Platform Company”

13

based on Social Network Service
¥ Nam-Kyu Lee

H

)2 A1 AlE, pp 1~2, 2002 (ISSN 1225-0777)

A study on the total marine tour

* Div. of Shipping Management Studies, Graduate school of National Maritime University, Busan 609-755, Korea

SNS 7]

Bl

—_
o

il

el

X

”

1?10
20

ol

B

)
N
-

A QA &g skl 7]

Ho
Ny

s
X

Tourism, fishing village, Platform Company, SNS, Smartphone, Network, Complexity
M

Tourism demmand is expected to continue fto rise, actively respond to these demmands and customer needs, optimize and differentiatea

consumer-based content development and delivery that incorporates principals of the need for mediation, is increasing. Smartphone and internet
of all tourism is needed to build Platform Company. Platform Company maximize the utilization of natural mmritime resources, marine fourism to meel

represented SNS' collects information based on customer and customer needs by providing differentiated content to meet the cost and the total satisfaction
customer demand, profitable and stable income, including job creation are contributing to.

ABSTRACT :
KEY WORDS :

o

D RARA AR AT

-i%

=

=

Aol o [

7] ¥k8] AL “Platform

A

3

75]0

]

o

A

= 7

Z

—~
o

3

B

b Ee e A

ke Aol

H
5

78



Moy

aj
=

5. Platform Company2l 7Hd

= A

& 7HA

2

=
L

b A o7 uH i, AT '

=]

]

Az W3}

7

ja=

3
pa

5. 1 Platform Company2l 7HY

700
©

=
1o

L
T

Platform Company

AR ol M

%9159

2t 7

H

5. 2 EEoll &kt Platform Company 2 H

iy
HE
A

b
iy
it

’

SPC, SNS, 2vlE TV

B\
=

sutE E,

A E A=

o] o]Fojxel & Holtt.

o

e}

Ok 37

REE AP

9]

T

o))
s

=

HEYa 7|8 v 2y2"

s
£

o] =&

-

ol

HH
<0

—_

Nl
00

——
[

ol

o

71
ol

"
_x._._

M

43

2 Platform Company

5
okl

=k

&

6.

=)
il

T
3l
2

T
KB

ot

o
i
"
T
B
on
o
™

°

o
<)

-

in
BJ

==

0]_ iy

~

7F A o] F

rvzel

%

d AsAzA e 94

29 7HA

i

7.

gt

o oF

S

3R

=
=

yA

N

X

SNS AR e =}

w o AR R ®
quﬂﬁ,mammﬁo
_ﬂL%_zwmﬂﬂ
= T I+ X
_ oL
Kl
XUTE RS
N o A ey
aoM<OME o oR
" o Ho M
| MH%%#
o B y
F 418
__oLDEdI‘Eﬂ_ATﬂ
_ﬂﬂkoLu_z?wﬁﬂﬁ
G o
o =y o
~ MR o o
iﬂqg‘mﬂﬂﬂu
aoﬂ‘@‘w_ﬂj.c#
2T om oy
JA R Tl
00 X pr
W%‘mﬂq of‘_ﬂﬁ
T B K
o Al T ok R0 W
TMRXTH
ﬂ_.mAﬂAE‘IZ.._an
LEEers
=<
UMHMMNIMANNH@;
7 ‘ﬂ
Fiftys
— % X
N
o ) i
e T
Htﬂ% MMMOZ
o#e,.__/lml_\quwM
%ﬂﬁ%aﬁﬂ7
=K e R
N PR
o < X
AX_6L1r
ﬂﬁq_mer]oﬂrLo#,_
Mo 2 T R
PR E T
ﬂuﬂlﬂuo#@vﬂo
%ﬂ%ﬁﬂc
ﬂﬂ.thM]ﬂNr‘_
do O W o
5T AETRw
,tzaamo?%
R L N )
TR O TN

ol
il
—u_
i

0

Ll

o

&

o
3

)
—_

!

2141 7)1 &2~

oh

[3] A8(2011), 2=PIEA Y ()5 0]

FATAE 22(4): 445-459, 2008

7} platform

=
=

Z WhEo] Yrhs SNS 7wk AgA ="

o
company

79





