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2.1. Entrepreneurship Education

71947174 Al (entrepreneurship) 7idell thal] EAEvict F
T8l W A7t EAlske v, Z197HEA wS
(entrepreneurship education)®]] ¥gF A 2% 4=¢lo] tieksic)
(Kim, G. et al, 2020; ®*H<, 2022; o]-¢-%- A 52, 2022).
Zedste] 71¢olgt o AA = Schumpeter(1934)= <24
93 (creative destruction) S S FAE 7|G7IE H
3, 7I97PEAlel s

Kirzner(1985)+= 7197Fg412] S4g 78] zap o= o7
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o€ 7147 Aol thsiA] Thekst =27t
Holl wef, 7197HAl s A kst FeE
UTHGartner, 1990). 271 7I97F4Al W&ol st +=
71997} EH(tralt)"ﬂ FEIG 197 e, o
54E zeiree Eool AxAo® Bavks Jlo|
v WY Ao AR BHo] itk ]
7HgAlo]l wE gl Aol tiste] o
7he-dl, Garner7} AlE2 IS Xﬂ*]?ﬁr)r(olpr?l‘ﬂﬁ_
2022; Ronstadt, 1985; Neck et al., 2014).
Gartner(1989)+= &%) <" (behavioral approach)s &3l 7]
A7ke] 5Ao] obd 7I47te] dsol FHEsjjof il F
Aetal, ZI7HAE RS A FxE FFh
Shane & Venkataraman(2000)2 71917H341¢] 7dE 713]
£ Ak, Brletal, EAshs AR FASFIT V)
‘ﬁﬂé’t WY =oTp BEAP oA B or HAL °]
713] 3 Zk(identifying an opportunity)}f-E] FAF3] 9 (exit)
Oﬂ o]2= 71%17H4 ¥4 (entrepreneurial process)ol| thdk
A o] ABAE7] AFFEE] -1 24, 2022; Neck
et al., 2014).
AN HTOFE A1 7] (design thinking), HAEFE
A(lean startup) 52 WHEC] =S HOL, A
A RS 2 e VAR uE AdEe] AEYe
delg Ayapr|al FEF) ole] H AFEelAe
7197k g el dardgel &8s AXTE, S5 719

M
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7}4 91 A](entrepreneurial cognition)®l] thd B} o] FA]
I SIthMitchell et al., 2002). Sarasvathy(2009)7} <73t

Effectuation™*  7H'do] 7P i olth(o] - A5 4],

2022).

719714l S-S 1947 vl= SHE AJdEtee] V)
A7HEAl wakE e AR C R vl wE SiE
AN Katz, 2003). 7 A G mKE A
2o A <7)(skilly, Bl %(mind-set) = EHFE AL, o]
wpet o], BiL, oA, AN, T, e BT
TR g AdFUEel A ol 5E

HolM 7197 wE
‘enterprise education’,
o7} 853 QltMwasalwiba, 2010).

SN T 1A mh, R w, ez
A B, GEY LY, UAAEA LY, B s
59 gol7t B@Hos FgHm %ﬂaﬁ
2019; o]Fd &), 2021). 719974l

‘entrepreneurship  education’,

s 7HA

‘entrepreneurial education’

-
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2 oulan), e At BEEA BE RO A9 A At A7)gte 8y
9] FA(file drawer problem)'2}= A#Hdo] =rh(3dF, 2014; Rosenthal, 1979).
o Fsh= 174 #rlo] ohd wlElE Fxshe AAA AR elN AT FHOERE V)3 E FEshs 7197 AlaWAlS oJn| gtk Sarasvathy, S. D., 2009).
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2.2. Entrepreneurship Education Curriculum
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d
oA A oAl AL, oEAP 7FEH ZQIX 3t
=7 2 3HFE W=y gtk o)y w&S A
skl A EH(curriculum) B8t 1AL shE Z1ORE o3
k. dubAel oule] AgEYS SarEe] ¥ A,
mgler & 1S A il FAUE BoES s
o, 201502 WS TR, cufag 5o fols
Sghsto] ARESZIE gtk 7197HEAl wS dRelA e
gekst wg AgFgel #EH Jeul(FE-HA,
2020), 719178 Ale] LAt g HA, ZRE, g, aF
W9 JrpgA Sel wet ol 7R 5 AU

(Mwasalwiba, 2010).

