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FI¥E: X|¥ZAH(regional economic), HAMEAME(women's products), OtA & (marketing), AH|A(service)
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Table 1, Menu configura Development Tools
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Table 2, Differentiation Strategy

22|t nfAE xpwsl H2t
o C to C ZRUE| HAES of= st = 2st1 UA|
ARLEl | oom sie
LS =20
FARLE0AM 2lat, T0| § FEE M3ske 22
oplalx] | AME 0N F 2 FHg w2 Do oldz|XIE
el (FiRHEl gds)
SHriA E} AJO|E ZARZEDL E27, SNSE S8l 2E (AJ0|E
- 25, 7RHE| Zus)
EAR| | EARVIE Soll ATsio] AEFO) Al Eel
= A7 SIFIR AO|ES gEslo]l EM|3 nl2elxls
guna | CT07 AOISS YEsl Ea siser
M3 YE S B71 FET)
el o 23| ofAk Ink|
oHIE il;:lg H—: 23| o|&t FofIZéofA
St ENH| S(TOHET)
IV, MH|A H|m 24
H AoA= Alo|EXE AH|A v BAE Al Er) 7)E A}
olEge] An|z @5k BT, ilelA) @ 74 Fise mE b

194

o|E7} AH|2BlaL gl WhAHe| 71 Foket Fe ARUE] A
H|2~24] Missglam 7]J5ke] AFUE] AH|2~E AlFskaL ck
T2 B to C ¥R gt 2-oslar glom, B odFtola A4
& X-market 712 C to C ¥2]9] #ARUER Eslele] £t
RolH, o}F 2Adslsly] sl nidelR] Ar|2=E 733t Zloct
ol thak wlm BAS [E3]0] Qokste] Ui

1, 2R EH0IX] ol
Table 1, Menu configura Development Tools

* AO|E MH|A H|m *
MH|A / APOIE ENE Lylon [Missglam| Xmiss [Naestyle [X-market
o2 x| MH|A O O ® A O ®
SMS MH|A ® X X 0 X O
FHALIE 2A X X A X X ®
ZAH MH[A O O O 0O 0 0
HiEZS| MH|A ¢ ¢ X X ¢ ¢

V.2 E

71E APl ES] thgh Aulx X443 widelA] 8 AAr)s
= AFskar lovk, AUy Afu|zel g /dskr) miulgh A
Aotk AFYE Mu|2E AlF3kaL AR BtoC 2oz

“} FEIL QlotA] ol thgk niAIY BAdst M=o = CtoC
218 nide|A] Ao} Zgste] niAY &/98tE Erskara) g
t} ol5 B3 A8 AF Rl s 2E 5 AlE gk

oA SeE £ud 4 ole Aow ek

nEs
[1] D.I.Lee et. al, "Evolution of Online Distribution Market",

SERI, 2006

[2] D. Kim and S. kim, "Dynamic Expert Group Models for
Recommender Systems," Proceedings of the First Asia

Pacific Conference on Web Intelligence : Research and
Development, Maebashi City, Japan, October, 2001.

[3] H-W.Sung, "Effects of Price Perfection and Store Attributes
on Fashion-Related Store Choice Behavior -Focused on
Department Store, Discount Store, and Internet Shopping
Mall", Journal of the Korea Society of Clothing and Textiles,

Vol. 32, No. 8, pp. 1274-1285, 2008.





