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< Abstract>

The aim of this study is to analyze the attitude of family economic management in urban and
rural household and how it effect to each household.

It was investigated the attitude of housewife for the family economy planning, purchase,
consumption and utilization of the resources by questionaire.

For the analysis, 674 usable respones(410 from urban and 264 from rural housewife) were
verified. The result of investigation is as follows;

1. The housewives in urban and rural have a attitude of purposal purchase in general. The
information for the new products and prices are usually got by mass media. The urban wives keep
records more than rural housewives.

9. They have reasonable behavior in purchase but when they select the goods, urban housewives
prefer to the goods made by well-known company and rural housewives consider the prices.
Otherwise the rural housewives take more the cooperative buying than urban housewives.

3. In urban they save some money regularly but in rural they can rarely save. The housewife
manages all money for living expenses in urban, but in rural they do not so.

*19803 ¥ Y HEAT 24 FQT



2 I I S T S Y

4. Human resources and nonhuman resources are utilized in rural house better than the urban

‘but especially household equipments are not used completely in both case.
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Table 1. The range of housewife's age
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Table 2. The educated degree of housewives
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Table 3. The rate of employed or
unemployed housewife
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Table 4. The monthly income of household

Table 5. The state of records keeping
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Table 6. The getting way of information

for new products
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Table 7. The preparative attitude of
going out for shopping
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Table 8. The way of having information
about prices
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Table 9. The methods of purchase for the
necessaries of life
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Table 10. The purchase methods finding
of good products
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Table 11. The standard of purchasing
products
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BREE 1% g2dte AL &+ dk #
IE AEAF Tz goslE zAelst duvt
(3 12 &=, p<.005).
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Table 12. The attitude of using bargain sale

| SEEEEEE
W N % N %
Aﬁuﬁ‘%‘&;ﬁﬁoﬁ Iy 50 129 16 9.8
ﬂg ﬁfﬁ f]‘ %f““ﬂ 210 541 78 47.6
**2{ ;}‘ﬁ ed 5 21 13 79
AN Az A9 120 309 57 e
A A 388 100.0 164 100.0

{x2=12.85 df=3 p<. 005)

® 2AMHE (F 13)

WEHAZ JA4TY Tl d ARd P4
zAskg ok AATYE & Bl gldAE ¥
Fol g4 JATYE B AUt HHSH
85.9%, ko] 81%2 I3 & ¥EE AXE
2 Y Aoz vepgds 4A4TYL #ivek £
H o FEge]l & a&S A PEd AL g4
4+ % A d¥ KEE BEd ALE: KA
#E R4 &iEsI 7 TaedtE RS A4HE
cha s}l e} (22=4.77, df=3).

Table 13. The reason of buying on credit

\m’iﬂ ¥ 2
I N % N %

ST o olddel
S A3

4.0 7 2.8

§i§§ §%°Lf1 E%H 256

4] 2AA A
14

85.9 202 8l.1

26 8.7 35 141
SRR 4 1.4 5 2.0

A A 208 100.0 249 100.0

® 71" HA AlDAR MEE ME (K 14)

ML FEHE BAT AT JPE A Al e
Aol #H A+ FELAM 37%E 7t A v
ehde] K3 E2HYASE IXFH7F 35.9%E

A =4 vebgdsh B TR BES S
et e AL e HHEE FrY b
B A el B EC g4 5 EEE Fads

2 5 gleh # - AR p<l 001KEEA A BRE
Kigl: 2 A

Table 14. The priority of purchase for new
goods enough having money

B -

% E 4 5 &

dgoUPNDONO% N %
* &% 36 9.3 15 7.3
IR T 84 217 94 359
7B 5 31 8.0 28 10.7
A7 AF 56 14.4 37 141
F 4 F 19 4.9 9 3.4
2 &F 143 37.0 48  18.3
33 F 3 0.8 2 0.8
7] 35 15 3.9 25 9.5
A A 387 100.0 262 100.0

