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Abstract - Digital Transformation in the maritime transportation sector means ‘by utilizing digital technologies such as artificial
intelligence, big data, Internet of Things, block chain, and cloud to create new business models, products, and services for maritime
transportation-related companies. It can be defined as a continuous process that adapts to or drives disruptive changes in the market’
(Chang, 2021). In a situation where various digital conversion technologies are applied and started to be used in the domestic port logistics
field, active acceptance by members can bring about the success of digital conversion. Therefore, in this study, in order to investigate the
acceptability of digital transtormation in the domestic port logistics sector,

Key words - Digital Transtormation, Digital Technologies, Port Logistics, Acceptability of Digital Transtormation

1. A = WA T Qe whe)l 7)1 SAldA JEla de Aoe th
etk (e e .

) dEdol gAY H3H(Digital Transformation)©] A 7j&2 gAd [Age 9siA 24 27HE% 84
“Paes BH 7)ol AR Hz2YUARY AE 2 My~ otk BCG(Boston Consulting Group)oll Al #|A1EF 7 H oY
£ A=) fste] d3AF, wuolE], AFERJIEHY, EEA  dwE] MIE T2 VY "AY EdEQ] e-FUE
ol Fe19= T UAHE 7jeS gd&stow ul U A (e-Platform), Y Hl°]E(Advanced analytics), AFHEQIEY
o] w3 x W3l Fga ALY o]F FX = A& =2 A (Internet of Things), ¢1-¥ X5 (Artificial intelligence), «---- -
272 Ao)E 4 vk, 2021). Ul FRHEREokA o (FED) - .

g OAE A3 7o)l AEEa, AREE 7] AR Al A gt A= Q1A s, AFERIE Y, AR FN7 < 22 1
THLE] A=420 8] A9 Mo 4FE 7MHE & AL V|EES AASI A&H R 27 £5S FHA gt
Atk wekA] 2 A E Fu FRtEREoRY] fAY WA AvutE NKSmart port)S THeE AAEC] FX Folth
Shol] et 84S gotr ] fsfo] ---e-- (FE) -+ . 2ntE Rk FA Al2gl gu) o] FAl R A A<
Qo] 7hsaA dvre] S FEAA EQHE H3dst

2. C|X|=d M&ty| 25+ 012X HYA = BIE slen, @bl el obdata BAES HAAA
S SUHATIH, w77 e eded U H A&

0x8 Ase &4 we 2 2 A}g e pEs= = we AAA JE F 5] e sHKMIE A,
Q& =o)X uHGray, 2017), TIAE Ase] Ba) Hoap=  2018). oo (T -ooees :

T AR 2L 0 FA13] 9 cmhee2004@kmou.ac.kr, 051-410-4384
x 319, whel0015@naver.com, 051-410-4384

298



L

-

oW

i
O o oo o rr o

=

)
19 7oA & 228 7hs
. Holotiuk and
Beimborn(2017)> vlA& 2% 8els dAdatr] 9@l
2171 RaAME 2439 94 7 ¥ (Sales and
Customer Experience), %% (Organization), 3}¢} #t4]
(Culture & Leadership), <@ (Capabilities & HR
Competencies), 1] A (Foresight & Vision), IT(Data & IT), <
% (Operations), JEU](Patners) 8712 APgo=z EF3la
(=)

rood rE o

o, lo o 30

™ o

il

-
AT

A A

)
= =

A2 M

3. CIXIE A& 34

OAe deke 7lernu s82ke] o] 4= =d], "~

g 7] 84 e giFEe AFe V€582 (Tech
nology Acceptance Model: TAM)ell 71%E 1 3t} Fig. 1
o Al B uie} o] oA A E 8443 AAE ARE
foldL V|EFgo A= EHd dgalelw ...
(ZEF) ooee
A2 A |
/| 484 \
9299l ; NEHE — | A89% — | HHAE
X2
£014

Fig. 1 Technology Acceptance Model(TAM)
A 5<9: Davis, F. D., Bagozzi, R. P. and Warshaw, P. R.(1989)
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