A, 719718418 22 (essence)
W52 7197H
A 7IQ1g) vk
THAALE T3l
JRC(Joint Research Centre)*®] ‘EntreComp’”} T3z o]t}
o gF=ZH YA 77 BA dFe Fske 7Y
29 9 g5 dEe NEE o, 724 A5E AFEE
Th(Bacigalupo et al, 2016). & AFENAE olelst 714
7H 9 Bl ws 2RO A 9 grbske '
T2 283k QITHKim et al, 2020; ©] &A1), 2015).
719741 WSS H ¥ (Objectives) FraolA A Hd,
A, 71971841 ks flskleam for) w5, =4, 714
7Hgd a0l A2 Kol #h(learn about) WS, AA, 7147}
A A4S $lsk(learn in) WO E Y Sl TH(Jesselyn &
Mitchell, 2006; Kirby, 2004). Bt} A¥HAQl W& Hu=2+=
AR, 7197H] Al T8 B 22
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£ HAZ(start-up & job creation), A, Y 2 S F
sk A 9JALs] 7]o](contribution to society), YA, 7]7H4]
7]% d/d(stimulate entrepreneurial skills)= |3t WSO F

537} 7153t (Mwasalwiba, 2010).
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A HEob A AP A (risk & rationality),
71997F4  whAI® (marketing), 214329 A ¥ (organization
& team building), 4347 2K(managing growth), 53 A4k
ul - 9] HiE(financing & marshalling of resources), &4
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solving) 5¢] Zel=7} #zE| gt
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ol At ojth(ZE X-& A, 2020). MATFENA =
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employees), A& UkA}, 37} AF D= 2 Ut 5
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2.3. Entrepreneurial Intention

O] % (intention)t= Y3t A} k= Aol AF S
& 59 Wains 49 A 3 A4S § o
UKBagozi et al., 1989). 7117184
9] 2] (entrepreneurial intention)’, 73}"%;]4‘:’, A ojek,
W o 5o golz wAN, WA EE 2%
ab7] flsk WgEA 7 Wids] 28531 Qltk(Fayolle et
al,, 2014; VS 2, 2018; wiu]ob-71EA, 2022).
FHgEs vl o= ARl A]le s S8 Ags
FHst FRsk= JHQ1e oA e AdoeR sjAdnh
A7HRIY HEE Fdle A FEow dAstEE I
ATHHAA A, 2007, 2]
uAd sl 2014; o7 2], 2013). 1993 d Kim & Hunter”}
FEet WEeREA S AuEY, HEY B 1 Fouet
g t o oo =849 AT
fresith= A A

gRlo] 7Fsattt

olelst FHAAE dWsh= A E¥H> Shapero &
Sokol(1982)0] 75t A4 oJHIE ( entrepreneurial events) &
A3} Ajzen(1985)°] S AFE AT o]=(Theory of
Planned Behavior) 5.2 = ‘)r'd‘jr H=d 9, 2018). FY o]
HE e Qe =93 o|ulE(life event)E PI-3&
w, ozt MRS QIAeHA Ha FgelAel dFs
XA foka Atk b, AlgE dE o]E2 9
of st Ej%(attitude toward behavior)®} FA TR
(subjective norms), A|Z}¥ 85 EA|(perceived behavioral
control)7} &JAel] WS WA WFe op|dtii F3H

o sl 7197}
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A ko] AU AT A0 wesarE vge] &
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T 2R A9l ARtel W WEE g1 ¢ Qe
EAdow Qi A7 TS BAske dxdd ¥y F
stz 2p EEth( g $kol A< 2023) 2 4 :rL°ﬂ’\1
= 7178 st %ﬁﬂxlg 8 7I9ER B4
o] A% = 4099 H¥W =
Aol 7147 Al ws3 1 A ﬂ'(%“x’jglxl)ﬂ HASE ot
ofal B At gt

¥ QuiEedlo]EAtg A

3.3. g2 d A JiA

P AT vhe} gol VA wE T 1 HuE #
48 ATES BRI FTY ABS ANFD 94 2
sfoh. mep 2 ATelAE Z1997bgale]l 1 gskes 3
Qoo Ve Al T A A B
A7 ¥Fe AESIA gt

3
I1Y7EN 1= . &HQ1o|X|
<ag 1> f7oy
2 Ao e ket P
A 1 NG B FYAA Ane FBL

7V 22 A57Zk0] AFE ZYYA N AHY ¥

ZA A

M 3 SeR o] B8R 47 w24S
3

3.4. dTHY X WH

2 A= 201395E 2023 92974 FHE 10d w9
Yl geAlel sAE 7I97HAl s B O das
3 3to] 1?37}%%1 ﬂ%ﬂ FAA el A= FEF
: F& mpotetalal gtk HA of
=it tloJE o] A1 KCI(s
SAQ12-AQl), RISS(3H&<A T KA %), DBPIA(T
njtjo}), KISS(FH=et=dK) T& & FHNeH,
2l

v T HSAA =E, ThEEE, Sedd] =2
=0
[ RR=1

P

| =% 4082 ‘7]?37]]4’\] s,

FAuS, QELHIHYY w7, AQoA], Aok,
Feon 5o F9rE Fo AN R A5t o

= Ao R 7I7EAl o] Ao o) mAE &y
1, FY =R 5
01—

S

=
W, FEUS 205 10 wAY seks 918 719
=

-7l A(2014). ARRIA7I07E gkl AREE AfAdel
AT FGwFH 29(2), 477-508.