(%*=40.81 df=7 p<. 001>

@ H87Y (& 15)

WIRG AREAL BT SHER BHe E£E
7t BRE wEs HAdE A0 3.7%d K
) BHEREE 6.1%2 Fixd B4 el
e ARBAL g 7§-°r£ #RTH (56.5%) B
o i (66%)°] © A vebyteh. & WhEE
Lo £1FY $54d = bE Eﬂii A
T gz a%x %% ALE gAY AFERe
RR#EAS shAY shx & A T3} &
A 9 Fuob ARERA 9% Az =
AA e dlE el BN 25 ARBAL &
£ FEAGE Bmu—% A g KE T
60%7F Hmgleh. ol WAEE T LA
A A Fo] gk o] 7] o Foll olm] FKEES T

u]selgls] g AL MEs

FEFd gL FI=E AF A4 99 3l
= apols} x5k glgol veEbgE(E 15 FE
p<<. 005).
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Table 15. The rate of monthly installment

A 5 £

w4

AL YWHE A FL 230 56.5 173 66.0

e Y4¥E 4 162 39.8 73  27.9
FE2 YHE 44 15 3.7 16 6.1
A A 407 100.0 262  100.0

{x*=10.88 df=2 p<, 005>

ZETY (% 16)

IR BF FETYA BT FHER, BE
(67.5%), ##t (60.8%) 2571 F5T9L A9
A e Aoz Jepydel 58 LR A
E ol %38 450 olHa WHHIL] & F
2 Gz FEToG BT 25 ks glA
%71 HE A2 @Bl ERARET 72
Aol = B (F 40%)0] #M (F 33%) 8t
7t A dEte BRAOAY FRAREST =
40%7F Aoba s AL HEAEY 9+ A
Aty Aepd FA4-E FiFstY HERE
A% Y= F27F mheEe] 7] dEels} A
ZE e} (x2=3,49, df=2).

Table 16. The rate of cooperative buying

\Zlcﬁ E— /‘] '% _‘X__:.
357U AE N % N %

ﬂ*_&%%% TETY 6 101 64 246

%‘%ﬁ"’ﬂ‘é*df 53 13.4 38  14.6
)\L‘% J

FEIAE AT 968 ers 18 608

A A 397 100.0 260 100.0

(3) HRknEE
O £ER TH BEHRR (% 17)
A AER THEARSE 24 #fifis fd4: 9
A= 2FH KEDLI/ 38.1%E A 1 Erot H
zYent fife MFEe sl Folax g

o] 82.6%% 3 +FL AAse AL nd R
Fr{g&Eel Bl ks Hist g2 HHAL #l9
gk ol 7] w-Eoletn Azl TAEFEHT £F
oy ZFd Foj Ll 7 Hilivl 8.4%¢ E3g
ol Hal BRe 24 A EQ 23.8%2 el 4
o},

HEE BEER SRR BE5ld: 2RET B
R& 4 dsivh(FE 17 &=, p<.001).

Table 17. The state of living expenses and
saving

~ =4 ¥ &
VARSI N % N %

A} BEee] =
4 ey a%wﬂﬁ a4 s

62 23.8

fa)

‘1’%
zﬁ“; oij'iM T 90 221 85  32.6

‘glgf'i_] qﬁ;g’ipf 29 155 381 70 26.8

Age dla 2F
Ny 128 31.4 4  16.8
A A 407 100.0 261 100.0

{x*=52,02 df=3 p<. 001>

@ £FR THEER (& 18)

AER THRRS e 2HWE £/ T
b7k 35.5% 8 Al E-2u sl AR SRR
gk HAel Tx Suy wHe wse] kst
37.5% % A Q FA vergeh

= SBET & de] Hxerhs) e F
3 A2 3.5%Ud K BR-L 16.1%2 AY 5
7 St ol R HIFHEANAE A5 wt
7 At BRE BERER BRIy ER AR
o] vrebutel (3 18 32, p<. 001).

