the United States and provide some basic

information for desirable consumer skills.
The ninety subjects were collected from the Oriental groups who were stu-
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dying in Denton, Texas, U.S.A. Data were analyzed by frequency, percentage,

mean, X?-test.
The results are as follows:

1) There are significant similarities in the consumer behavior of the Oriental

students regarding the information source, the preferred type of clothing, the

factors affecting the choice of retail store, and the satisfaction after the cloth-

ing purchase.

2) There are some differences in the consumer behavior among three groups

regarding expenditures of the purchase of clothing and the preferred choice of

retail store.

This study concludes that the Oriental students tend to: 1) adjust their life
style to new situation ; 2) avoid their conflicts due to the language barrier; 3)
have a limited income to stay in the U.S.A.; and 4) have their own social ac-

ceptability based on their nationality.
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o2 g oF+= Florida State University?] Tracey
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apnal she YT HYAEAA 2Fo] 4] SAFTF
oo SulE 4 UEE 7| Ex2E Al Fslax} et

2) A7 2

AT 5 drokdoh fRdEe AT
Sol sl S4& Hdshn T e by 4
old-g sttstr| 2 3t

(1) 959 Fol Ao =) FH)E

(2) AFAAe A A

(3) <45 Tl 5o E83 27

(4) A FTHE 9al =5 o] &sh= H 24 (informa-
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A 50d-F<t AR, ATEHEY 2o F- 9
HotAote AR, £, A3 T THL HIE s &
ok Ef FRokA oY AAH A4S A 2&UT
T &A1t ghon, =3 AT AEAH sl AT
AL 8 doA Hok F F@e Aue A AT
fashionell & ] 7] Fola glon, Fad At 4}
3ol A =419 o] v F MEA BolHI xF3tT g
t} (Tracey, 1978).
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1976.4, The Digest of Educational Statisticso] w
2, wF del 3¢ 4745 A g ekl gt
B 45 o FyolchAl Baee 4ehT AR,
2 opAob FE4 S| SAHE 1955ds] 9,838, 1965
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o1& a8l E& 415 23} Hispanic 4159 =34l
oAl & &FE, A, 71557 2EH v -l
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7 ZF G A] o] F 715 Avlsirle] FE§E n|F 2 gl
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& gqlolstx ot
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A 52 Store Name Brand £-2 Designer Name
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man Marcus 33%2] Store Brand Name Label & 4
A 8k 9o,

@ sh A= A=
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&7 urgte} (Veblen, 1912). ntHEL 3ol <
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7he] Aol A kel 7 AR} 03] 8 designel 5}
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2} (oF 44l 742]) vl=lelell sjE Fulg ZA] Folx]
of o}, b Olstrom (1971) -2 o] Bl o] gk 4w]=}
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2 o F+= o] ¥AAF o E (Denton) o] 38 2
g, diuk, 85 FYEE e B s 24
AlAl AER| 12085 w25l 11558 34819 0n) v)
w)EH 9= AExE AYstn 0 Rulg of FiA
2tz 2 AH st

2) 2434 9 2 e

& AT i G £d A Tl A Al
Hql oz o vzl o3 Az TS eldEst &
A=l olu]FAE 19843 249 1098 3-8 20 7k
4u] 2} Folol Falwl 3% eeldat 3099 B4t
£ o] 2p ge]] frEhg S4Bl Al A4l =gl et ol vz}
FEd Ao s £ ATS AT 2} 19844
34 139 ¢ 20U7A] A4} 279 el
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o Ahze] EAH 2 uE, HFE, x2 3 5ol gAY
=,
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1) ZAjabe] ksl 44

ZA4ES] A sobsks] HEl £ ATFE 24
] |9, v Sl A S A%, AEY {5, 283
Eoll gk A8 248G el Al A ALY oAy
E3xE 18418 33419} o] AFEXF BAlolA 27
A7} 60% olAolgler WetH 2 nd duke] f3E
& 18M)e) A 2247} 33.3%, 23~27 4|7} 33.3%8 F
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A4z} : e F ookl okl FEAL R Fel FFel AR AT

