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ABSTRACT

In an on-demand economy that provides products and services immediately in response to consumer needs,
consumers have a significant influence on pricing. In the travel-related fields, service providers are also making great
efforts to reflect the needs of consumers and provide better services. In this paper, unlike many travel-related service
platforms where sellers unilaterally determine prices, we propose a reverse auction-based service platform method in
which consumers propose travel-related services and prices. The proposed matching service platform is expected to be
able to provide two-way services differentiated from existing standardized travel-related services by analyzing the needs
of various consumers and reflecting the collected response data.
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