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A case study on the design marketing success factors reflecting
single consumption psychology

olg7|, =gat

Seulgi Lee, Seonghwan Jo
Chungnam National University,
Chungnam National University

EZo] AN 2n) Pehom AT e W AR Jge WERe) FFoRke o] BES0 159 &
sfefgo e sed] g Az AVISE T3 & 5 ol ik o] w=Re Fafe] Y2He] Awliels)

th

LS
2}

i
]
o2

sto] gt tRkl rlEd ARE dFelal 1 s delEe v

1L HE
1, oATelH 2

AZetolAlo]A(Singleision)olgh=  Alzo7} A
A=Z 177 Adigk 4] ke g FRdsta 9l
o}, fEyetelM = 1990W7A Sl= 10717 A
7ol 2FABHE vl5o] 9.0%el B3kl o, 20104
23.9%2 37V, L 7P B vay 22 vete}
AR FAIE Holx it} dk=re] A9 17
T3] F7FFAL JaL 20208 dollE= 29.6%, 20301 dolE 30%
HolAl 437175 P Ao odstar Qi) (1]

A 17 T AR Eslan] Edler) it
il = FAloH, B 7|HEe] MRS w8 &H E
= 55504 a5 5T U2E elslal Al
AR 71315 EA] flete] B =S shar 9t 1
A73Ae] eolel= ol AAE == 20114 7]E 1
Q7] A7F AH|AZL 50%0) Y, AH|AEAE
201014 71HT}E oAt

1= oAl A2 Au|FAolch, B FofollA
oln] 1SV}HE Epplog F3} Mulx Algo] FjjEa
Ao 53] £3} 2] GAloNA olES 213 ket A

F 0 % vHAE ZEel B =S 7Eola 9l

A2 dd 2o A NEelTe} vud o 7}
250] Wk B 4 gick, 2] Bk A48 A

AL 3k rkal B = ik o] ARS Siukls)
T E A AEo] Wol el 1 F S
TA] MCR ZAREH el waw JS 49.9%7F ARl
Qlet FrlH oA ikl Al Ao R e
o} ol 7]&Ake] 32.8%°) H|HA €3] F2 H]E&|
t} (o)A, 2003) FEZF A TS 93k oJx}AA o]
71&Abel] vls) wEil FEA0 AeR Yeth de
Folsl= Bz A9 Fo] AAVIIES 7|thEA]
a1 FUsh= Holm (A246.2%, 71EA}F 35.3%) -0l
g o 71EAEG 9 AYS A TYshke Ao v
ERTHAE 39.2%, 71EAF 55.9%). ol A=o] 71&At
Ho} B2k ol s Hol: Aog sfae 4= Qrk
o] trolli AJFe 7]EelTrol nls] ejxel Hadl w7k
Sl A2 g Wolsols &= A 7EAER
w2 Aoz Uepdth 2] S5 ARIEY] gho|z
EldS Algelal Ap|Ees 943 s JEY o2
2ERLS 8kl Aofdit)t, Eu S5 Exlee
Zof| gt Fee-g 7HAIAL QAL BEgk ARle] EARRl A
2@ Koz o gt} 49| waf ‘Shfa]d Ho|A]
o4 vidt}, AR A o] B AR HE F
H AFEA AERe] rES AEY £ 9le A o]

ot

to fI

flo

o

2. Cixfel ofAE Al A+

thololEe B} EHlolak A2 oHES 98] 22
E7e gololRE wAE Faa) Fae go] ¢

2, e2&8 YWekn UehdA A BisE SHgC)

H2ETe) 24702 2 AT o] F theloles



| Q2

EﬂOID‘r.

| 0UR
T HAND RULES THE W

I WOMEN OF THE WORLD, RAISE

g YOUR RIGHT HAND.

YOUR LEFT HAND IS YOUR
HEART. YOUR RIGHT HAND IS
YOUR VOICE. YOUR LEFT HAND
SAYS “I DD.” YOUR RIGHT
HAND SAYS “I DID WHAT?"

YOUR LEFT HAND

THE ANSWERS. Y

HAND ASKS THE QUESTIONS
WOMEN OF THE WORLD, RAISE
YOUR RIGHT HAND.
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