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I, Expansion of 020 Services
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II. Case of 020 Service

1, 020 Application of Mobile on Demand
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2. Case of Demand 020 Service
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Table 1, Major mobile applications on-demand 020

Category Application

Food order Nation of delivery, Yogiyo,

Delivery agency Food fly, Dumb & deomeoseu

Call taxi Cacao taxi, rimo Taxi
Chauffeur Food fly, Dumb & deomeoseu
Park agency Parking fixer solbeo

Car maintenance Katak, Caffeine

Real estate information Direct spinning, coffee house

I, Women' s University Students of Current
Use of Mobile Shopping and Financial
Services

1. Mobile Shopping Services
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Fig. 1. Mobile shopping activity experiences
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2. Mobile Financial Services

21 ZHIZEE A2 0|8 BiE

FRRIEEAHISE it Al ofgshr el skl g A
20.4%, Y1~33] 20.4%, 15- 3~43] 16.3%, 15 1~23] 10.2%
olefell oLkt 24.5% 24| STk

168

22 BHIZTS AHIA O Al 2H

ERRIEG A ol g A 71 BT L AR He %
317 921 39.2%, o|8/7A) o] BAG 258%, FHHE 2
ohe 2] 19.6%, T2 % o el AR 155% olgick

o= orm 12

= 3~35) 0

St= 1 me 10

a 5 10 15
SlELUE=E)

Fig. 2. Frequency of mobile financial services

IV. Conclusions
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