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Abstract

A various regional competitions  through the
introduction and settlement of a local self—government
have been important in city marketing, For city
developing, a serial activation polices are come and in
this process the native history and cultures have
recognized as the core tool of cities, For possession of
city competition, we have developed the ciiess tangible
and/or intangible cultural properties and make full use
of a attractive asset, The city identity is estibilished
and the opportunity of a special space is made, This
city identity has been dependent on spending time, We
suggest the strategy for city image through the
historical element and the development of program for
the promotion of publicity activities .

The preservation and application of the modern
architectures as the cultural and historical element
promote the city image and build the position of city
identity, We suggest the city marketing for the

implication on the sustainable reproductive city,

EEEEBR EEEEN
£ o7 BATNS Bt nESH Y BBl
A £A749Y ARol w0l vhal T, A ut
APS 9 A% ABA B9lFel A Aol
ohlet £4 B BAA NS AFA AT A
Folo], mAS B 1AY 212 245k, A
Y B B ol Al B4 wan 4



I S R

Gerom w4 AR Jot A9 s195e] gt =
A2 W IGRA, ol A FE BER ol
24 7F 53 ARG AAE TESH R sl
solch olelg =AY FaF AAEL o aqto] 24
B o] ohulet mA|9) 2, 87, A9 ol At

of FHH mAYZY A& Hal sk, AeE F
3 4=

EAZE AREE 7] feide BE =N He
B89 2ol AlFEofof gttt o3t HEE =
g5tz SfeiAe 1 E/\]”PO] 7H 4= Qe 28599
S F ek Z8she Wtto] Wad Aol

a3 E=Ake] FE-S E/\] AR A (city identity)©]
o 4 glon, 1 mAE 2 oluxE Fe %A

7(:)11143:1_,] vk AATE 4~ Qi)

L
1 o
é‘.:
H‘l
L
5
ox
]
ok
L)
tlo
o
ot
HT
>

94 A

(city regeneratlon) AFIEL T TAP) ZH 9l LA
Aol thek ofsE Fs] sk AA g A Atk
A o]FofA L Sl EAl ABAIAES A S
ogigl 2o 2 AES] gt HIE Foks WHS
2 FUEL Qe Aol itk

TA] A 71Nk A G Aoy Al A
AMUEZ EAlO] iR A&7 Hs(sustainable) R g
Sik= A7t ok

2 A9 BAZF 2 Qe e =A BRI g
G2 o) EAVL MEET G 2U5S A, ofE
Sof =] 49 2EYAS o n
sl =A AAEE xﬁix]/qué}_]_ LZAO] A&7
g Agude] e AR FEshus ditk

olr mlo

2 ATe 24, hageA)S
7 ugshn g ey
Aot shelel ARES Hlmatl EN
2 wA9 A47HsE H%

st g

o>
o
we
H1
>~

JkeL'o
o

1%

S~

|a]

11}{e3
01' o

ox,
i_:“
ox.

o mo ok |4
o
>

:
>
juio)
)
>

. =4 upARe] A et

Aol A 1 fAo SAE & EA A P
olct. webd WA wA] At gt AEe
43 B3 wEsk WAL
wol EHe F N 71y [l 23
B FAE & =ATHAE HERE EA| R
Ao gt Zle] EAlRER], =Al 1] AoRole
3= GFAIAY gaArle Z23H 2134
(authenticity) @] &4, AlWE 719 45 7=
AR e #Al SoE <ld FF uluulol gk
ot &, ZA sl AES TA] 7F AAolA A
2k

4~

=
o SI AL iAol g et
A, BAT e 1o EoE nEsta B4
ol Bl Ao 17| ofgell]
Griffithsl= £A] TR ERHF UL A
Aof Fu50] 4o Ao st B A BANL
% W Ayl ol 52 Shstel Fuu Ao 4
so) E3e fEshn, AR FIQ AL 59
=4 slge] suoz 4, £Al9) A ofnAE
Bt} 7dnAS §AsHe Aoz Agstn ot

2.2 S A|OHAEl o] ma

TAuAE ke mA|o] tlopslt ATVEL EA
sopols ARG AA uAE Ty, = 24
Hld, 713 e Z)REe] 44 ol g A2
FAA ] £k sl shbe] AMEkA el 7:]]21'4_}@0
t} olgat EA| npEAZS Ay|H o7 4o

H| 990l AAHT wAQ] AHEXA0] HhA 7| 3]

