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1 |BMW hitto:/www.bmw.com

2 |HM= http://www.mercedes-benz.com

3 |ZE4 hitp://www.porsche.com

4 |3l htto://worldwide. hyundai-motor.com
5|zt htto://www.ford.comy

6 (X2l hitto:/www.geely.com

7 (Ml S hitp://www.csvw.comycsvw/index. shiml
8 | SRS AL |http://www.soueast-motor.com

4.2 ZApHEHH

WRA HAS FAE] distel @b Ak @A
HAE FHEL 080 374K PBOR Fris, T4
HEg Agsdrh (-9 24, 7- WS 38

Lpe wia=o] 22 Efs 20| ZC
L weEalzo] 22 71X 1 Al
3|Lte ci2 BaleRCt wenzleo| X2 Of Zofsic)

7t AR PAlEY Aol FHo) e AR
A8 Bk 09%F FEAE A4S okl Y 3
7t g%e AAstac Bk 7H HEQ-ue g,

E 4. NSNIH(GUNEE) BNy

22 =+ HHg ofofjolM

@ o = —

~N o os W N =
~
X
ro | ox
+
M | fol
1o
0z

Ao|H glo

-

OFR

i

ALY A v 2 BlESAEE §T 2
o] gk 712 ojmx|ef FaFe W= 7]

WA AR s S4met 4SRRI 5 A
o]u|

Al ek 74 oA YA =, AEA HHES
St A ANAL B B AR AR,

87| @ALO|E UXF}

— 2t AO|EE 18 HE A8
% Hotx|of 7t
0|
23 0jojx] Y 25
I 2897 SN BAHE L)/ THER ALSHAETY
L nlCES
871o] Balc £ME XAt HItx| -

8712] HALO| E UXE 7}

ET

T AIO|ES 1E FE ALE
= "orx|o "ot

I 2

2 978 B Yol=e gl i A
AgA AFS WAelE tel St Ho] B
St AbgHe] BAR PAolEe] gt HFel st
of = 3 WRAOl YT % 4 Utk WHUIAE A
M2 75 A B HAGES B2 SIet shtel 4
4HOR ¥ QAR Ao| ohjet HUS Wejg} Lokl
Ao FEAol el Azol Bashd, FF BUS
o b 4 e AR AT ASA 9% 450 B
Aol QlofA] BAColul Wske] chat ARgHE)
HAS FAEY sl dislel o ATs ¥ Bas
ik

12

| JRugn

bl

k
MO

1] R@008), AHSAABEALEHoI Tl
HfEA N} Fufojeo] wjA]e g gk o

S En

[2] oFhH, 7AFE(2008), HAMTAlE HIAos FAE
7149 PAfOIE o) gof et A, FA A

[3] AA£-(2005),Human Computer Interaction 7
& grrehas

-+