@ XidizEol 7% & RE®E (% 19)

ZHHEF] vy BREL #iier BHMY £
BREEA 23 17.1%9) 17.4% 8 Fitd 34
W sk ) ZE0, o B, ¥, EEaAld e
ol BREY F ¥HE dtx d9dz Ay 4
EE, ZSu], B H4¢ 5 Sffe] xErp %
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Table 18. The method of enpense for living

xﬂq =4 %2
Az e
del 43 N %2 N %

Hale] 135 340 48 18.4

141 35.5 73 28.0

ik -4l 3
Wi S W 107 27,0 98 37.5

t}
4% B2 o9
K 14 3.5 42 16.1

e g
0] =
A A 397  100.0 261 100.0
{x*=51.45 df =3 p<. 001)
HHERe] #-2 ALR Jelydrl,

o]RALR w4l Yo ptEEEM KL B
ol FHAR] & ] BH4e] g 44
Aoln AARIS EHL #Hisl HHEE] Fo
e AE ¢+ g

fifge]l &5 AdAoln wydq BB
THE wol Sl Fiffe] ¥&4-E sEYolm it
EENY BHA EEHNLE THIVE AL
oF 4 91} (x2=14.36, df=8).

Table 19. The most expensive payment among
the housekeeping expenditure

A9 5 4 ¥ &
%N N % N %
+ 4 H] 68 17.1 46  17.4
24 ) 77 19.4 38 14.1
ZH4) -« 7] T Fu) 15 3.9 2.8
A7l - E R 1.5 2.7
4 = v 8 2.0 4 1.5
s 2 oy 12 3.0 6 2.3
b 193  48.6 147  55.9
239 4 v 2 0.5 6 2.3
E LA A ow 16 4.0 4 1.5

Z A 397 100.0 263 100.0

@ KBRIZHEIT7E 7t 2 AR (E 20)

it o8 AEUNEs) A w2 Abgde] B
Ho®w 22.5%7 A2, BRE 14~19%Y Zol
25.4% 2 A9 =A ez glvh BHEEY o
Hul: 4.5%2 Adod FHiFHFE 14.6%=
BN e dA £R/ dsih

ol vk #miel 2EY KMEBETHEE (54
44.3%, 53 50.8%)¢] o} S EuFHHE(E
2] 18.6%, & 26.8%), Xl 2f5LIE ¥A v
ehtet,

HEE BEGE Hiet BHE B8 de &
Bt 9wk 20 #F, p<.001).

Table 20. The family member who is the
most expensive for the clothes

2o -
LA
1l =7 Rt
N N % N %
]

23 82 225 40 17.9
o 53 146 10 4.5
wt(204] o] &) 63 17.4 46  20.5
% (14~194]) 59 16,2 57  25.4
(13 ol3l) 39 10.7 11 4.9
o}E (204 0] 4}) 18 4.9 271 121
olE (14~194]) 19 52 20 8.9
o} (134 o] 3}) 31 85 13 5.8
A A 364 100.0 224 100.0

{x2=40.32 df=7 p<.001)

® FoHTHERL BRIA (F 21)

Rpe) o]l MNEF HRE WAT L
M= 23.9%, BITL 86. 2%+ & EZRE B4
ob, =g 68§ =t sld HiRe TS A9
ol = #Ht 10.8% A0 B> 15.0%eE KB
+ 2gleh TAYE Az 24 2as HRe
A= A9 ol = #FilF 30.9% el 81.5%
A3 Mehedst B wA A& A4 TYse
Aol = Biizk34. 4% Q6] AR 17.3%8) 2
ERE 20

ol A& H I wE FHoll Kol A AT

— 100 —
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Holl 2 HES Tz AYHoR 48§ 9932
AL st 4 sl

SO ASAs HAMD 99E ER U
ebybel (3 21 #3, p< 001).