2747 27t 60%, 53.3% & 7} A eEgkR 1 thge] 18
Mol A 22417} gEF2e] Rt Eo] 26.7%, 52| F34
Fol 26.7%olst et =Tl AFdt 7] 7k A AR B
T 6WS 9 Filgcel F & 24 AIREE 20 ARt
o] 60% o]4to & sba} ekgrm 2 v}g<go] 3u\du=A| 5
“‘°l°*\'+ Ueldz B 2vdulule AFA o] HF
66.7%, v uk-2 73.3%, §HE2. 80% o]4ko 2 qHe]
oA —°| e, tiuke] FEA Rt A S 7] et
o Zrgteh AEol W FFE Rt ekt vl E
ol ol e}, L}EP%E 2o huk-e 93.3%, g 66.7%, ©f
2 80%o°]glct wgAEE wwsld v, & A
2.3 &= Intensive Language Schoold] thiE A&
o] "ifolato g pkoky 1 o}-g-2 wfEtm, W 5
o]gitk % Intensive Language School o thi¥ &
Ae] 3 diake] 50%, gkFo] 60%, B0l 46.7 %
olgieh, mak chgtael thi gl SO 2L AT
3} tfube] 26.7%, e o] 33.3%0] ]}

2) & dorAl o FEAY 9 o f 7ol Foll e

=l° rl

F1eA 2, 3AF G5 Alojol 42 27Tl
3o} 2 Eu] 82 ohh ow]gl= Aol F 2o Fgie}
A2 ] FHEYEL =k, FFHFHYE vl o 2
F aela o gL A5 o RE Tuisha Qglck ¥
e, e a5 $500 A1 §2002] H 4l A A
F azln el o F8 Telsla b = FEAEE
2 § 50 mjmk el A el gt 2|2 813t oF-E Tl
3l , cjulfEhl S §$50 vl kel A el g e )
W o FE FAlska gl ol gt AvE B ATHE
A3 et 5L Ags A2 +49& 2t gl
At 3ol A el ST gl & 2R F5E0l 2%
2] 7pa| 7)1 Eoll A gslA] %47 dFol A LIl A 2
2 AL Afsle i Tos 35 72 U

(2) &l Aol gt A

F 29 oA gk Aol A 3MF FHYEL
4 Aol & o] Fglel 83.3%2 Hnbf-EhA 52 ol f
EE9 Tl 5l=u] Discount store & A1®] 3} diwol
73.3%2 TFHHYEF 66.7%2] o FF3AY £ De-
partment store & 5]-93"/]» o] A3} ¥ dinbf

A
H
N A E-0] ¢ o ) st 5 vl AR Aol del] v
B O FFoNsl4o 18§
Country Taiwan Korea Thailand
Expenditures f % f % f %

Weekly 0 0 6 20 14 46.7
Monthly 0 0 9 30 10 33.3

Frequency Per semester 18 60 11 36.7 6 20
Yearly 10 33.3 4 13.3
Other 2 6.7 0 0
Total 30 100 30 100 30 100
df =8 x% =45.19 P <0.01
$ 0- 50 30 100 18 60 8 26.7
$ 51 - 100 0 0 12 40 16 53.3

Amount $ 101 - 150 0 0 0 0
$ 151 - 200 0 0 0 0 20
$ 201 and above 0 0 0 0 0
Total 30 100 30 100 30 100
df=8 x? =39.88 P <0.01
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Preferred Country Taiwan Korea Thailand
Retail Store f % f % f o
Department store 4 13.3 22 73.3 20 66.7
Mail order or catalogue sale 0 0 0 0 0
Specialty store (Boutigue) 0 0 0 0 0
Discount store 25 83.3 8 26.7 10 33.3
Other 1 3.3 0 0 0 0
Total 30 99.9 30 100 30 100
df=8 x2 =33.55 P <0.01
#3. 25 Teidke R0 5
\ Country Taiwan Korea Thailand
Preferred
Types of clothing f % f % f %
Ready to wear 21 70 28 93.3 29 96.7
Self —made 0 0 0 0 0
Till)ce)t}?ifng Sewn by others 133 2 6.7 1 3.3
Second hand 5 16.7 0 0 0 0
Total 30 100 30 100 30 100
df=6 x? =13.44 P <0.05
Misses 0 0 2 6.7 0 0
Half sizes 7 23.3 0 0 3 10
Figure/size Junior 13.3 4 13.3 10 33.3
Woman small 19 63.3 20 66.7 17 56.7
Woman large 0 0 4 13.3 0 0
Total 30 99.9 30 100 30 100
*
df =8 x2 =23.66 P <0.01
Blouses 2 6.7 0 10
Skirts 0 0 0 0 10
Purchased Jeans 16 53.3 14 46.7 13 43.3
items most Pants 13.3 0 0 0
frequently
T —-Shirts 6 20 10 33.3 26.7
Other (Shoes) 2 6.7 6 20 10
Total 30 100 30 100 30 100
df=10 x? =20.78 P <0.05
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m7gtE et ==& ol 3AF FAYEL oM S
Mail order, Catalogue sale, Specially store & 4l
) 5lx] rorrl olzl @ &L 4 F Catalogue sale o}
S5t ol 39 market F2ol 4Y¢ sh WAoleh
LU 4 QR ol ol ol S Altels] HEe o
Zapsjolf ola] G2 Bolztn: MHE F5 U

