Aol T4 Adrta A%

AbE et 2 Theta o

Production of Symbol mark in Creative and Personality Lab
Young-woo Lee"" - Byung-man Kim® - Kang-Hoon Lee’ - Jung-in Kim*

'Catholic University of Pusan - *Kyungnam University * *Daedong College - *Tongmyung University

E-mail : ywlee@cup.ac.kr / bmkim@kyungnam.ac.kr / darkengal@nate.com / jikim@tu.ac.kr

2 A7t gy d7a Junla Asg 8508 piAel Agg s sdelon, g8
02 4052 BYsH] Ystol 47tAl e AHESIITH AlgHe Auet AEHS Aolo] AR
& heisi, Al A sae Gez Aoln el G0l AURE fAlsta drh o
Soz Alelze ool 2H9) ALSUS Hgsto] AlASHAC

ABSTRACT

This study intended to suggest three drafts for the Symbol mark in Creative and Personality Lab and used four
colors to express 4C's in common. The first draft focused on fun and dynamism to express freedom, and the second
draft was in the form of a square shape to express static and stable, maintaining calmness. Finally, the third draft was
produced using only the consonants of creative personality writing.

=
Symbol mark, Creative, Personality, Lab

LM 2 B oore oAy d7a Agoia AEe
2502 371x|o] A% AAlstAl gt
Aolae BRo1E, el 719 5o o A
a1, ol2fol thet MRE AAE S FuaTon
Q}RQOVI_' ATE[1] olof 713 A Z]AoM = A 1. 3t2, A2 =3 Al"ol39| x|=
ANe EFE A FROAEA e E.
g olwg stu otk ok Jlwel Aol HE 7l AelAye AoE Abnet 4ol 77t Sab
Z2A pEAA Aoz AZEZ] ol < dgut r5S StHA ool weet wiYdE
el AT g g UE L 4 S O SAY S Qe e Adg i 471
Q12 sfioF gt [2] AYS st Zolth[3] olo FY-eld AFaoA
A2 digtolde oget AR ZASIEE A = 4R ARIETPAIY Dl2lnso] 4Cs AAFS
sof Atelx QU] Qpddol W2 rk. olo] TS ojd §8Y BAE UL Fo) BEH AT
i BEATAR Fo-Ad A4La7 AZEA e 3848 +5E29 F4Z AL ok
on] ojo] Apscl FAY WEel $HE gatel  nj2huge] 4Cst PEYAD (Computational
AldHor3 Aq&re] - Q o] A7|Ea Itk thinking), %}9]-91/d(Creativity & Character), TT$]

S 70749](C-moc), W-SEX](Common God)2] 7
Yoz gugr wgEEx Mdaiyolrh ol

* speaker

315



rot
Hi
0z
HC
ofm
r=
i
fot

=

[9

ol
-

=]

>
-
ok e

o
TPoR Afh £FM(GYR), M Bal(1op), o
g =AI(10GY), 915t TREA(10BG)S AFgsairt

£ o] aje] ALFES AR PO A
2 ASA 21 HEOD Rt A 2o e
2 Pystact ol BN AgEYRS o)
St 9y vhE A&Aol] RS BT 9
of. Aelolets Agol: 4Cse] S ol
AMulet EA8S Cstgon, oo F8L A

tei

-

Creativity Personality Research Institute

O 1. 8=, A= @ Adot3 AleH

a9 2& 09 180 PGS Frsh] ¢sto]
ATE =0 FElR mISHITh o]of 4CsE &
Astz] stol 47bx|o] Mifoz RIsigiod, o
A2 WVEEE 771 AoliA 9F ddols BiAe
2 AMAlsteict. E3t QMgAS fisto] Aol o
40t G o= GMGPBLE B
=2

AR L

O 3 gololyolets 29 AHgute o
sto] e AAstCE olo] 402 ERlsP]
sfo} 47px] Age 8sto] 2421e] A1go] A
59 b

Ch w3t Aejef elge] 1SS AR
7 S|

714
o

o2 ald rlF Y. 1 ofo 40 ofo

Al
o

A

esearch Institute

a8 3. gt=, 9= =8 AEot3 Aleh

| 20214 =A Feet=ry

Tor
i
AO

A

BASHA FRA
B A7E Al

P
ES
Al
(o]
S AQtelgon o] BT ZEMOZ 4Cs2 HF
5t71 §1ste] 47bA] ASE ARESEQITE A2 Al
ot d5dS Aotdlo] MRS 2SI
SHOIHEA -GS FATH Al A =9
o] Fej2 MgUS Fustuy Aoz RIS
SR 4 dz= stoich A3 Aol 2
o] Ahgts &8st Fol lol Hojo] Fojet
A AHZ Atolol 54 2o =t /718 d
|
=2

o]l o104 AIokst Ao}
SR Alote AdEsfo] Amse] BAAT 7}
T WO 1pR2 AElsto] AR}

Zolt}.

o o2 |U

w2
el
Kl
I

Acknowledgement
2 Ee2 20199 Oittl= wgRel ghxdAL
M9 N RaE= dho} S8 A+

(NRF-2019S1A5C2A04082033).

References

[1] C. Lee, “On the Audience Reception of the
Symbol Marks in Korean Local Governments,”
Mllustration Forum, Vol. 19, No. 56, pp. 49-59,
Oct. 2018.

[2] K. H. Cho, “A Study on Visual Semiological
Types of University Symbols,” Journal of Basic
Design & Art, Vol. 7, No. 7, pp. 589-598, Nov.
2018.

[3] H. H. Kim, Y. H Choi, “Implementation of
‘Instructive Fairy Tale Story Making” Model to
Cultivate Creativity and Character,” International
Journal of Contents, Vol. 15, No. 7, pp. 655-663,
July. 2015.

316





