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FIYE: 22 (loneliness), - FH Z5(YouTube addiction), ©]-& 7](usage motivation)
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Fig. 1. Research model
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IV, Results
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Fig. 2. Effect of loneliness on YouTube addiction

Table 1. Summary of hypothesis test outcomes

Hypr?(t)hess Conclusion Effect T Statistics
HA1 Supported 0.363 9.661
H2 Supported 0.590 17.764
H3 Supported 0.510 13.343
H4 Supported 0.179 3.702
H5 Supported 0.352 5.836
H6 Not Supported | —0.023 0.430
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