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ABSTRACT

The traditional recommendation system is developed on the assumption that users behave independently,
and have problem of readability and efficiency are inferior due to simply sort products or lack of function for
associate product attributes with user’s taste. To solve this problem in this study we propose a system that
provides user customized information that the analysis of the unstructured review data with the purchase
histories of users processed with meaningful information after crawling product review data using text mining
with R. This allows to help user make decisions can be provided only necessary information without analyze
massive amounts of products review data.
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