AR AL T2

e-mail: daemingimS@gmail.com®, jwsi425@kumoh.ac.kr’, sykim@kumoh.ackr™

Feature Point Matching for Product Name Recognition
in 020 Stores

Daemin Kim®, Jongwook Si", Sungyoung Kim"

“Dept. of Computer Engineering, Kumoh National Institute of Technology,

“Dept. of Computer Engineering, Kumoh National Institute of Technology,

"Dept. of Computer-Al Convergence Engineering, Kumoh National Institute of Technology

2

o}
o}

LA TR Heke] AL Al 22iqlese] HEs 7iEsislal it o|2fgt wstol +

S3le] B =FolxE 020(Online-to-Offline)
ofu]A]
AREE Hlask= A
o5& 77} olm|A|e] 54

kR

ATl 710 < 3

o
e

B335 ol T JA ARE yxFsle 54 tAIHEE E83to] A o9 11g)
ZHE wEr) A9 F9 gelEe SURFF BFMatcher, KnnMatch HPHo 2
A4S gAslaL vidsks Hl ARS-Ert
2 AEee] vy AE AHsks WS AR, ofE F3l 020 “Felx A delt

A A& A TIes AR Aljkehs e

B B A9 YARKES Astel
Qe 3

7I1YE: 53 vlA (Feature Point Matching), 5™ <¢124(Product Name Recognition),
20 “7H(020 Stores)
[, Introduction

QAIFAS) F4E ) TAE wge] FAe LA
o mielol gejeloze] Hghe Fiealsla glom #l )

gl JeH1-2] olefet wste] ddew, B =R
020(Online-to-Offline) el 531l 2J557 <14 7Feell 24<

W) 000 AA1e 2aiel o] Aush g B831] ol
vgel 1 ABe PIAVIe A 5 DS APk ofeket
AT AE o 8 wele] mEAe SIS 4 gk

o1 AT AR S MBSl HEY Je sk
Pl S Bo) AR ol slel fAEE Sslel
Ik e ARISIE o] MPHE S5} WhE o] glA,
T2 4F olniXe] 7} BobasS Hherh gashs wdo
FAACE. ofelat BAE shash] Sl B el
g3tel o we Aol 4EY 2
o] ol el Hh= FRow,
o] S Qus T, ol

[e)

2

i

S 7k

s

79

SIFT[3], SURF[4], ORB[5]9} 2 da1el5s ARgsle] 7)ERIE
o} tRIEIS 353 5 Stk SFTE onR] k=S o83}
thekgl A7)e) tigk AZ&o| 7FssiANt 57} =9 wde] gltk
SURF+= SIFTS] &% 2R /P8l sieele il Jele] 2715
ks Wo R S8k 7)%o|). ORB: ek} 34 that
73RS AR EAF 3% 7otk w712 BFMatchere}
Flann Based Matcher 5o &Aj81, 27 BRER: w23} 22
ol wiPdE =48t &= Slck iR $ipolle KnnMatch, RadiusMatch
5ol om, o5 77t vl A Wi, ofe] A ol v,
A€ A Wle wis zh=ch

B =Hoi}= SURF ¢uz2l&s} BFMatcher, KnnMatch BPFAS-
AMg3Le] 2355 omlRIel 1G] ARl The] vIaE B3k 2EE <l
el disl avlghct. w3k wiEel Al2de Eelv] 2lsl A4
AR 71 22w Agslel, B} Hdsla AF)
I e T 1S 7FssH gl olefdl ke

T

Ll

s}
=

020 49|

nlo = 2o

—5



Il Product Name Recognition Using Feature
Matching
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Fig. 1. Flow chart of proposed method
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Fig. 2. Results of recognition using feature matching
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