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ABSTRACT

SNS connect off-line and on-line so that it forms a relationship by sharing users’ life and
interests. Especially, marketing through SNS is not only economical also it spreads in the fast pace.
Thus, many enterprise recognize SNS as a part of platform of ads and they are constantly
investing on SNS ads. Also, with the spread of smartphones, the rate of adolescents who use SNS
has soared and the rate of exposure to SNS ads also has increased. However, SNS ads have great
impact on adolescents’ decision-making, because their values of decision-making has not been well
developed so that they are easy to influenced by external factors. Therefore, this study aims to
understand the effect of SNS ads on adolescents’ decision-making.
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