ZFE - 14(2020). FAwS Tz ol wEE FEEA o
SF 1] §:878%), 26(3), 517-522.

392 15(2018). 7197 w3 Ao e A
]0137].14/\_4 tuHEJ,]_ sl /Htﬂ ZX—TE‘L]_ W /. %;7

813] %) 31(12), 2223-2244.

A7 A d(zow) Had QA TS Ze e g3
A B4 2 N AFATE TR AT
z‘*%/ﬁ%f, 109-118.

A=A ARG -0l 9-72018). FadE 9% 71997 AAlusol
N7V e A% 9@ YA WA= &
A f {5917 18(7), 371-391.

Qg0 (2023). MIEQIHAERN S 53 %
w8 Aysd A gesHu g5
23(15), 153-173.

WS- 583(2020). A9 FFAA9 g} FPWE F
o) A, FE el =R, 21(T), 555-563.

I

Q2
u?i‘

-

BSWAZRG FYstaniel 20233 118 65



71£29(2019). A2/ TS G 7Ee wer g
2 o9k TARIM7 (Design Thinking) & 283t 7§i
WP RSE SHOR AT 1403),
129-140.

A3 (2019). 431 AstA HEREA. A& FA9 7

H5H(2015). 71?4%‘%‘4 AP 9n| g &g AT,
33(4), 1-17.

HFAIAL A 2 (2007). NS A A AAl] et
AT oA FARAE TR, FHEITS 31(2),
187-204.

uk2 A A 9(2013). BAE YEYT A4 A3 A 914
HE A (socio-cognitive network) +41-& F3 4
Holg| {AZ b FE ou ot Ab. g PY
813] &}7) 8 & BT F, 2013, 828-849.

wjulol-7E4(2022). Fad 7197 SAAlEAREo] 7]
P dmel mA= YR FFYEIY YA
6(3), 1-31.

w&(2022). gAY 7197HEA Y Y uS
A gt A Fol A G
WA 917 17(4), 115-125.

A-F2015). AAZX vz weRRA e Q. Hanyang
Medical Reviews, 35(1), 9-17.

21913](2008). Meta analysis (WERE4]) 9 o3, #g/oF
AF3] ] 25(4), 283-287.

Q2444H2002). HEREA S o] AA. NE&: AT
=77, 16.

2.94n. B 3H2014). 7197l m o]l A efA e wA|
v QY. FIAEG A 14(2), 199-221.

o]F74(2014). o] MEYA B4 s &8&3 e

21%0]
& o

T

==

ol WaRA, FHH2/5M3 %], 31(4), 49-68.
o]FF- AT ANE(2019). 71YE HEYT BAS &8
o 71A7HEA Kok AA AT 5 B4, #4FY

813/ 14(3), 72-93.

o] ¢354 8(2013). tighe] AP %
HEE YA A= G J?ﬂrf‘& OL?L. i
G597 28(3), 105-131.

Ol%ﬁ@i@(zozz) A7 w&e waln gy W

AEe gt ot olsl. YT, 3(),

9-

o] 71484 01”“ SHA-1 -l el -3 T A (2022).
U NE AL B HGEHEA,

o] 9.3 R &(2015). vl FHus Adir]: FAuwS

SAEA I e Aek WA FY AT, 1003),

JEY

M
—_
2
=
~
o0
[

H0015). BR324 Bl 71907 A%
A 9Rlel gy WAFYIT 1003),

oA

i
QD ox o
S=)
!
o,
2

9
&

-

o
ofx
r-\o-\(-lt

I

1@

AQT. AFZ7PEE 17(1), 1-30.

o3(2020) Alde] i Zhuso] A kel mA]

3% AgH PFolEn AAd o2 TR
SHOR, WA 15(4), 69-81.

Zr52021). FEAZHUA w59 Ad3 ek 94
A} AR el S B HA )

o ¥
w2

7FE42021). ARl A7 7 A S T2
ol x

O

¢

ox!

i

Eal

2,

o br

rr

66 2023 Conference on Business Venturing, Fall 2023

)

ZAE(2020). HEREA S o]y AA.
Rhinology, 27(2).

o] HAF A& (2016). HEYA HA49 o]&3
& At
https://dataonair.or.kr/db-tech-reference/d-lounge/tech
nical-data/?mod=document&uid=235771

F3%5(2015). R & o] &3 WEREA. A& /4L

Bacigalupo, M., Kampylis, P., Punie, Y., & Van den
Brande, G.(2016). EntreComp: The entrepreneurship
competence framework. Luxembourg:  Publication
Office of the European Union, 10, 593884.

