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FIYE: 3% (Product), F-AH=(Similarity), 71" (Technique), Bl~E A 2] (Text Preprocessing),

A= F9E (Word2Vec)
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I, Preliminaries

1. Related works

1.1 Word2Vec

Word2Vec2- 727} Fidatan Adso] 9rsted gl 71
ge] ALgF): o] SG(Skip-gram)2} CBOW(Continuous
Bag of Word) 5 7] 8l o}7[Elx2 #o13ic). CBOWe =
1 dofs B3l TholE o5, SG2 F] dolelr e
£ 95 2]

[e]
e

1.2 Similarity

Fbm w7 B BAlERE AR 710l g F A
7o) Aeke Sslo] SARS RARE AR 5 w) AhgEhe
Aefe soks el Ak WiE], SRl At QU]
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lll, The Proposed Scheme

2.1 Model Configuration
thEe] Fig 1.2 ARF mdlle] FAdwolct.

Client Similarity Analysis
Users Web Application

System Server Database

==
E=
E=

Fig. 1. Model Configuration

22 System Architecture
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Bl= Word2Vee 9l 858 53l ol frkes BRI A,
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2.3 System Process
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IV. Test And Results
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Table 1. Development Environment

T (L=

=)= 22fel AH|Xt cHZ 7,30074
CHah Hl & HEZ /24 F4F ol
7hek Ao Python
= g Word2Vec

Table 2. Learning Result

stE 2t
T2 s ELE
He TALE He TALE
22| .975 7t 959
25 HE 972
A .971

V. Conclusions
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