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Competitive Model for sentiment diffusion
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IV, Experiments
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Data statistics

. # of # of
Data source Duration
messages users
Aug. 1999 - Mar,
News 4,081 657
2007
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Parameter Estimation

R"2 RA2
28 | =28 | o a2 A1 B2
2y | 2y
healthcar 0.001 0.001 0.081 0.160
0.569
e 7 9 1 9
0.000 0.035 0.038
wage 0.001
9 3 8
stock 0.003 0.003 0.047 0.080
price 1 7 4 1
) 0.002 0.002 0.085 0.086
low price
1 1 3 5

V. Conclusions
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