Bae, T. J., Qian, S., Miao, C., & Fiet, J. 0.(2014). The
relationship between entrepreneurship education
and entrepreneurial intentions: A meta—analytic
review. Entrepreneurship theory and practice,
38(2), 217-254.

Decker, R., Haltiwanger, J., Jarmin, R., & Miranda, J.
(2014). The role of entrepreneurship in US job
creation and economic dynamism. Journal of
Economic Perspectives, 28(3), 3-24.

Fayolle, A., Linan, F., & Moriano, J. A.(2014). Beyond
entrepreneurial intentions: values and motivations in
entrepreneurship. [International entrepreneurship and
management journal, 10, 679-689.

Gartner, W. B.(1989). Some suggestions for research on
entrepreneurial traits and characteristics.
Entrepreneurship theory and practice, 14(1), 27-38.

Jesselyn Co, M., Mitchell, B.(2006). Entrepreneurship
education in South Africa: a nationwide survey.
Education+ Training, 48(5), 348-359.

Katz, J. A.(2003). The chronology and intellectual
trajectory of American entrepreneurship education:
1876-1999. Journal of business venturing, 18(2),
283-300.

Kim, G., Kim, D., Lee, W. J., & Joung, S.(2020). The
effect of youth entrepreneurship education
programs: Two large-scale experimental studies.
Sage Open, 10(3), 2158244020956976.

Kim, M. S., & Hunter, J. E.(1993). Relationships among
attitudes, behavioral intentions, and behavior: A
meta-analysis ~ of  past  research, part 2.
Communication research, 20(3), 331-364.

Kim, W. Y., Kim, H. G.,, & Hwangbo, Y.(2018).
Impact Factors of Entrepreneurial Alertness.
Asia-Pacific Journal of Business Venturing and
Entrepreneurship, 13(1), 1-10.

Kirby, D. A.(2004). Entrepreneurship education: can
business schools meet the challenge?. FEducation+
training, 46(8/9), 510-519.

Liberati, A., Altman, D. G., Tetzlaff, J., Mulrow, C.,
Gotzsche, P. C., loannidis, J. P., & Moher, D.
(2009). The PRISMA statement for reporting
systematic reviews and meta-analyses of studies

Journal  of



that evaluate health care interventions: explanation
and elaboration. Annals of internal medicine,
151(4), W-65.

Lifian, F.(2004). Intention-based models of entrepreneurship
education. Piccolla Impresa/Small Business, 3(1),
11-35.

Lorz, M., Miller, S, & Volery, T.(2011).
Entrepreneurship education: A meta analysis of
impact studies and applied methodologies.

Mitchell, R. K., Busenitz, L., Lant, T., McDougall, P. P.,
Morse, E. A., & Smith, J. B.(2002). Toward a
theory of entrepreneurial cognition: Rethinking the
people side  of  entrepreneurship  research.
Entrepreneurship theory and practice, 27(2), 93-104.

Mwasalwiba, E. S.(2010). Entreprencurship education: a
review of its objectives, teaching methods, and
impact indicators. Education+ training, 52(1), 20-47.

Neck, H. M., Greene, P. G., & Brush, C. G.(Eds.).

(2014). Teaching Entrepreneurship: A
Practice-Based Approach. Edward Elgar
Publishing.

Obschonka, M.(2014). Entrepreneurship as 21st century
skill: ~ Taking a developmental perspective.
Psycho-social career meta-capacities: Dynamics of
contemporary career development, 293-306.

O'rourke, K.(2007). An historical perspective on
meta-analysis: dealing quantitatively with varying
study results. Journal of the Royal Society of
Medicine, 100(12), 579-582.

Reynolds, P. D., Camp, S. M., Bygrave, W. D., Autio,
E., & Hay, M.(2002). Global entreprencurship
monitor gem 2001 summary report. London
Business School and Babson College, 61-77.

Sarasvathy, S. D.(2009). Effectuation: Elements of
entrepreneurial expertise. Edward Elgar Publishing.

Schumpeter, J. A., & Swedberg, R.(2021). The theory of
economic development. Routledge.

Shane, S., & Venkataraman, S. (2000). The promise of
entrepreneurship as a field of research. Academy of
management review, 25(1), 217-226.

Shapero, A., & Sokol, L.(1982). The social dimensions of
entrepreneurship. University  of  lIllinois  at
Urbana-Champaign's Academy for Entrepreneurial
Leadership ~ Historical ~ Research  Reference in
Entrepreneurship.

Walter, S. G., & Dohse, D.(2012). Why mode and regional
context matter for entrepreneurship education.
Entrepreneurship & Regional Development, 24(9-10),
807-835.

BSHRFRYS FHGane| 2023H 114

67





