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Table 1The Result of Analysis of Internet Shopping malll
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Table 2, The Result of Analysis of offline Shopping malll

7 4 =z A=A tzt
H1 R|ZHEl AHTHR| -0 2401

H1-1 | AJZER JE|(E ) DR ) 394 3.809a
H1-2 | ofR7IX|(E2 - ZTIE(y1) -.038 -226
H1-3 | LHRHE J1|(E3)-nZTHE(m1) 148 2.052¢
R T M E e~ 21 751
H1-5 | Erlst Expix|Es)—nAnEi1) 186 1573
H2 X|2E D27x| 4l

Ho-1 | AR ZER|(E1)—4l=](72) 035 332
H2-2 | oIRIIxIE2—Al=|(72) 064 792
H2-3 | LHRHRIZIX|(E3)~AI=](72) 034 493
Ho-4 | ARIEIIR|(E4)—AIZ(72) 097 618
H2-5 | Etglsl ExpIx|E5)—Al=|(71) 112 970
H3 THAE(p1)AI2|(72) 521 5014a

e
2
pt
N

2 A7) 9, Alzlol] ol ke vlA|
T2H WS A Tkee) WMol 49
Aso] FasPl AR s el 298 o]83)
Bl olgAiSo] Fasll Azshs e vlaste
SAES dptoz AR Bk

e AN e ek 3, SIE 7]
o4} izl 719 Selol] AR 1A A R 5 9]
£ Aok Tl Agd B4, Qe £9EL olg
o] AzPde sral] sl ATl it 4974, AN
uls, Al 919 58 melslol SO11). Wskd aeg el 3
AAZE ol7] Sl A2 siAlsk WAl Aol dig A
7} ) £ S5E TS, 2P} ok Aoz Uert 2l
Bl g Zosh TR AR DS Sl 559 AEY
Sofl PE AT ) SUHS Fajo] 2ol O 24 %

A~

8} sfolol & Zoltk

ol rr

ﬂF N, r

B <
=
ol
2

o

poud

ol rr
i
1o o
o

2
)
e

o

2

[1] Hoffman, D. L. and T. P. Novak, “Marketing in hypermedia
computer-mediated environments: conceptual foundations,”
Journal of Marketing, Vol. 60, pp50-68, July 1996.

[2] Hanson, Ward, “Principle of Internet Marketing,” South
-Western College Publishing, 2000.

[3] Carman, J, “Values and consumption pattern : A closed
loop,” Advanced in Consumer Research, Vol. 5, pp404-412,
1978.

[4] Zeithml, and Valarie A,“Consumer perceptions of price,
quality, and value : Means-End Model and Synthesis of
Evidence,” Journal of Marketing, Vol. 52, pp2-22, July
1988.

[5] Oliver, T.L, “Satisfaction : A behavioral perspective on the
consumer,” Boston: Irwin MaGraw-Hill, 1997.

[6] Moorman, C., G. Zaltman and R. Deshpand, “Relationships
between providers and users of market research : The dynamics
of trust within and between organizations,” Journal of
Marketing Research, Vol. 29, pp314-328, August 992.

[7] Garbarino, E and M. S. Johnson, “The different roles of
satisfaction, trust, and commitment in customer relation-
ship,” Journal of Marketing, Vol. 63, pp70-87, April 1999.

[8] Sirrka, J and P.A. Todd “Customer reaction to electronic
shopping on the WWW,” International Journal of Electronic
commerce,” Vol. 1(2), pp59-88, 1977.

[9] Mathwick, Charla., Naresh Malhotra and Edward Rigdon,
“Experiential value: conceptualization, measurement and ap-
plication in the catalog and internet shopping environment,”
Journal of Retailing, Vol. 77, pp39-56, 2001.

[10] Chaudrui, Arjun and Moris B,holbrook, “The chain of effects
from brand trust and brand affect to brand Performance:
the role of brand loyalty,” Journal of Marketing, Vol.
65, pp81-93, April 2001.

[11] Javenpaa, S.L, and P. A. Todd , “consumer reaction to
Electronic shopping on the word wide web,” Journal of
Electronic Commerce, Vol.1, pp59-88, 1997.

379