Table 21. The state of expenses for famly

functions
— "9 = 4 > &
Sﬁ‘ég‘g Eijﬂ?'&% 95 239 94  36.2
“‘gg_gig%ﬁﬂ@ 43 10,8 39 15.0
TETSIEN L F e e 45 s
’“gigggi ;7;?,3 123 30.9 82 315
A A 398 100.0 260 100.0

{x*=27.16 df=3 p<. 001>

® EEHES 2T ME (X 22)

of AL FRBp EE (3ol weldete AS
7} #ile 51.1%, #Bidel 48.6% % Hhst ol ¥
AL E vhetytet, ikl [7h5eret 843 g vk
8} T747hg- A A ol Al vk $RBIREL 7 28k F&E
£% 15%3 =7 3 Y+

ol A& oAl AREkAEENS] EEel WMmie BN

Table 22. The attitude of making a donation
for festive occation or condoense

~— 9 =4 5 &
— N o2 N %

PIRAG I 130 33 363

7 %o =z} ot 206 51.1 126  48.6
7}5'-‘&@5}"] ¥E ¢ 15 11 43

Ae AR Fx
Fia= 57 14.1 28 10. 8

A A 403 100.0 259 100.0

fllell whel dolglet AE 4Fste Aol Fo
FRE 2k e 4R A e
H4 e AL ;s ¥ Aow® qoi(xc=
6.65, df=3).

@ FERR (F 23)

frge ddA e BHREL 7% J=7 &4
Bel A 5& stx dglou BRe 1158 J4
7F gebd Aol £6.4% 2 Vel # - B A
3o HEL E2827 ddd

AR AF5AS =25 4990 E Aelst 9l
Ak (F 23 3=, p<.001).

Table 23. The attitude of saving

= 4 5

\Z]q

A% 285 o) A
A A& Usix 103 255 52 19.7
E e

xgg:g}i A A o 507

85 32.2

42{‘4%7} g Ay 109 s1 1L7

A& A7 gleb 52 12,9 96 36.4

il A 404 100.0 264 100.0

{x*=54.84 df=3 p<.001)

(4) RERE FEREE
QO REEL KBEAHE (F 24)
- 1R 70% Lhkol Fifdls e 28 T

Table 24. The attitude of wearing clothes of
family members

E 4 E

B —
Y ot
gy N % N %

TS ydol =k 294 72.4 183 70.1
Tl Hole 2mk F
2 oo 31 7.6 44  16.9

it

Folsle 2uk &+ 81 200 34 13.0

A A 406 100.0 261 100.0
{x?=16.55 df=2 p<{.001)
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g 4 3 % 8 A

& ERST ol vtk 2 v BifdlA
E Tl #Hole 29k 2 £0-17F 16.9%410
ks A Fifil A & [Folebe 27k dEvhivh 20%
2 O Ael Tl ulzbela Sl #Alel =]
o Fole} A 2=

A= A543 FEMG dgE AFlE T
A 5 AAH(FE 24 FF, p< 001).

@ e U 2§ ele BE (F 25)

o] )8 F dEHE YA g Eme Fi&ﬁ
o] #ElA o] Boll WAy wlEjolehe Ao
#ifel ) #lT =5 60%7F @Atk

ol AL FTed ALY Y AL F LE
7+ dete AL & ¢ o F8 AET A4
g BEY KRS BARHE AL XA
oF & Aolth(x2=1.96, df=3),

Table 25. The reason of avoiding to wear the
clothes out of date

\

q)-& ulgk il = 4 5
.%_o Jro

FEMRNE Ny o5 N 2
o}

of

rpo

A gk R0]

Bo] six epolq 239 60.0 163 63.7
8ol A gol4 61 15.4 42 16.4
HFol A 39 9.9 18 7.5
z] -2-H alLo] &

