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1.3 LWC (Linguistic Inquiry and Word Count)
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I ordered a small and I have received what seems to be a male-small, It
doesn't fit at all. How can I exchange this for the shirt T ordered? Thanks so
much for taking care of this problem so quickly! A replacement shirt was
shipped right away and I'm told it should get in tomorrow. Excellent
servicel ;)

(T3 1] SE7mAl 4EY
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[E 1] UIWCE oISt &=Fd 24 2

Your Personal Formal

LIWC dimension data texts texts
Self-references (I, me, my) 847 14 42
Social words 339 95 80
Positive emotions 5.08 27 26
Negative emotions 0.00 26 16
Overall cognitive words 847 78 54
Articles (a, an, the) 6.78 50 72
Big words () 6 letters) 20.34 131 196
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[E 2] A=H Sentiment &AM Zxn}

No Positive words Negative words Sentiment
1 not -1
2 quickly +1
3 excellent +1
total +1
v, 42
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