(3) b5 ol s S Fo F53 27

zpF e sHe o Fe FEE 3649 Aot R
o] 3 FHAE Aol A ke FAAE AT
ok "R 2l SRRVE 70% ol 4ol 7145 (Ready to Wear)
2 FojEls 2ot 248 O {F-E ubEe] YA Wk
, g gukai elelo} 259 AFE nkEdHE 3
= 2®zlr}t Wk size & vlwA 4L size® F
2 ugch & oAbty 5 Woman Small (63.3
%), Half Size (23.3%), Junior Size(13.3%)2] <oliL,
F 4P 5 Woman Small{66.7%), Junior Size
(13.3%), == Woman Large(13.3%)] $ol3, e+
438hx 5-2- Woman Small (56.7%), Junior Size (33.3
%), Half Size(10%) ¢ Solgich Suobdotel fery
So] A2 wo] Fuishs AFTFLR T &
2aeiqlon, Tuin 2 T-shirtsolglic} F sz

£3Ae Folske $97 LR Abho]l 533

%, EHEfErago] 46.7%, ef 34 o] 43.3% ek T
= 2 go] Foi =i 9 E-Bq) T-shirts = oinbfd
o] 20%, FFHEGo] 333%, HFF3tAo] 267%
det o] AE Bl FdotAol {3 E Life Sty-
le o 4} 28 B HLslr) sl ¥y WAzl w A
& Aapgel wdq o Aabe Tracey(1978)9] A7

g5 g F SgolollA & FHYEL v
el A SElE R Qe 250 2EeA ActE LA
2| u} B21], T—shirts, Casual Wear o} 742 Western
Stylesl 8¢ 274U £e) Sck, olsk2e Western
Style?] 2| F 58 EAYE ol®KTH stvte & - ¥
obx) o} fata Bo] 3t Style o] o F-Fol vl Fel
A shls s iR SAY S ke AR E
st} ke = Fol et

(4) 5493 Styleo] o] F2 Aefabol Fare v|xl=
89

£ 40 9J3hd. 5493 Style o 78 AlWshe o
g nlA s gl dulge A3E el &
ket .

(5) A FAA Aol Qg vzl = 84l

E 5ol 3ha, F - Fokalobd faty el o5
A Aee] 3L mlie 90EL thh FAEE 2o
Fc) Yolshd, o FAA A4l Fag 89l BA
A Fe] 442 Bokm, 1 vhgaglo gy A 3t
al Qs Al E ) whgk sbsAdol gleh R Credite] b
4o 5. gduoliopA FEAY Bele H2 S 1A
E &Eo] ochgitl uebHE ue, ukREgEL 2
FAbA ™A AR odaFe mlAlE goloRa HAF
AR, AT 4, AAE B, 77k Aelel 1A

£ Abge] o2 A i, T3 T2 FHA

o AAg shA, Al F A, AAS wkld, A Fe
FEorel olzlg A3E Bl § - ol

]
AR A Ee) A A3k A E kA el e
3 =

E4 549G styleo] 9FE HHshed 9¥L AL as

_

e — Country Taiwan Korea Thailand
Important factors f % f % f %
Popularity of this season 0 0 5 16.7 3 10
Similar clothing purchased by friends 0 0 0 0
Image projection 0 0 10 13 43.3
Figure type 15 50 10 33.3 4 13.0
School activity or other activity 1 3.3 0 0 0 0
Price on sale . 14 46.7 12 40 10 33.3

Total 30 100 30 100 30 99.9
x% =17.57 P >0.05

df =10
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A S TasheR shoh = Credit AHgo] @
2 JFE FAA GE oI HF shbs olat olF F
a4 Fo| Credit card § £33k 92 WA} Credit
card AH84}e) el A4agl B AEos 4
7o

OELS L EEE SR ]

