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<  1>  sample1  3     

 Average Cluster 1 (R
F M ) 

Cluster 2 (R
F M ) 

Cluster 3 (R
F M ) 

Recency 0.3533 0.7223 0.1656 0.1786 
Frequency 0.1523 0.0776 0.086 0.4041 
Monetary 0.2887 0.1788 0.183 0.6763 

 
<  2>  sample1    

Cluster No. Instances(%) 
1 33 
2 45 
3 22 

 
<  3>  sample2  3     
 Average Cluster 1 (R

F M ) 
Cluster 2 (R

F M ) 
Cluster 3 (R

F M ) 
Recency 0.4245 0.759 0.2845 0.2401 
Frequency 0.217 0.1394 0.4754 0.1134 
Monetary 0.3769 0.2514 0.708 0.2655 
 
<  4>  sample2    

Cluster No. Instances(%) 
1 33 
2 26 
3 40 

 
<  5>  sample3  3     
 Average Cluster 1 (R

F M ) 
Cluster 2 (R

F M ) 
Cluster 3 (R

F M ) 
Recency 0.3451 0.7228 0.1959 0.1841 
Frequency 0.1506 0.0736 0.0866 0.3931 
Monetary 0.2721 0.1601 0.167 0.6516 
 
<  6>  sample3    

Cluster No. Instances(%) 

1 29 
2 49 
3 22 

 
<  7>  sample4  3     
 Average Cluster 1 (R

F M ) 
Cluster 2 (R

F M ) 
Cluster 3 (R

F M ) 
Recency 0.4455 0.2285 0.2297 0.7868 
Frequency 0.2234 0.1443 0.4878 0.1622 
Monetary 0.2573 0.1801 0.5882 0.1581 
 
<  8>  sample4    

Cluster No. Instances(%) 
1 40 
2 21 
3 39 
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