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ABSTRACT

Users of Smartphone in Korea are using the majority of the economically active population
over 99% and experts have seen that they have reached saturation after the initial formation
stages. The purpose of this study is to investigate the influencing factors of dominant design
attributes on the intention of continuous use of Smartphone users. Predictor factors were selected
perceived usefulness and perceived ease of use suggested on extended the technology acceptance
model. The concept model was completed by selecting the dominant design attribute as a
mediator. Participants of this study were 150 Smartphone users in Busan Gyeongnam and Iksan
Jeonbuk province in accordance with convenience sampling. IBM SPSS Statistics 19 were
employed for descriptive statistics, Smart PLS (partial least squares) was employed for
confirmatory factor analysis and path analysis of casual relationship among variables and effect.
Analytical results show that all paths of continue usage intention are significant. This study
suggests practical and theoretical implications based on the results.
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Fig. 1. The conceptual model 1
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Fig. 2. The conceptual model 2
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