B7 %% Tulg ¥ FHAE) Lo uEs

E 6ol A, 7T E A8l 215 o] fale Juyde
s obi oA R E Alolol A Tha FAGE B
At & Fdokiol FAYEL A2 uAHe Yu
ke 2309 bl YRYE o] §3ha Ysier 4
Hl e oE A7) 222 AYSAY AT £L 5
%o Fa7t o] 3MFT REY TS o5 Folo dape

Country Taiwan Korea Thailand
Satisfaction f % f % f %
Yes 30 100 22 73.3 23 76.7
No 0 0 8 26.7 7 23.3
Total 30 100 30 100 30 100
df=2 x% =912 P <005
Memory Problem Recognition ¢— &ﬁ:;i:n:?nﬁzsomces
Stimuli Impersonal Source : Store Display

= S, a h Personal Source: — By me
Infernal > External 1 Search €=

~N
Alternative

3) Factors :
- Fit in size
-Good price
~Quality of merchandise

. —Sales person

4) Expenditures

Outcome

— Advice of friends of
family

Evaluation
T— Belief

Attitude (_—" -TT - ===
Intention

1) Preferred type: ~Ready to wear
— Small or junior size

r——>C;10ice 4—1 :

— Jeans, T —shirts

]

|

|

2) Preferred : - Department store |
Retail Store or Discount store |

I

|

I

[

lmore satisfactionl"" i itk

:Results from the Survey
———: General Model

2@ 1. Oriental Consumers(Taiwanese, Korean, Thai consumers).
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o)2) i glglivh = w4t el A 2% Store Display+ 3
A% FEAE Aol 72 ol ol 852 glgie ol
Store Display & & ZAt\ 4k Fa4oll Al Fol et 25
g o] o % el ¥-& FAE geb A# slet ol
gl A3 Sproles (1979) o] . wotE U]}

(7 AFTHF 7= itEs

2704 & A, 34T FEY Bl AFTH F =
7E AEEE oh FARE 2T FRT
% e tEF L Lol 2AA RS AR o e
100%2] & &% B Fg 2 2 o] HIFHAY
76.7% , QR4 73.3% olglel 28l AFTHFE
# oo wlE & olF59 shie o) E FEAY o
Hao| mlFel| AFv| 7] 6w wulel=E ojoj] AhY
o2 Qg abef Yate] rhabg slslE & Mol HES
old A}AIEO| Tl e AEE AFS 2 =
BT Wart QEF Aol FAEE st Aol ohd
} s

3) % JEopAjobd FEAYEL AFTHHE 2

2o 2A4ANE FE A9 2913 FL =
We 5&d 4 givh 26l s, F - dyobalol
A fEAES W FL 939 ATl Asled, E A}
e} 2o o5l o FToH & sl Rt 2| el
Aol Fol o] B 95l Y-S FAHE o] T
Hopalol Rt Eo] 2 o] ol FRYL AHUA
wgo ey 2~ 2 AA}AY AT FL 5 FL
o olal HHE ql4dict = wAlHQl A R2A Store
Displayell 23] 2% §lFdl7l 5 vk A B 9
B ARE Y5F 259 Y E 2 o5l debA
Fol AL ey FTolA], o520 FdokohAl f
3t & 7] 4 F (Ready to Wear) o 24 v] w4 Small
Size & T84, = 48 A F3h HAd A AAGE
s, A 59 EsbsA4-e we sl gute A
252 AATY =3 ol E FIAL WA 2 WAl
1} Discount Store & A sh= Adke] el AFT
o & ZvtobA) oAl fEkl -Bo] bolE ubE3HY v 32A
o sHolgich olaidt AFE ohS T BAA 3%
S ol g9l oz A 8% Ao}

V- 2% 8 28

2 AT 2AY 5 - FopAlokl FUAE Aol

o o)5Foy STl = s e FaEt Aol 3
o 9ok

1) fAE O f TG EREL 25 Folsle oF
o £33} 27, 5T E Aok AT ol S5k A2,
G54 S A sheed dFE TAE Ba, S FTF
LAl AEsolgieh B - whobAlobal farAel v
2o] Fobaht &%) ArAsh FHE AL Sizes] 74
B3} £, T-shirts e}, 22|32 2pF o] &3k A
BRe 222 AAA Y AT 32 7454 F1, Sto-
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W24, e 53 TR L el Al
w3t dhsled e uk-f-3t4) 52 Discount Store & AH
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olshe e WAL Wt ool AT
g 99l el Jag Pokvt s gd F vk F olE
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