1;]“'2‘;}&}“ ¥ 5 12 33 129

A A 395 100.0 256 100.0

@ ALE7tsE BXIe XMEYY (£ 26)
LA A AE BRI go FHRATET BE
o Ay Mdeg AAgeAl Foe F$st
Mt BN 25 &4 ey (24 69.1%,
FE 46.6%). 28 1A FHHSE 92 BE
7t 18.8% QW] ttd BAFE 35.1% 2 A 4
vebstel, o)Al BNEHA BiiEme st
o 2 BEE Addde A& ¢ 5 A
HEE GRER # - 2 BEld:s R4
A+ & T AAH(E 26 F&, p<l.001).
@ Totelol HE TR (& 27)
Aks T T A7 YA Hihs
7F TFKe] e RS2 vhebyt

52.9%
ol Bie 21X

Table 26. The method of dealing with the
items those arnt used

X4

A AT A
o) Ay N %# N %

Bagt Aol Al £oF 280 69.1 122 46.6
T A AAESLEE el 76 18.8 92  35.1
o7kl 1 ¥4 35 8.6 30 11.5
g FabalA E=vk 10 2.5 12 4.6

AR e A 4 10 6 23
A A 405 100.0 262 100.0

{x*=35.57 pf=4 p<. 001>

o g Fol 22.9% v A ek TAEI A 2
Atie AL Bifol 2.3% A X B33 b
3 e 29 85 HE 16.9%F A= A
L2 el it BAARE REERS SRl
HAeks AL & F ddch

FREE BEER TEH B8l £E/1 gq
gl =H(FE 27 FE, p< 001).

Table 27. The method of repairing house

= e

= 4 5 &

T
&
e R L N % N %

AEAp AN AHE
dbol AEG F @ 69 16.9 6 2.3
Zl e}t

AR 2 182 2

qE2 T
Al 27l =

G

7.6
ARell 49 120 19 7.2

=l & 916 529 218 s2.9

A A 408 100.0 263 100. 0

{x2=69. 08 df=3 p<.001)

® MmO FHRR (K 28)

29} F&4 =Rl Tan HiEe wels] of
7ol g &l st #ilie 67.1%, B 40.9%
AL Jegx M 2 AL 8
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W gy el gl BEE 4.4%, Bl 1.5%
2 F3] A& KEe| Hgvl
o|R2E FEFYI EAFLRY v § B4
ol A& Foksle Agke] ol veliytel
FRE BEER AN Exds 285 o
A de (3 28 =, p< 001).

Table 28, The artitude of using for second
hand articles

\Z]ﬁ T 4 r &
BT~ N 5 n oz
HEEAT R 5 44 4 15

25 AE M7l oF 000 671 108 40.9

AHE 92 22,6 9  35.6

WANTAEAE 7 1m0 s 220

A H 407 100.0 264 100.0

{x*=20.29 df=3 p<.001)

® TYUE HIJITE MK Y BH(GE 29)
b3 A AEE A2A 4 Bhe A7 43
9 A4 ® HEASE ¥ AU TE »AFEEH
I Yeke Ast (i 48.9%, BF 41.9%) BA

Table 29. The reason of avoiding to use
household equipment

£ A

]
& N % N %

A7 £ gobd 193 48.9 103 41.9
""jﬁ%”’}“% 2% 66 14 5.7

4] 2 g4 170 43.0 125 50.8

%,fj ‘iﬁ‘“—‘ o L5 2 0.8

g7 ALY 0 0 2 0.8

A B 395 100.0 246 100.0

L Pork 2 AT MR & do] §7] A%
o) & 23 gede (B4 43%, F& 50.8%)
F /M £ BlE ¢ 4 g ANESE
Ln REHAE BAFY olo) o] HHE
R G g2 EAE WAL A E6 RHE
el FHUES 22 A& BANES Az 9
of & AR (a?=7.61, df=4).

