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A Study on the Factors Affecting Consumer

Preference of Financial Products

A & A
Soon—Suk Chung*

Abstract

This paper intends to search factor affecting the selection of financial products
by analyzing whether there is difference in the preference of individual financial
products whose recognition of importance in the property of financial products in
different, depending on the property of investors. The Analytical Hierarchy Process
(AHP) is used to test the priority model. The study attempts to demonstrate how
the model helps providing better decision choices in financial products.
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3) YA (Profitability)

TeTHe oA (profitability) ol &t €7 7] 8§57 ES EFTdo=2zH d= &5
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BEd= 0.11 0.12 0.11 0.13 0.11 0.12 0.70
7)ol = 0.22 0.23 0.23 0.25 0.22 0.24 1.39
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