. sk gAToR 1 o s

r._l_,
>{E lo o

J

O K
oM
e Bl



M. =A AAP =A vpAH
3.1. =Al Fxll-g2l ofn]

A AHA ZAIZE O mAl9f pEE o
24 %‘%@}OEE gtﬂﬂ T et 24 1 =AY
Aol 4] A, o] T oful
qol ohuleh WS A geleln @ 4
ge 1w}
ojujxlof osff 27} o] Fof
lom, olSo] Ak 9 HZEo] digt EQAo]
297 . o5 A ojulAz} Rl TS A
of diE Ae7k5AS 7] Sl wa
o Bgo] Fad a4 gt FUo] A Axt

2 EAse Bsbt o A%siA g 3 4
lom Ao 2o =HANA 9 YA FAA, A
A2 Suto] HEAQ wAJQ] mo UehY i 9l
HEo] gl EA19 FEE 27 A
a Ak )= Fplo] opurt,

rIo
rd‘

| A1

V. £A nART d4E 87 44

41 Al OHAEE #let =AI2] HAHH 0
Oj x| 7HE

SUe] EANES dAETIRRe S ARl
A ZHiA igel AR old R ERlHeR
2 vEPHeR Be Ao g At ARe v
LA Ha ofoll F4dE =Ale] Zjeakegel disiA
B2 7S Hol gl o#d AdM fE7F &
3 e =AY g FEolghe HoA =A AR
SORA7IAL ol & RAE HaTt Q.

ol 3l 5*17} 281 Qe A JrEEol
EAL AAY Bl 9= vAH, ol HigeR
=A] A l‘ﬂf& EA] NS A B =
A A 99 84 BEotalal gt

EAOA AL JulE A ST R
Aol F87do] T 5o 4ol Hi 3t ol Aty
SPAIHS] ZEAAIR B ASEo] 1 A 7S5}

Session V-A : ZHAT|HOIZ

L ARER SelF 24 34 ¢S o Re
I e
zgze 3 w Hgata glow] o

A HA= oF 1000dd LAl o3 FRAd
=7F A7IEA FA4E B S Fkjlo] ofyrt
A E 19319 F=Fol ofs] tidHolA A=
SHEJMHT. T HF FAE w2 skl Ao A
£ Hol F= A ek BA &2 "otk g
Aol A= SN AS5E A 2 GAE DA Gk
el @ A5E Adaer 42 Audddiel
A Aokt dERE AHARY SR <l

TEARCRA 1 77} B71EEE Fol gt H%o]
& A AT EA AR s 2Ed A5

9 %_1_1:}% Aeyst gda) oag 1 ng ZOHA
AALe] A olgl= AkBlo]| A3f Q)

oF 1000JW A AA|7} AulQ} SrEke] Exoz AHA
o Jhgels 3ol 19051 tjdelo] ABEEA
of o7t AEE Gk e elo] okt e

o AB0) S0 A P4 Tﬂxw A A

ﬂll




B2

TERAES A GAAHY A
welo] Aqltk= ol & &=l AY
2 7Rxol| gt BrHE v 53 A R3¢
o}, o|FA FEIL FER HESS N
A FrydstE el ZH2 f]7]ol Agh
o] olgt}, 53] FUHAFAIZAL g%
HE WJOPO AJojzl Al=obAlE |
AR A= A 73_ 2 Hﬁoﬂ Ago| A7 P&
& Ik fAERAL 9L

SFFEAUY 2009 ZHFUALY

Roof
o R
30
X
T

%

o rlr
o

=
Mo Mo
2

N 2o

&

(ues
q e
o
Eo*j‘g

W ) l‘i
» N > nj

m{n flo <

o

32 rlo ofl

0?
Eu)

15 AZ Wit As s A
E3t o] Qo] HXI o 7 4
23 EHZWXUPJ 73%5 wﬁ e

V. =A oA 28 A

51 =W &8 At

Al ol AFE ok HidA digEell e
T+ THeE FEUEY SEAEY 7§—r°ﬂ 195814

ST 2 BEURE ABOIAAT, T e
FA9] ABolehs WS Wkl olefdt 400WZHS

22YRE A2sid o] A2 So YudYe E9
PR GRS AT A olE Fd Mool )

2 wolra olrk b Alsksel] SIS FHdE =
ol A0 olARE Za gtk obd AAH

A 9 gl o
gl that 71 A
ol Bk AAE TR AFE AR ol

o
14
Ui
=)
(o]
HU
]
il
B
Sl
o
4;)
a4
r_l
i)
]
dfN g
rlo
>
)
N
i}

AR At o
Solsl7] A

A HE" ﬂ‘qﬂﬂ WH St @*Pﬂﬂ;‘i
sto] o5 IAR FETMsT 2o A=

7ol Al=Ea Qo 53], ARl Aot ﬁ
Asto] ZaAo] HEW &8 Fddlete A=)
dofuar SITHs].