V. i X ®/E

* R =R KECHTERE: Bt &
HAZ oJJud 2RE /HHen 2R Kitel o
W E 9L 72 ErME GolRed 1 Higel ¢
o zElste HRES REQHIE, BERE,
HRBE, EFRERRBES oM §Ra sstd
34ES) A& BEste PWEsSA . 3EEH 410
I, SEAN 2648 % 67439 HHENE Az
Exow BawEstd S¥rste ek

iRl =18 AR ERE golur] 5t a?
254 sl

2 Ast obga 2 HRe A9

1. EHEHRO AHM

1) MREA F4T AL HEY B AT
HH 255 Egdel KEFEshE A3l 2R &
T+ Ak

2) MERA ZRL & AL FiBkEs #F
Kol vlmA & Wiic Ml s met A
HAq A4S JHsk At

2. WMol AHAM

1) MMl FARY

@ 80% ol4el FF TollE 3h2 @& Hel #
AL,

@ ARHBHAAL b ol el Lagda
e FoE eyt

@ 9+ TYL waax gu ggol waizic

® HXAMAL QFHER 3 Yk

2) WRMoI xio|™

O £ MEHEY 2R/ 4900 AL

— 103 —



16 I T | -

wHe EEIBET 32 BN TEHFBED
o g R
@ WRAYA BH-E Higd HEEE T &
= ERAYE #HEE Taste A28 veldeh
® 7 WA Az gL Aol Wrie TR
B 2% TFE vebsteh

3. AREE

1) #EMol xto|H

@ #Fiie AHFY FEAA P ASE
st Y dl EHHE B REAA A5 X
b el = g KES 2y

@ £EE el A Hiie £ 2
+ B3 R AEE RV 2 5He X
H-e dsdo] 2m ygieh

@ WHRES Zl =S 7H3 2 Al Eiie
wsdolm RS 14~1941¢ 2ol 1A E4%o-

@ A HTER BHe T HES 53 AgAQ
YAEH E ] A Bie E hEE T
g glgl=h

® AEFE HAYE Fobe A= Hiist 55
2ek gA3s) ok

® 7HF L] & KA #Hiis B4
o] lx Aduidq EEA 4w, JIZEY, A&
v, o)), E3maAle) dul Bi-e phEREIEe]
3 gE4ge] gl Ay FEE, T8, 2494
¥l 2 Jelytok,

2) MEM FAY

@ HEHA +25 & Bl Ee 43k

@ BEELH A 2 KEE AR 9
Fol FrAFgl=h

4. RERR FRAEE

1) B FALH

@ 70% o]4el it = X% T3 F
Atz gl

@ & AT £ ok d& AL 0%l 4] #
e Beele Aol Jetytel

® Aot 44 Aier pdue 1E
o] o AbgtellAl Fv ALE iebitet

@ 2% wike HEls) okt 2 2e F$

b %e ReE ekytel

® AT A7 TE Y2 ERGA Xz A
+ A2E elytet

2) MR xHolH™

@ Adg FEEA BN REEFY FR
ek fxs ek

@ 9A g £ AdNY d& A= AN
o] #AyE = =kt

o] &g #REBHE chgst He ®R/ES @l

© Fr#j47Es] LEEA oY HES igERFE
& BAlA FTAREES EHE K] B A SdA
AR o2 AAse Aol ukgh sl

@ HFEFES ol oot Hikel M #HHES} o
ol w-E EErE 2o ok vk

@ HEY Fammel A3 2 ATl B
%%oﬂﬂ] w] & = ogf%l:o] BRIZZE o4 L v
£ Fasln AFAYE JRE AFe F2) up
st

@ Fel Ay gl HERY KEA T
ool #8TNe] Wl o dte] FERIFY W ¢
£ A4 AAk sHAl e

© mBidol MAHAABIY FEfEL EHelz 3
vk P52 g LA e HAR KHEts A
e ok skl el :
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