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Reportedly it says that 45% teenagers in the United
State exchange the SMS with their friends during
television watching, In other word TV viewing moulds
the social community between audiences,

In terms of social television it is all about interaction
or communication technology relevant to TV watching
as well as social behaviour, Besides it integrates voice
communication, text chat,
recommendations, ratings, video conference and so
forth, So far it approaches the conceptual stage or pilot
production and remains more research and development,

context awareness, TV

This study is to scrutinise whether the functionality of
social TV enables to substitute for social activities of
TV viewers or not,
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