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2.2 Social Networking
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2.3 Mobile Search
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2.4 Mobile Commerce
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2.5 Mobile Payment
NFC(Near field communication)S %34, 2011d
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2.6 Context—-aware Service
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2.7 Object Recognition
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2.8 MIN(Mobile Instant Messaging)
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2.9 Mobile E-mail
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2.10 Mobile Video
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