Frto|m L HAle] Ao 1888We] Ao}zl A=E
o Yo mlzAgAoR Aojfon I WS FHE
T TR} H]E} oF 25000 w7 WEE 2]ojA
ot Z7tol= - FAs ) 2AE T 1968 =
100795 7I\dsto] AAEA|o mgoe Edjic 1
2l o] AEE H7HAAESE A Eo] Houk
ek, e AARL ﬁ%EM 2HY dFE =
1l Z7lo|eo RN 58 HIsle B EARCR
AuRloA F7HE L Qlet, lﬂ«l AFE sk A

=0 FAE IS ARRlel 2

lzl

ol

ik
o
()
flo
Y
of
Qli
ElH
o
s}
o
[ Il‘
| r
o
2
of
o,
X,
e §
o
ot
2 HT ot

7jele Qlze] $iAat ohaoold 7 ele] Sl
Ao A2z Gl AR BAlo] A
7162 Agstel WAL A T s



Aol W PYe] QAe] JBE HoFE ¥
o WE} FEES A 2 A%% 237 o4 &
3 AER Ay S A olEees FHoz
SRz dzY Sue s damd, vgw, 9
W 59 S3 2 R AHS ofglolt BE o2
M) E Qe A9ES WEAA Fh A A
3 ool AT AR ol Gk 1 Fo] ukz 4

a) i &H=FME b) £FI0|E T+ o) AZZ HEZ|
HAL

Py 13 2. JAY 9B

ol THIt MGG Al

gz ol AAfElo] Q= 2 ]
£ AHe AR WA s AeEAY, o
Aoz wmy e Audtiel 94 Asteis ok
e A
ool A 14 7}1 oI}, Bal, 2t B3}y
o] A% Baly) S2AE 53 2o BelEe Bgo
A A ARNAS 2530 2T 2 gl Higto] 98
o el ARH ol el ohiA T
E5RAHS0] WAl Eolsls WAl Awa) itk
olelgt wAIS] WE EAe] GAE T4 RA5l
olal Epite] ofaf A&lA sh k. oleidt wAl9) %
A o) oA AeAsa ol Fo w4l Has
ABA7= =A] oiAe] Wgajor o
o, olelgt B4 BUES JEstonk sjEe]
o—]l:‘l:j_ Ho‘c‘s 0 F XH/\HO]-,T_’ :o:]—/\%gl.o].‘— tﬂ-tﬂ;_ /HFH
AT Helo] TWastth gAYl Best
5 BRE ofnjAE ATAe ol 1S
Heke walslo] A uiEe] digt AjlRe Az
Aok & Aog 7t Hef,

ut

w77

(@)

—

RS
o

ol
-

N 3o
o o Y

o
N

Session V-A : BHATHOZ 243 JJ1}

[FIE=N == 1_].“1 ful
Aol F= At sojok S, 1 A wgskn
o= AN Hokstolof shl, olop] Qi BqtoE
A RS PEE wte] Bastt dejw o4
7 2k golsta *JHI% & 0% A9l THasE

=2}l "413} S 7@}0}1 o]2 1= Aol
oA HLske] TR X&7Rs7 o] 7ot syt
de FAsfoF sl

|
ozt

k-
MO
re
|

oJF-§ Al AR M| gk Z3HA A 1A =
AEA 1093, 2002,

[2] Griffiths, R, "Cultural Strategies and New Modes
of Urban Intervention, Cities,, vol, 12, No 4,
1995,

[3] Meffect, H, Stidtemarketing, Pflicht odr Kiir, in:
Planung und Analyse, Heft 8, 1989,

4] B35 WollE o AL AFE A,
2000,

(5] AAIE 2o GAEE S 7 =4 A 299

=0 o AP 2 HET 2 AR EAEA 12
95, 2007,

[6] http://www, welcome,city.sapporo.jp/





