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ABSTRACT

{Pentastorm> is a MOBA game developed by 2015 at the Tentent’s Tianmei Studios. The
operation of the game was very successful, ranking first in the global mobile gaming revenue list
in May 2017. However, most of the discussion about this game are the moral critique of game
addiction. In fact, a game’s success is closely related to the Marketing strategy beyond the contents
of the game. This research using a neutral point of view to see the communication modes of <
Penteptom > during the early, development and outbreak period, analyze the integrated marketing
communication strategy (IMC) through the method of case study, and concluded that the key to the
success of IMC 1is the flexible use of various communication methods to achieve a
three-dimensional offensive according to the famous Synergy Theory. It is also hoped that this
article will be helpful for practitioners to realize the importance of Publicity and promotion of
other game products.
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